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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


BERTRAM B. FOWLER 
(‘The Importance of Covering 
an Article,” page 5) was one of 
our most popular 1943 contrib- 
utors (‘Keep Out of That Rut!” 
in April issue.) New York City 
is his home, but, as his article 
indicates, he is in the field gath- 
ering material much of the time. 
He has written extensive fiction, 
and books on economic and socio- 
logical subjects. . . . Doris Knight 
(page 9) is another New York writer; she produces 
heavily for most of the love pulps. 

AA 

“The sketch I am enclosing of myself was drawn 
after I had hunted everywhere for a photograph,” 
wrote George H. Freitag (“The Second First Novel’’).. 
“It is a rather close resemblance to me and will give 
you an idea how fine an artist I am and why the 
Saturday Evening Post refused fifteen years ago to 
hire me as one of their illustrators. 

“I began to write the way most writers begin. I 
talked about it for awhile. Went around telling 
people of my yen to write. I was laughed at because 
everyone knew I did not have high school training. 
I joined a writers’ club at one time but I never de- 
rived much out of it. There was a lot of tea drink- 
ing. Most writers’ clubs are in themselves social 
functions but I understand there are a number of 
good ones in America. The magazine that bought 
my first sketch went out of business when the sketch 
appeared. It was the old American Spectator. Sher- 
wood Anderson was one of the editors, but I was 
not to become his friend for many years. I think 
Anderson was the friend of all young writers and 
encouraged them to write sincerely and in their own 
way. He was constantly against the formula story in 
which the boy always gets the girl. In his letters 
to me he laughed at these stories. 

“Well, you ask me for a few notes about myself, 
as a writer. I am working in a steel mill, working 
shifts there, all around the clock. After a week of 
midnight turns are in I seem to go out of my body 
and get in a sort of suspension. I lose five or six 
pounds. I weigh only 120 without any clothes. I 
am six feet tall. The army has put in its bid for me 
and I am now in 1A. I am married to a beautiful 
girl, have been married for almost ten years, and 
we have a daughter named Judith who is four. I 
think she is going to be a linguist. My writing has 
appeared in Atlantic Monthly, American Mercury, 
American Magazine, Everywoman’s and a number of 
newspaper and ‘little’ magazines.” 

AAA 

For literary contest rules which meet Author & 
Journalist approval, I refer readers to the Metro- 
Goldwyn-Mayer Annual Novel Award. (You may 
obtain the announcement from Loew’s Incorporated, 
1540 Broadway, New York 19.) In ‘Questions and 
Answers,’ MGM puts this query first (as A. & J. 
would) — 

Q. Are there any circumstances under which 
Metro-Goldwyn-Mayer would not make an 
Award and pay the author the minimum amount 
of $125,000? 

This is the highly satisfactory answer— 

A. No. This amount will be paid under any 
circumstances for one of the novels received for 
consideration... 


This contest is for novels for which authors have 
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already made contracts with publishers. Entry period: 
June 15 to July 7, 1944. Notification to winner: 
August 15. Judges: Harry Hansen, Amy Loveman, 
Sidney Franklin. Minimum to author, $125,000; 
maximum, contingent on sales, $175,000. The pub- 
lisher, if he brings out the book within a year, will 
receive $25,000. For the award, Metro-Goldwyn- 
Mayer will receive an assignment of the motion pic- 
ture and allied rights. 

The MGM contest gives me a lift. I wish I could 
write as happily—but I can’t—of the Spring 1945 
Red Badge Mystery-Detective Contest ($1000—if, as 
and when—‘‘on account of all royalties.””) If you 
are interested, send for the rules, which contain a 
fire-escape clause and other features The Author & 
Journalist objects to, to Dodd, Mead & Co., 432 
Fourth Ave., New York 16. For a publishing house 
of Dodd, Mead’s stature to employ such methods for 
a mystery contest is more than slightly on the ridicu- 
lous side, it seems to me. 

AAA 


Faith Baldwin, on our cover this month, owns one 
of the most valuable cover names in magazine pub- 
lishing. You are almost certainly familiar with the 
slightly sophisticated, pleasantly sentimental fiction 
which she writes so prolifically (some 65 books so 
far) and so profitably (perhaps not more than one 
or two writers in her fabulous field receive prices so 
high). After marriage, Miss Baldwin retained her 
maiden name for writing purposes. She was born 
in 1893, lived many years in Brooklyn, has four 
children including twins, owns a farm in Connecti- 
cut. MeCall’s loaned us her photograph, which is 
formal (she is noted for her vivacity). 

AAA 


Publishers aren’t quite so worried over paper. 
News from the pulp mills is unexpectedly good, and 
waste-paper drives have been remarkably successful. 

AAA 


Family events: Margaret and I leave May 17 for 
New England, to attend the graduation from Welles- 
ley of our daughter Margaret; will meet there our 
youngest son, Dick, who will be up from Washing- 
ton, where he is in the Military Intelligence Division 
of the War Department. . . . On June 24, we leave 
Denver again, this time for Chicago. There, as one 
of the Colorado delegates to the Republican National 
Convention, I'll help choose candidates for President 
and Vice-President. . . . Our time on both trips will 
be very crowded, but we plan a number of important 
conferences with editors and writers. 
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OF BOOKS: 


qwWe are established general Book 
Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 
Great Britain and the Continent: 
distribution at home and abroad. 


aif you have a typewritten book MS 
—on any subject, prose (30,000 
words and up) or poetry (book-size 
collections for Contemporary Poets 
Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


| qif unavailable, your MS will be re- 
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WRITE SHORT 
STORIES at Home 


Fame, riches and the happi- 
ness of achievement are the 
reward to be realized by the 
student who acquires a tested 
technique in SHORT STORY 
WRITING. 


Editors and Publishers are con- 


TIME TESTED stantly seeking and buying short 


stories. The demand is greater 
today than ever before. For years, Blackstone-Sprague, 
through its home study course and service has been help- 
ing its students supply this increasing demand. The 
school can point to writers in all walks of life, including 
housewives, ministers, teachers, accountants, lawyers and 
others, who have received financial or other benefits from 
this training. 


Students are provided with 


EASY TO LEARN easy to read and easy to 


understand instruction that 
quickly develops a tested technique, for writing Short 
Stories, Radio Continuity, Feature Articles and Syndi- 
cate material. 


Full information can be had by 


YOURS FREE aed for_a copy of the book, 


Pleasant Profit in Short Story 
Writing.”” It is free, and you can have a copy with our 
compliments. Send a post card or use coupon. 
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Opportunity 
FOR QUICK ACTION 


Blackstone-Sprague School 
Dept. 806, 307 N. Michigan Ave. 
Chicago, 1, IIlinois 

Please send me, without obligation, a copy of ‘‘Pleas- 
ant Profit in Short Story Writing,’’ and details of your 
training course and service. 


Buy Another War Bond 


The Way Past the Editor—To Fiction Sales! 


As soon as you receive the first lesson group of Practical Fiction Writing you begin to feel 
a new confidence in your ability, a greater enthusiasm for your writing, because you realize at 
once that here is direct, thorough, personal, professional training that is precisely what you need. 
This conviction persists and increases as you continue with the course under Mr. Raffe- 
lock’s kindly, astonishingly helpful guidance. Beginning and experienced writers everywhere 
look to THE AUTHOR & JOURNALIST for the best training in fiction writing. Never are they 


disappointed. 


We should like you to be convinced. Therefore, without obligation to you, send for our 
tree book, ‘‘The Way Past the Editor,’’ and Free MS. Report Blanks. 


THE SIMPLIFIED TRAINING COURSE, 1835 Champa St., Denver, Colo. 
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COVERING AN ARTICLE 


By BERTRAM B. FOWLER 


| THE IMPORTANCE OF 


It has been my experience that the actual writing 
of an article is only a fraction of the job involved. 
Naturally, you must know how to write. More than 
that, you must know the article technique; the tech- 
nique of bringing out the salient facts in a manner 
calculated to arouse reader interest. There are a 
gross of books on the article form for those who 
are seriously interested in tackling that field of 
writing. But for me the main job lies in the leg 
work rather than in the finger work. 

Obviously it is important to do a thorough job 
of coverage before you attempt to write an article. 
For once you have mastered the article form, cover- 
age is everything. Fail to do a complete job of 
coverage and you'll find yourself floundering around 
and getting nowhere with poorly correlated and un- 
assimilated facts. The time to cover the article is 
when you are out in the field digging for facts con- 
cerning it. And when I say dig, I mean dig. Cover 
the whole subject from start to finish. Then, when 
you've done that, recover the ground. Then check 
your facts and ask yourself questions. Do this and 
you divide the job of writing by at least four. 

I have found that the next important considera- 
tion is the need to write the article while it is hot. 
Get it down on paper while your mind is still full 
of the facts, while you are still absorbed with the 
subject. If you are a professional writer-you will 
find that immediately upon finishing a job your mind 
naturally starts to nose around on the trail of a 
fresh story. The moment this happens the story you 
have just covered begins to lose its edge. Facts 
lose their clear-cut sharpness and begin to take on a 
sort of hazy fogginess. 

I have learned that lesson the hard way, by watch- 
ing perfectly good articles die on my hands from 
that awful disease of complication. Just a few months 
ago I went on a long swing through the country for 
the Curtis group. I planned to line up three articles 
and an editorial for The Post and Country Gentle- 
man. I hit Washington, rounded up the material 
for the editorial and batted it out. I went on down 
into the deep south and got the first article. I stayed 


in my hotel room an extra day and batted that out. 
Of course, it wasn’t in finished form. But the story 
was there with all the facts in their proper order. 
Polishing and finishing could just as well be left 
until I returned to headquarters in New York. 


Still farther south I repeated the process. Again 
I wrote the story while I was on the ground and had 
the facts freshly in mind. Up until then I had that 
nice glow that comes from batting a thousand per- 
cent. But, by this time, what with the prevailing 
heat, and travel conditions being what they are, I 
began to feel frazzled. I got the third and last 
article all nicely put down in my notebook, picked 
up an unexpected seat in a plane and flew home with 
the glow of satisfaction still upon me. That third 
story, I figured, was the best of the lot. I could 
do it when I got home. 

But when I got home I found two more assign- 
ments waiting for me. Both were red hot and called 
for immediate action. So, picking up a fresh note- 
book I sallied north on a ten-day trip. 

I got both those stories, wrote them on the spot 
and came home. Upon my return I picked up the 
southern notebook and found that all sorts of things 
had happened. Termites had gotten into the story. 
I had laid down a crisp, firm story and picked up a 
flabby, formless mass of data. All the life-blood of 
feeling for the story had leaked out. I worked like 
a slave for nearly a week turning out various versions 
of that story. Each one was worse than the last. 
Finally I gave up in disgust. But the lesson was 
worth it. Never again will I let a story die such 
a death. Every one is going to be written, if not in 
the field, then immediately upon my return from the 
field. 

But to return to my main thesis. When it comes 
to that job of coverage, don’t let any consideration 
deter you from doing the most thorough job pos- 
sible. Some time ago I had an experience with a 
story that I have never forgotten. I drew an assign- 
ment from The Post to cover a story based in Wash- 
ington. From Washington I found I had to go West 
to check and double-check on facts absolutely neces- 
sary for The Post accuracy. 

That one story required my being on the road for 
two weeks. Checking began in upper New York 
state. It continued to Chicago and Joliet, Illinois. 
It sent me scurrying up into Wisconsin, then back 
to Chicago. It took me to Nebraska, Missouri, Ken- 
tucky, and Ohio before I had the story I wanted. 
Since one story wasn’t going to pay off for the 
time and expense involved, I dug up two more en- 
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route and wound up back in New York with three 
major articles that were accepted immediately by 
leading magazines. 

And, boy, I certainly had that original story I had 
gone after. I was so full of it that I was positively 
jittery with eagerness to get it down on paper. I 
had so many facts, figures, dramatic incidents and 
splashes of color that the article practically wrote 
itself. It simply oozed out of me to the typewriter. 
And the two additional ones I had picked up also 
went through the machine the right way. I had 
done a thorough job of coverage. 

No: writer who ever tackled the article field but 
has run into that bugaboo that I call the missing 
fact. For example, you've got your subject lined up. 
You are sure it’s a story. But when you start to 
cover you find that something is missing. There 1s 
lacking some cogent fact, some slant of dramatic 
interest or color upon which to peg it, and without 
which the story is a dead and formless thing. That's 
when you've really got to dig. And that’s where 
you've got to learn that you can never quit. If the 
story is there you've simply got to get it. 

My worst case of that kind happened not so long 
ago. I was given an assignment to dash to Wash- 
ington for a story whose whole value lay in its time- 
liness. The editor who gave me the assignment set 
a deadline—and I mean a deadline. He could hold 
the book for four days. And the lead spot was 
being kept open for the piece I was to get. That 
meant that the chips were down and I had to come 
through or lose the confidence of my favorite editor. 

The deadline was Friday. On Thursday afternoon 
I was still groping through the official corridors of 
Washington in search of that elusive element without 
which the story would be a complete washout. With 
lead in the pit of my stomach and sweat on the back 
of my neck I cornered one after another of the ex- 
perts. It was nearly five and the vision of those 
empty lead pages was haunting me when I finally 
found the man I wanted. A fifteen-minute talk and 
the story had come alive. I had found the missing 
element that made the article a swell piece. 

I sat up most of the night in the hotel room 
writing it. In the morning I had a piece that passed 
the censors with ease. When I shot that one to the 
editors, the lead in my stomach had turned to helium 
gas and I floated along home. 

If you've got most of the ingredients for a good 
story, make it a rule to search for the element that 
will make it jell. Never forget that if you stick to 
the job like a Marine to a beachhead, the missing 
fact or angle will not long elude you. 


This procedure will sometimes cause a routine 
story to blossom into something quite outstanding. 
Such was the case with one story of mine entitled 
“The Worst Railroad On Earth,” that appeared not 
so long ago in The Saturday Evening Post. When I 
put the idea up to the editors of The Post, I received 
only a lukewarm response. Since the railroad was a 
training road, the story was a training camp story. 
Therefore, coming at the end of a period when the 
public was getting rather fed up on the training of 
everything from canines to bazooka gunners, the idea 
had two strikes against it. 

But since I was going into that territory anyway, 
I was given the nod to stop and look it over. I 
landed there and found a dreary prospect. The 
officers in charge of the road were most courteous 
and eager to be of assistance. They took me around 
and showed me what they had accomplished. But 
as a story it was lifeless. Color was the missing 
element in this instance, and it was up to me to find 
out if any existed. At the end of the day I wasn’t 
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any too enthusiastic at the prospect, but decided to 
stay over another night. That evening a few of the 
boys invited me over to the officers’ club for a bottle 
of their famous near-beer. Over the beer the boys 
began to relate their early experiences, and the story 
suddenly came alive. So the next day I went over 
the road again with an entirely different slant on the 
story. 

I had gone after what seemed a good routine story 
and come up with that most priceless of all stories; 
that rare piece that contains real belly laughs. I saw 
the angle at which to slant it after listening to the 
first anecdote. From there on I built it by getting 
the boys to talk about the fabulous early days of the 
road. The story was there all the time. I just had 
to dig until I found it. 

Which brings me to another point. The article 
writer must have, or develop, an open mind. The 
writer who makes up his mind as to exactly what 
the story is, is chalking up two strikes against him- 
self before he starts. All right, so the editor who 
gave you the assignment told you the story he wanted. 
He outlined specifically just what he thought it was. 
But just remember that he wouldn't long be the editor 
of a big-league magazine if he expected you to hew 
to the line he pointed out. 

Always remember that you and the editor want 
the same thing—a good story. So go after it with 
an open mind. Maybe it’s a story on how the Eureka 
Company is making a highly important gadget. But 
when you get there you find the making of those 
gadgets rather flat and colorless. Remember in this 
respect that no matter how important a story may 
be, no matter how it may affect millions of us critic- 
ally, it must have drama, human interest, or color to 
be acceptable to any popular magazine. Because 
that’s what people want. And the editors want what 
their readers want. 

So, having reached the Eureka Company you find 
the story a dull one, even if it is important. But 
you discover in the company an employee whose story 
is dramatic, gripping, human. So you write the story 
from the human-interest angle. Then you can sand- 
wich in a few technical facts about the gadgets, the 
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dullness of which will go unnoticed in the light of 
the vital new story you have discovered and written. 
And the editor will probably pat you fondly on the 
head with a check book and give you another assign- 
ment. 

The rigid mind will throw you for a loss every 
time. Not so long ago my favorite editor called me 
in to talk over an assignment. He had the story as 
submitted by a local correspondent. The story was 
obviously there. Just as obviously the editor was 
never going to get it from that particular corres- 
pondent. But the chap agreed to collaborate with 
me so I set out armed with his manuscript. 


I met the chap and we went over the ground. I 
got the story, but it was not the story he had sub- 
mitted. It was not even the story we had seen peek- 
ing out at us from his manuscript. It was an entirely 
different approach to the whole subject; one that had 
completely eluded the man who had turned in the 
original manuscript. 

Don’t get the idea that I’m pinning any laurels 
on myself. But one must assume that I wouldn't 
have been asked to write this if I hadn't had a meas- 
ure of success. Rest assured that what success I 
have achieved was acquired by being slapped down 
and having my nose rubbed in the mud one heck of a 
lot of times. Sometimes I blush, as I look back, at 
the length of time and the number of failures it took 
to drill certain things into me and get the blinders off 
my story vision. 

But I can guarantee that you'll like article writing 
once you get the hang of it. It continually takes 
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you into new fields and familiarizes you with new 
subjects. To the fiction writer who finds his stuff 
getting stale on him, I heartily recommend a session 
of article writing. A round of article writing and 
you'll be able to go back to fiction refreshed, full 
of new ideas, themes, and plots. You'll meet a Jot 
of nice people and in the process you'll get a liberal 
education in both writing and research. 

All this talk. of article writing is particularly 
timely. The war brought us into a new era in maga- 
zine publishing. A writer would have to be blind 
not to notice the tremendous rise of fact stuff in all 
the magazines. 


The trend is, | believe, a more or less permanent 
one. People, surrounded by all sorts of problems, 
want to know what is going on. They want some 
fiction for escape. But they also want the facts. 
Because of this the article field is wide open for the 
rising young writer. 

Take my own case. Before the war, I had gotten 
almost completely out of the article field and was 
turning out fiction almost exclusively. I shifted back 
to articles simply because the demand was so great 
that, once started, I had to drop fiction almost alto- 
gether. Perhaps I'll shift back to fiction again, but 
certainly not as long as the article market is lively 
and as demanding as it is today. 

I've been doing it for a year and a half now. And, 
if I can do it, any professional writer in the business 
can do it. I sincerely advise any of you to at least 
give it a whirl. There’s nothing you can lose by 


trying. 


] “THE SECOND FIRST NOVEL” 


By GEORGE H. FREITAG 


ON my table here is a stack of manuscript measur- 
ing I suppose three quarters of an inch in height and 
called my first novel, or rather my first unfinished 
one. It is the first one I have ever attempted to 
write. I began writing it by placing a sheet of 
white paper in the typewriter and writing chapter 
one, book one. At first I was frightened at the pros- 
pect of writing it at all, and now I am frightened 
merely by the sight of what I have accumulated. It 
makes me wish I could write my second novel first; 
it would make the first one easier to do_ provided 
I am made out of the proper stuff to write another. 
Perhaps a writer who is at all worth his salt does not 
too much worry about the one that will come next, 
I don’t know. But you see, I have acquired in the 
writing of this unfinished book a set of new and 
altogether unused muscles. I have ventured down 
strange avenues and under the most beautiful of 
trees, and through the darkest of houses into the 
backyards of my youth. 

I have pried into my past life and into the past 
life of my father, and written words upon words, 
throwing away and digging out. At night I am 
troubled by what I have so far written ‘ana by the 
people who inhabit it, for these people come to life 
and walk about impishly upon the counterpane of 
my bed and shout oaths at me out of the throats 
which I have given to them. They talk to me of 
what they are doing until, waking up, I am re- 
minded of poor Peer Gynt who was tormented by 
the little elves in the hall of the mountain king. 


They sing and dance and become more real than 
the alive ones whom I know in the everyday life I 
live. They laugh at the creation I have built and 
want to tear it down, brick by brick, tree by tree, 
river by river. 

Maybe for a week I approach the typewriter and, 
raising my hand to strike the first key, I falter and 
lose courage. Sometimes I am able to write ten, 
fifteen, twenty pages a day. Other times I write 
one. You can say all you want to about inspiration, 
there are times when what you write is wooden and 
lumbering, crude and ineffectual. There are other 
times when what you write has the swiftness of foot 
and then it races along and you write furiously in 
order to keep up with what is taking place. You 
become breathless and your hands tremble. You are 
a man at work creating a world which is to be 
viewed by your world, with comparisons made. I 
try to forget this other world, try to forget that it 
is an inhabited one and that those inhabitants are 
cold and brutal and will read my book, but sooner 
or later everything is remembered again. 

My agent writes to ask what is keeping me back. 
‘For heaven’s sake,” he says, ‘where is the manu- 
script you promised me?’’ A book publisher who is 
interested writes because he has read my latest short 
story. ‘May we have the chance to see your book?” 
And sometimes I write back to ask him what book. 

Once in awhile I write a chapter which for one 
reason or another stands out apart from the book 
even though all the characters of the book are there, 
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and I tinker with the belief that it would make a 
good short story. Yesterday I wrote such a chapter 
and read it aloud to my wife who reminded me that 
I am not writing stories now, I am writing a novel. 
I read back over my novel, over the stack of pages, 
and I am reminded of a man who years ago lived 
on our street, back in the days when this book was 
being lived and before I was a writer. This man 
had reached, I think, the age of thirty and was a 
barber of great ability. 

I used to go over to his house when I was a small 
one and he had a slate there, a little blackboard, and 
in hjs spare time he drew all kinds of pictures with 
pieces of colored chalk. He used to talk to me. 
He was a tall, gaunt fellow with a bewildered face 
and long sensitive fingers. 1 liked him because he 
seemed to me to be so much of a child and had a 
way with the kids because of his understanding and 
sympathetic ways. “I wanted to be a barber only 
because I could not, somehow, get to be an artist,” 
he said to me. “I am unhappy as a barber. 1 
wanted to be an artist, drawing pictures for the big 
magazines and even the art galleries, but here I am 
a barber.” Then he would draw another picture or 
two in the most outlandish of colors, nothing har- 
monious, nothing really balanced or picturesque but 
always something unorthodox, a green cow, for in- 
stance. Holding it away from him he would admire 
it and say, “Charlie, you are simply great,’ meaning 
he was simply great. 

One day in the barber shop where he worked, a 
strange thing took possession of him and he snipped 
off the top of a customer's ear with the shears. He 
was of course immediately fired from his job, and 
later on, sitting in his house, drawing for me upon 
the slate, he tried to tell me about the horrible mis- 
fortune. “I don’t know,” he said. “I can't say 
why I did it, but it seems I did it because the one 
ear seemed to stand higher than the other. Because 
I like balance in the human figure I simply snipped 
the ear off, much as one, an artist, might erase a 
line.’” That is what he gave as an explanation. 

No one wanted him as a barber now and he sat 
around the house drawing these pictures, being al- 
most childlike now, afraid to go to the store for his 
wife without a note telling what she wanted, and 
sometimes sitting for hours at the big bay window in 
his house watching us kids playing in the street. 

“If I were only an artist now,” he often said to 
me, “I could make myself very happy and con- 
tented.” 


And then a day came that was most unfortunate. 
His wife had sent him down town to buy some things 
for her, groceries, etc., and upon reaching the center 
of town he went quietly insane; he took his clothes 
off and was walking about in his underwear. He 
was taken away to a hospital, and for eleven years 
he stayed there drawing those crazy pictures of his 
and being very soft spoken, understanding and sym- 
pathetic. 

The reason this man whom I knew and came to 
admire and fear at the same time reminds me of my 
novel and of myself writing my novel is that he un- 
dressed in the public square. You see, self expression 
is one thing, and self exposure is something else. 
My novel is so much a revelation of my own weak- 
nesses that it is sometimes as if I am sitting before 
a mirror copying down on paper what I find re- 
flected there, the slight depression at the left side 
of the forehead, the sallow complexion, the fright- 
ened, bewildered eyes, the long and very prominent 
nose, the small mouth babbling at the confessional 
in the church, saying Forgive me, Father, for I have 
sinned. 
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GEORGE H. FREITAG 
(as drawn by himself) 


I have sat here wondering about such a first novel, 
often wishing that it was not the first but the second 
book, for in the second one all the autobiography 
is supposed to have gone, all actions, secret and 
otherwise, confessed in the unfoldment of the first. 
I do not believe—and as a writer of short stories I 
feel sure that I am correct—that a writer who hopes 
to be sincere and honest and forthright can, in his 
novel, be these things unless he portrays what is 
nearest to him—himself. I know, of course, that 
almost my entire output of short stories has been 
in one way or another brief glimpses of my early 
life; the pieces have grown out of the impressions 
gathered and the attitudes arrived at through the brief 
and sometimes chaotic period of adolesence, and are 
made pointed and focused by the experiences of the 
present. 

In any case I doubt whether one can very much 
help what goes into the ingiedients of his first 
book. I believe that a first novel, if it is to be an 
honest one, can very conveniently escape self ex- 
posure. I think the procedure is very natural and 
very grimly a part of what we are as individuals, 
just as the barber who wanted to be a fine artist 
revealed himself to the public that day. 

So I am sitting here again, and the people of my 
book are the minute mirrorings of the man I have 
come to know as myself; the personalities of all the 
people in the book becoming the personality of the 
one man. I am standing at a window looking out 
over my city. I am looking toward the exact spot 
in the world where I spent my early years, not twenty 
blocks from this place. I can see the rooftop of the 
old school. I can see the ice house with the Amer- 
ican flag waving in the spring wind, and suddenly 
it seems as if there is no other way to go forward 
with my book if not to go forward in the recent 
past and to search the past for a meaning. This 
way I can, myself, live more completely and in ap- 
proaching my next book I can have the richness of a 
more developed attitude toward people and things. 

That, in the final analysis, is what makes a book 
come to life! And I do so want my book to breathe 
freely. It is only when it, as a book, can breathe 
without pain that a writer can say of it, “My book is 


honest.” 


Good Food Magazine, 19 W. 44th St., New York 
18, uses but one piece of fiction a month, for which 
$50 is paid, purchases other material mostly on as- 
signment. Flora Sands Carlan is editor. (The mag- 
azine was formerly Home and Food.) 
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LOVE STORIES 


| | E A THOUSAND AND ONE 


YES. I'm a modern Scheherazade, and I've told a 
thousand and one love stories which found their way 
into print. I didn’t have a sleepless Sultan threaten- 
ing to chop off my head if I didn't write interest- 
ingly enough, but I did have a lot of competition 
and a great many changes of style and editorial pol- 
icies to cope with during the years it took me to 
reach the thousand and one mark! 

How was I able to sell a thousand and one love 
stories ? 

Why, I suppose, because I enjoy writing love 
stories, first of all. And I’m not afraid of work. 

If that sounds a little like an obituary or the sort 
of thing the Boss dishes out to the office force on 
the Store Anniversary, I can’t help it. It still stands. 

Want to know the magic secret of how I got 
started in the love-field ? 

(just try and stop me! Writing an article is 
almost as much fun as going to a psychologist. You 
can talk and talk about yourself till the typewriter 
ribbon fades, and nobody stops you.) 

I lived in California and I'd never met an editor 
nor seen the inside of an editorial office. Though 
I was going to High School at the time, I’d sold quite 
a lot of stuff. Animal yarns to children’s magazines, 
short stories to Sunday School papers; boys’ teen- 
age stories; sad little tragedies of family life to farm 
journals and newspapers. 

One day, in a writers’ magazine, I glimpsed a 
short squib saying that Dell Publishing Company 
wanted love stories for a couple of magazines called 
Cupid's Diary and Sweetheart Stories. 1 sat down 
and wrote a love story and sent it off to Cupid's and 
a check came back promptly. I wrote another story 
and sold it. I had found my field. I was a love- 
story writer! 


I heard of another magazine, Love Story, so I sent 


a manuscript there, and it was accepted. Then, the 
other love magazines, one by one, came into the 
market and I sold to them all. I was one of the 
first contributors to Love Fiction Monthly. Along 
with the checks, have been many rejection slips. (1 
still get them!) But in the long run, nearly every- 
thing sells. I put a reject away to mellow and then 
dig it up later and do it over. Usually it sells! 

About those changes in styles of writing . 

Those first stories I did, away back when . . . were 
very light and sparkling and whimsical. It was the 
era when whimsey held sway. Taboos were so thick 
you had to pick your way on tiptoe. There could 
be no hint of sex. A kiss was just a kiss! Melo- 
drama was forbidden. There was no killing. No 
nothing, but boy-meets-girl, with conflict and an 
O. Henry twist, and gay, light writing, terminating 
in the inevitable wedding bells. 

Gradually, slowly, a more realistic school emerged. 
The happy ending with orange blossoms scenting the 
air and a kiss for Cinderella, wasn’t enough. We 
began to realize that people didn’t stop having prob- 
lems to face when they got married. So we did 
marriage stories. The characters began to suffer 
grown-up pangs. The ending was happy, but they 
suffered intensely en route. 


Melodrama, something which earned a rejection 
slip promptly in the earlier phase, became the order 
of the day. Stark stuff was welcomed eagerly. 

This was followed by the discovery of Sex by the 
love magazines. 

Oh, we were subtle about it! We didn’t write 
anything that anyone might criticize. We used good 
taste in what we wrote. But we came right out and 
admitted that a man and woman might be attracted 
by the good old biological urge. We tackled the 
problems real girls and boys meet, and we tried 
to help them solve those problems sanely. 

The war put an end to that phase. From then 
on, the bedroom ceased to be a room in the house, 
so far as the love magazines were concerned. 

Now, we've evolved into the best cycle of all, for 
my money. We've combined all the different styles 
into one. Our characters are very real. They must 
be real. Or the story does not sell. The problems 
are real, too. The sort of things everybody faces to- 
day. A touch of that whimsey of olden days has 
come back, and we still have a hint of melodrama 
at times. We've toned down the sex angle, but the 
stories are adult all the way through. Aside from 
the taboo imposed by the post-office department, we 
are free to write what we think and want to tell. 

How have I kept up with the trend of the times? 

That's awfully difficult to answer. It's like trying 
to describe what electricity is. You know you can 
turn it on. But what makes it? I don’t know. 

I've traveled a great deal to the ends of the earth. 
I've kept on meeting new people and finding out 
what they think about life and love. I know a great 
many young people. None of those things quite 
describe it. You sort of pick the modern stories out 
of the air, I guess! You inhale them! 

A story with yesterday's ideas and problems and 
slang is as dead as some of the old dresses you find 
in the attic. A story with yesterday's characters 
is like a whiff of lavender from the past. Charming, 
appealing, but not what the teen-age men and women 
want to read. 

I use the term ‘‘men and women” advisedly. De- 
spite their bobby socks and their crushes on swoon- 
singers, the kids of to-day are plenty grown-up. Per- 
haps the war is responsible. I don’t know. But you 
can't feed these kids “corn” and expect them to read 
it. 

e 

Don’t get the idea that love stories are easy to 
write. They aren't. The love field is the most diffi- 
cult of all. Because it depends on emotion. Study 
technique. Read all the love magazines till you're 
steeped in them. That will help immeasurably to 
smooth your path. But if you turn out the finest 
job of technique, writing with your tongue in your 
cheek, you've tied a stone around your neck before 
you start out and you're sunk. 

What is emotion? 

It's “feeling” the story yourself as you write it. 
It’s putting yourself into your character and suffer- 
ing with her. It’s the thing which changes words on 
a printed page into a throbbing, broken heart. 

For the beginning writer, it’s easier to tell the 
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story from the girl’s viewpoint, for this reason. It 
is easier to identify yourself with your central 
character, and the girl of necessity is the central 
character in a love story. 

Names are important in love stories. I used to 
name my characters Fay and Fran and Lee and Kay 
all the time, because those names were easier to 
type! But editors soon began to kick and scream 
about that. I woke up to the fact that half your 
battle is won if you get names for the characters 
which match the people. Glamorous names for 
glamorous characters, plain hearty names for the 
salt-of-the-earth folks, and so on. I get my names 
from telephone books and the back of the dictionary 
and I jot them down on a slip of paper before | 
begin. 

Along with names I get the setting of my story 
and a working title. 

Then I'm all set and I start to work. 

If you're a beginner and want to hit the love 
markets, by all means read the love magazines first, 
then decide on your story and begin with a bang. 
(Or, the Narrative Hook, if you must use trade 
jargon!) 


State your problem in the very first paragraph if 
it is humanly possible. Introduce your main char- 
acters early in the story. Keep your hero on the scene 
most of the time, because things are going to sag 
the minute he’s out of the picture. (Just the way 
they do, when your Heavy Date isn’t around, in real 
life!) 

Be sure you have a story to tell, not a mere inter- 
esting incident. Don’t clutter up your story with 
too much description, no matter how much you love 
it, yourself. Put only enough background to “‘set” 
your story. Don’t strive for rounded phrases and 
fine writing. Be simple. You have a story to tell. 
That's the important thing. 

Remember, this is a love story. Don’t be stiff and 
self-conscious about your love-passages. On the other 
hand, use discretion. Don’t ladle in the love with 
a bucket! Be direct and to the point. Don’t clutter 
up your story with too many sub-plots and extra 
characters who don’t matter. Work up to your main 
climax and then sign off fast. 

Sure I know! All that is elementary stuff. ABC's. 

But just last week, an editor said to me patiently, 
“Look, Doris. This yarn of yours really begins on 
page eight. See? What's the use of wasting paper 
in the midst of a shortage? Take this home and cut 
out the dead wood.” 

You see? 

After selling consistently for more years than I 
care to remember, I forget once in awhile that you've 
got to catch your readers’ interest in the very first 
line. Or else! 

If you want to sell stories, you’ve got to work. 
And work. And work. 

Personally, I've found it best to keep regular work- 
ing hours. I put in five hours a day as a general 
thing. Sometimes a lot more, if I have a deadline 
to make. I work from eleven to four or five, straight 
through. If something upsets that schedule, I make 
it up and work at night or earlier in the morning 
or something. But I work every day. 

No matter if my brain feels like cotton or I'm not 
in the mood, I write. 

Because writers are born lazy. If I let one writing 
day go by, I'm likely to skip another. And writing 
is like playing a musical instrument. You get out 
of practice very quickly. The regular grind of putting 
something down each day, brings fruit in the long 
run. 

When I take’a vacation, I don’t work at all. 1 
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relax. I get rested and filled with new ideas, ready 
to begin work again. 

Every writer = a pet plot he sells over and over 
again. Mine is the girl who thinks she’s desperately 
in love with one man and goes all out to get him, 
only to find out it was the Other Man she wanted 
all the time. 

Now don't go writing this. I warn you. Editors 
hate it. One ed. of mine is going to tear her hair 
when she reads this. She froths when she sees this 
plot. She vows she won't buy it, no matter how | 
twist and turn and dress it up in new pretty glamor- 
ous clothes. 

But I just love that plot. Don’t ask me why. 
Probably because it’s such an old and tried friend of 
mine. I know I'm going to write it again. And that 
editor will buy it if I do it well enough. 

That's the real secret of selling stories. If you 
make your story so darned good the editor can’t turn 
it down, you're there, Brother. You're there! 

I've got to say something about the love-editors 
right here. You won't find a grander bunch of eds 
anywhere than in the love field. They are all willing 
to take time and trouble to help you. They are 
patient with writing faults and eager to find some- 
thing good. If they find out you can deliver the 
goods, they'll welcome you with loud huzzas. You 
don’t need any pull or acquaintance with them. A 
manuscript coming in cold is carefully considered. 

Personally, I owe them all a big vote of thanks. 
They've been grand to me. Most of them are my 
friends now, though I knew none of them before 
meeting them across an editorial desk. 

The love editors want good stories. They need 
good stories, filled with suspense and teeming with 
emotion and told with a sense of reality. If you can 
turn out that sort of a yarn, you can’t miss. 

Myra Gay, Electa Anne Loring, Helen Gray, Gay 
Gardiner, Hope Marlowe, Irene Brittain, Knight 
Jessee and Knight Rhoades, to name a few of us— 
all wish you the best of luck. 

Because we are all one love story writer, and 
between us we've turned out a thousand and one 
published stories. We know how much hard work 
goes into writing that amount of copy. 

And how much fun! 


MYSTERY 
| PUBLISHING 


“This story will make your hair curl—all three of 
them!” 
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CONDUCTED BY WILLARD E. HAWKINS 


LXIII—THE STORY OF PURE 
DEDUCTION 


While scattered tales may be found, even dating 
back to antiquity, which involve some elements of 
deduction, Edgar Allan Poe is credited with originat- 
ing the detective story as a distinct and recognizable 
species. His genius created the formula which fur- 
nishes the basis for all modern crime-detection fiction. 

The formula is simple—in fact, it appears so 
obvious that commentators have been puzzled to ac- 
count for its failure to emerge from latency at a 
much earlier period in the world’s literature. Briefly, 
a crime is committed—a baffling crime. A detective 
or investigator undertakes to run down the criminal, 
and by the exercise of keen observation and clever 
reasoning, succeeds in doing so. 

The role of the detective, in a story of pure deduc- 
tion, is that of an outsider, called upon to solve a 
riddle—or puzzle. His interest in the case, like the 
appeal of the story, is solely intellectual. The reader 
participates vicariously in the brilliant deductions of 
the investigator, and enjoys the added zest of at- 
tempting to guess the answer before it is revealed, 
but there is little emotional involvement. 

Poe’s pioneer yarns of this type still furnish some 
of our clearest examples. 

In his “The Murders in the Rue Morgue,” the 
crime consists of the mysterious murder of an old 
woman and her daughter. The bodies are found in 
an apparently sealed room. An innocent suspect is 
arrested by the police. The Chevalier C. Auguste 
Dupin makes observations and draws deductions from 
the evidence which the police have overlooked. He 
discovers a possible mode of entrance to the room— 
a mode requiring more than human strength and agil- 
ity—and correctly deduces from this and other de- 
tails that the murders were committed by a huge ape. 

n ‘The Mystery of Marie Roget’’ the detective’s 
connection with persons actually involved is even 
farther removed than in “The Murders in the Rue 
Morgue,” where at least the investigations were made 
at the scene of the crime. “The Mystery of Marie 
Roget’” was solved by the astute Dupin through 
analyzing newspaper clippings. They were, in fact, 
actual clippings, relating to the baffling murder of 
Mary Cecilia Rogers in the vicinity of New York City. 
Poe merely changed the names of the characters and 
transferred the setting to Paris. Still more remark- 
able—it is claimed that his solution of the mystery, 
based upon no other means of investigation than 
these newspaper reports, was later confirmed by con- 
fessions made long afterward by two principles in- 
volved in the Rogers case. 

In developing the technique of this new story type 
Poe originated several features which became almost 
standard with “whodunit” writers. His brilliant and 
eccentric detective is the forerunner of a host of ec- 
centric fictional detectives, from Sherlock Holmes to 
Philo Vance and beyond. He originated the “Dr. 
Watson” type of satellite—a narrator who accom- 
panies the great detective on all of his exploits, and 
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through whose viewpoint everything is recounted. The 
unnamed chronicler in the Dupin stories served the 
same purpose as did Dr. Watson to Sherlock Holmes, 
Captain Hastings to Poirot, $. S. Van Dine to Philo 
Vance. The convention is useful in many ways. It 
enables the author to be frank with the reader— 
permitting the latter to know everything that the nar- 
rator knows—while holding back essential details 
which the detective does not reveal to his raconteur. 
Also, it enables the author to eulogize the brilliance 
of the detective through the comments of the aston- 
ished and admiring satellite. 

This convenient device, worn thin through over- 
use, is now rarely employed. The detective in a 
modern yarn may have an associate or assistant, but 
usually this assistant does not appear as a viewpoint 
character. Quite often the assistant is feminine—a 
secretary, wife, or sweetheart. To her—or him, as 
the case may be—the detective confides his observa- 
tions and plans and entrusts less important aspects 
of the investigation. Witness Dashiell Hammett’s 
“The Thin Man” and Erle Stanley Gardner's Perry 
Mason yarns. 

After writing five memorable stories on the detec- 
tive-story formula, Poe lost interest in his invention 
and turned restlessly to other forms of expression. 
But successors seized upon his formula with delight. 
The next great exponent of the detective story was, 
of course, A. Conan Doyle. His Sherlock Holmes, 
less an arm-chair type of detective than Dupin, fre- 
quently faced danger while unraveling his mysteries. 
Nevertheless, the Sherlock Holmes yarns are almost 
all of the purely deductive type. 

A typical example is “The Adventure of the Priory 
School.” The son of the wealthy Duke of Holder- 
nesse has disappeared mysteriously from a boarding 
school. A professor, who disappeared on the same 
night as the boy, is found murdered. Holmes and 
Watson discover his body on a moor, near his 
bicycle. Apparently he was killed while pursuing 
the abductors. The mysterious feature is that there 
are no footprints near the body except cow tracks. 
Holmes’s search leads to an inn, where he examines 
the feet of the inn-keeper’s horses. They are shod with 
old shoes fastened with new nails. He reports to 
the Duke, telling him that the boy is a prisoner at 
the inn—that the abduction was performed by the 
inn-keeper, who used horses temporarily shod with 
shoes counterfeiting cow-tracks. It further develops 
that the Duke’s secretary instigated the abduction (for 
reasons which require many pages of explanation) 
and that the shoes which counterfeited the tracks 
of cows were filched by him from the Duke’s private 
museum. 

Another detective who employs the pure deductive 
method is G. K. Chesterton’s Father Brown. The 


unobtrusive little priest has a technique all his own 
of standing on the outskirts of a crime investigation, 
giving hints and suggestions which lead to the solu- 
tion. 
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Thus we find him in “The Hammer of God” 
casually speaking up from a group which has gath- 
ered in fascinated horror around the corpse of Col- 
onel Norman Bohun. The Colonel, a notorious roue, 
has been felled by a terrific blow on the head, and 
now lies in the yard of the smithy, in the shadow of 
a tall spire surmounting the church presided over 
by his brother, the Rev. Wilfred Bohun. A _ blood- 
clotted hammer lies near. Suspicion first centers on 
the smith, as the only man strong enough to have 
struck such a blow. The motive seems evident, since 
the Colonel was apparently carrying on an affair 
with the smith’s wife. But he has a good alibi and 
Father Brown further clears him by calling attention 
to the smallness of the hammer. Why would a 
powerful blacksmith pick a little hammer for such a 
deed, with heavier ones lying about? This focuses 
attention on the smith’s attractive wife; but again 
Father Brown breaks down the case by pointing out 
the discrepancy between her frail strength and the 
force of the blow—which actually shattered an iron 
helmet worn by the Colonel. Next to fall under 
suspicion is the village idiot, who had been ridiculed 
by the Colonel that morning. Such a beclouded per- 
son might have picked up an inadequate hammer and 
yet wielded it with the strength of madness. 

So the case stands, when Father Brown follows 
Wilfred into his church. There, in the tallest belfry, 
he quietly accuses the minister of the murder. He 
has deduced that, in a rage against his brother's foul- 
ness of speech and conduct, Wilfred carried the ham- 
mer into the belfry and dropped it on the offender's 
head, as an agent of God's retribution. Father Brown 
leaves the rest to Bohun’s own conscience, and the 
latter gives himself up to the police. 

The Philo Vance novels, written by Willard Hunt- 
ington Wright under the pseudonym of S. S. Van 
Dyne, employed the pure deduction formula to the 
letter. 

Typical is Canary Murder Case.’ An ex- 
Follies beauty, known as the Canary, is found stran- 
gled in her apartment under baffling circumstances. 
Philo Vance, friend of the district attorney, under- 
takes to help solve the case. 

The murder must have taken place after the Canary 
and her escort returned from an evening’s entertain- 
ment; but evidence proves that no one entered or 
left the apartment thereafter and no one could have 
done so unobserved, since the only door in a passage- 
way out of sight of the telephone operator was bolted 
on the inside. The escort, Kenneth Spotswoode, is 
cleared, because after he left the apartment, the 
Canary cried out in a startled voice for help. He 
and the telephone operator rushed to her door and 
in response to his inquiry she apologized, told him 
to go home and not to worry. His movements there- 
after are fully accounted for. 

Four other suspects are uncovered. Three are 
lovers, or ex-lovers, of the Canary, and one is Tony 
Skeel, an underworld character. Damaging facts are 
elicited against all four. Skeel is eliminated as a 
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suspect when he also is murdered. Vance deduces 
that he was concealed in the apartment, witnessed the 
murder, and was put out of the way when he at- 
tempted to blackmail the guilty person. 

Vance also reaches the conclusion that the murder 
was committed by a very clever man with iron nerves. 


lie tests the four lover-suspects in a poker game, de-' 


termining thereby that Spotswoode, in spite of his 
clear alibi, is the one answering such a description. 

Again going over the scene of the crime he con- 
firms his suspicion by finding a phonograph record, 
still in the machine, which contains a recording of 
the scream and the reassuring words heard by the 
telephone operator when the latter and Spotswoode 
rushed to the apartment door. Faced with the evi- 
dence, Spotswoode confesses that he strangled the 
Canary because she was blackmailing him. 

Skeel, as Vance declared, had been in hiding and 
witnessed the deed, so Spotswoode was compelled to 
protect himself by committing the second crime. 
Skeel’s escape from the apartment unobserved is ex- 
plained when Vance exposes a trick method by which 
the latter had fastened an inside bolt on the passage- 
way door after passing outside. 

PRACTICE SUGGESTIONS 


1. Read a number of the earlier examples of de- 
tective fiction—tales by Edgar Allan Poe and A. 
Conan Doyle in particular—and compare with var- 
ious modern writings in the same field. 


2. See if you can find examples of purely de- 
ductive detective yarns in current books or magazines. 


TRUE TO TYPE 


By WILLIAM W. PRATT 


She is fairer than the fairest; 
Golden haired and violet eyed, 

And her laughter is the rarest— 
Like a breeze at eventide. 


He is fashioned like Apollo, 

With a bronzed and rugged skin, 
And a dimple makes a hollow 

In his ever manly chin. 


When they meet there is completeness 
To a hoped-for world of dreams, 
And they melt in sugared sweetness, 
Like a pair of chocolate creams. 


They are ardently informal ; 
Endless kisses—breathless gulps; 

But to them the scene is normal— 
They’re the lovers in the pulps. 


YOUR POEMS WILL SELL 


if you make them technically acceptable, and say what the 
editor warts said. I can teach you the first, and aid with 

ie second. Why postpone your D-day? For 25 years, I 
have taught poets, versifiers, songwriters how to_ perfect 
and get the fullest returns from their verse, including my 
work as instructor in versification at New York Univer- 
sity, William and Mary College, and elsewhere. Most 
of my work with private pupils, from beginners to Pulitzer 
Prize winners, is done by correspondence. My unabridged 
Rhyming Dictionary ($3.07) and Poet’s Han ($1.59) 
are now standard. Why neglect longer the many profits 
from versification? Write today; you are unfair to your- 
self to delay longer. 


Send $1 for trial criticism of 1 poem. 


CLEMENT WOOD 
Delanson, 


ED BODIN 


545 Fifth Avenue, New York City, 17, 
bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they can buy 
their way. He sells his own. writings, too. 
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TRE AUTHOR © JOURNALIST'S 
HANDY MARKET LIST 
FOR LITERARY WORKERS—PUBLISHED QUARTERLY 
JUNE, 1944 


The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 
assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 _means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.’ 
indicates payment on acceptance or shortly after; ‘“‘Pub.’’ indicates payment shortly before or after publication. When 
specific word rates are not given, ‘first-class rates’’ indicates a general average around 5 cents a word or better; “‘good 
rates,”” around 1 cent a word; “‘fair rates,"” around % cent a word. The parenthetical statement os title of 
magazine indicates the banner or name of publishing house; “‘S. & S.” stands for Street & Smith. ‘‘Macfadden’’ for 
Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or ‘‘Unsatisfactory’’ is a warning that delays or non-payment for 
material have been reported by contributors. It should be obvious that The Author & Journalist can assume no respon- 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always he accompanied by return postage—preferably by stamped, addressed return envelopes 
—and copies should he retained as insurance against loss. 


A—GENERAL LIST 


questions of the day 3500; fillers; cartoons. Chas. Colebaugh. 
STANDARD PERIODICALS (Denver Lindley, fiction editor.) First-class rates, Acc. 
Columbia, 45 Wall St., New Haven, Conn. (M-10) 25003800; 
a : of Columbus) Articles of general Catholic interest, 3500 ; 
Sty (W215), Asticien, on essays, short stories; verse. John Donahue. Ic to 
itical interest; short modern 
Common Ground, 222 4th Ave., New York 3. (Q-50) 
Francis Talbot, si $25 per 2-page article (about fiction, and. poetry on the racial: cultural situation ma- 
br The, 48 48th St., New York, (W-15) storia s in America, 1 3000. Margaret erson, . to 2e, 
Articles on ewis. affairs, short stories, ewis. yackKground, 
American scene 1200-1500. Florence Lindemann. %c up, shortly 
after Pub. : ublic aftaire, up to 2500; verse up to 16 lines. Philip Burnham, 
_ American Legion Magazine, 1 Park. Ave., New York. (M) w.. Skill in, af. Ke, verse 40c line, Pub. 
Short stories aan Seis, 1800-2000, with appeal to men. Alex- Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago 
ander Gardiner. Acc., no set rate. (Query.) (M-25) Articles on events, organizations and personalities ” 
4000-4500, Serials 30-20,000 short’ shorts Seneral interest, up to 2500; story-telling photos. Harris Shev- 
for. Sumner Blossom: John K. $100 up per story or article. Fillers, 400 words or less, 
cCaftery iction irst-class rates, Acc 
, Cosm: tan Magazine, (Hearst) 959 8th Ave. New York. 
American Mercury, The, 570 Lexington Ave., New York. (M- 35) Outstanding short stories 5000-7000; short shorts 1000- 
(M-25) Serious, political debunking articles, short stories, up 2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
to 3000; verse. Eugene Lyons, 3c up, Acc. novels, non-fiction features. ' Articles of cosm vs To interest 
or 0. (M- 20) ustrat articles dealing wit weden, urren 7 
wedish stock who are prominent in the war effort 000- . : 
important U. S. events; important war documents. 
Apartment Life, 333 Montgomery St., San Franc 4. (M . 
Brief articles, tips on decoration, cocking. Desert Magazine, The, El Centro, Calif. (M-25) Illustrated 
entertaining——of interest to apartment house dwellers; cartoons, feature articles from the desert Southwest, marked human in- 
Walter H. Krieger. Rate by arrangement. terest slant. (Overstocked with poetry.) Randall Henderson. 


Arcadian Life, P. O. Box 233, Cape Girardeau, Mo. (Q-25; '¢ Prose. Photos $1 to $3, Acc. 
$1 yr.) Official, organ American Folkways Assn. Ozark folk Digest and Review, 683 Broadway, New York. (Bi-M-25) 
lore material, Garland Brickey, Ed.-Pub. Verse, prizes only. on psychology, self- 
Argosy, (Popular) 205 E. 42nd St., New York 17. (M-25) lelp, vocational guidance uthentic, sparkling. Oo poetry, fic- 
Short sy a eolevtal, adventureful, dramatic living, to ¢ tion, photos. Credit to author and magazine; also free copies 
0-25,000 complete short’ novels. Cartoons. Rogers Terrill, Mneg: of issue containing digest. 
Ea: Willard Crosby, Assoc. Ed. (Q-25) Short stories 
Asia and The foenten, 40 E. 49th St., New York. (M-35) ry material, 1000- » progressive viewpoint. : ader 
Interpretative articles on " oriental life, po! politics, art, culture, ex- Harris. 1c, Pub. 
ploration and thought. Asiatic Russia inclu 800-3400. en- 
Atlantic St. (M-40) Essays, Phillips. $100 to $500, Acc 
uman-interest articles sketc! ort stories, verse; unusua Esquire (Esquire-Coronet), 919 N. Michigan Ave., Chica 
ote gl — high literary standard. Edward Week« (M-50) Sophisticated unsentimental articles; masculine aes 
Fates, Acc. stories, action, 2000; 
history in the Canadian North, ‘up to 2500. illustrations essep- | Digest (F Corp.) 420 Lexington Ave., 
Belgium, 247 Park Ave., New York. (M-50) fetictes on Bel- 40% t lL W H. Ko foed, Edit ir.; N 
gian personalities, customs, art, etc., 1000-2000. Rene His- Reuter, whows queries be 
laire. $15-$25 per article. Query before’ submission. Extension, 360 N. Michigan Ave., Chicago. (M-30) Short 
stories, 1000-5000 ; romance, adventure, detective, humorous 
ornia Highway Patrolman, The, Box 551, Sacramento, a ble to Catholics; six installment. serials, 


Calif. a 
Calif. (M) Safety articles, ghee stories, appealing to men a 
mostly; school or city safety drives; 1500-2500. Vernon Cordry. nee short- shorts; short articles; cartoons. Eileen O’Hayer. 


Ic, Ace. 


Facts, 139 N. Clark St., Chicago. (M-25) Factual and analy- 
Canadian Forum, The, 28 bebeam > gee St., W., Toronto, Can. tical articles on historical, scientific, political, military, social 
(M-25) Short stories to 1500 words peteeeins current Canadian peyeioniesl, and literary. subjects with current application, 
social scene; articles and ae 1800, Poems of high literary 2000-3000; shorts, to 1000. Mostly on assignment, but welcomes 
a Asst $5 a story, Pub.; poems paid submissions. Leonard Meites. 1%c up, Pub. 
The, St. | , Nebr. - i is- 
ada, (M-35) Illustrated geographical articles 1500- . Gordon stories with authentic Catholic background; authentic travel_and 
M. Dallyn. 1c up, Pub. gy gg articles and photos on China, Philippines. Bur- 
jewish ma, orea, apan, etc.; an occasional non-political cartoon. 
short stories.” Jewish subjects only, ‘Benjamin Stories, $15, Ace.; articles and photos, proportionately. 
Christian Century, The, 407 S. Dearborn St., Chicago. (W-15) o. (M) ort stories wit service backgroun uman angie, 
Articles on, religious, econ ic and social topics. Chas. Clayton oe he “ee to 2000; short stories, about 1000. Barney 
Fortune, Time & Life Bldg., New York. (M-$1) Articles with 
Christian Science Monitor, 1 Norway St., Boston. (D-5) Ar- industrial tie-up, 95% staff-written. Some source material pur- 
for and pages, up to 800; chased. Wm. D. Geer. 
orum to 1200; poems. Acc.. or Vu Frauds, La Crescenta, Calif. (Bi-M-25) Expose frauds con- 
Collier’s, (Crowell), ee Park fre, ES a (W-10) Short troversial casuistic, 500-1500. Dan Paul, Assoc. Ed. %c up, Pub. 
Stories up to 5000; serials up to | icles on popular up, Pub. 
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F 1375 Oak Knoll Ave., Pasadena 5, Calif. (Q-25) 
Feature articles and scientific contributions on freedom, con- 
densed and factual, 1000-2500; some verse, 100-250. Pryns Hop- 
kins. “%c to 3c, Pub. 

Free World, 8 W. 40th St., New York. (M-40) Articles, 
stories, and poetry on world affairs, with emphasis on post- 
war reconstruction. Serious, sophisticated, authentic material, 
2500-3000. Johan J. Smertenko. $30 per article, Pub. 

Future, a” _E.. Jackson Blvd., Chicago, (M-25) National mag- 
azine of U. S. Junior C. of C. Articles on any subject of inter- 
est to young. men (21-35) to 2000, with illustrations. (Staff- 
written. ) 

Ghost Town News, 112 W. 9th St., Los Angeles. (Bi-M-10) 
Authentic tales of the old West; brief biographical sketches 
of old ve eatermons. 1000-1100, with one or two photos. Nichols 
Field Wilson. 1%c, Pub. 

330 W. 42nd St., New York. (M-25) Anecdotal and 
informative articles to 2000; verse, cartoons, connected with 
gousmet eating and living, slanted to male readers, Rates 
vary. Earle MacAusland. 

Grit, Williamsport 3, Pa. (W-7) Clean short stories, adven- 
ture, mystery, love, ‘Western, etc., 1000-3500; serials. 
strange pictures, brief text; household articles; short illustrated 
articles for women’s and children’s pages. Howard R. Davis. 
$3.50 to $6 per short story, articles $2 to $3, photos $2, Acc. 


Harper's Magazine, 49 E. 33rd St., New York 16. (M-40) 
Timely articles for a readers; short stories; essays; 
verse. Frederick Lewis Acc. 

Hill Trails, Ss Seine St., Burlington, Vt. -25; $1 yr.) 
Short-shorts, $5; « stories to 3500, up to $8: high grade 
poems of human opical interest, Bit for complimen- 
ary out Blanche F inkle Gile, Prose Dorcas Palmer, 


Hobo News, 105 W. 52nd St., New York. ~~ 10) Hobo, vaga- 
bond, articles, essays, short stories, 600-800. Pat Mulkern. 
1-2c up, Acc. 

Judy’s, Judy Bldg., 3323 Michigan Blvd., Chicago 16. (M-25) 
Current interest articles (no rewrites of ‘encyclopedia or text- 
book); short stories, 900-1800. Will Judy. lc, Pub. 

Leatherneck, Marine Barracks, 8th and | Sts., ye 
D. C. (M-20) Articles ot military interest, to 3000. al- 
ter W. Hitesman, Jr. %c ($50 maximum), Pub. 

» 205 E. 42nd St., New York. (W-10) Romantic, ad- 
venture, humorous short stories, youthful appeal, 1 
) oad human-interest articles. Edward Maher. First-class rates, 


Life Story, (Fawcett Pubs., Inc., and Country gallica 1501 
Broadway, New York. (M-25) Life stories, 7000 ; 
on a yen details, realism of character and background, 

th young love, mystery, adventure, marriage prob- 
lems of interest to women. Novelettes, 12,500; novels, 22,500. 
Fact stories with by-lines and pictures told in first ot 
800. Geraldine Rhoads, Ed.; Wm. C. 
ec. 


’s (Maclean) 481 University Ave., Terentia, Canada. 
(Semi-M-10) Short stories, love, romance, sea, ystery, in- 
dustrial, war, adventure, outdoor, up to 5000. iilustrated arti- 
cles of Canadian interest: cartoons. W. A. Irwin, Mng. 


2c up, Acc. 

Magazine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing new discovery, or a — 
point of view, or a new opinion, regarding some aspect 
glass, china, metalware, 1000-2500, jokes; ait 
ers; essays, news items; photos. Alice Winchester, 1%c, Pub.; 

exclusive photos, paid for at cost. 


Magazire Digest, 8 W. 40th St., New York 18. A Canadian 
publication. Buys a few original articles and fillers. New York 
editor, Carol “Plughes. Payment according to piece. 

Marine Gazette, The, Hdqrs. U. $. Marine Corps, 
Washington 25, D.C. ar 25) Professional, military, and Marine 
Corps subjects, 1000 2000, illustrated. Col. John Potts, 
USMC. $10 a page (1000 words), 

The, Mayflower District 3000, Wash- 
ington, D. ) Stories. verse and sophisticated articles on 
eneral subj er and articles with a seasonal slant, 1000-2 

rank B. Cook. Payment by article, average %-2c, = 

Menorah Journal, The, 63 5th Ave., New York. (Q-$1) Jew- 
ish short stories, sketches, one-act plays, essays, poetry. 
Henry Hurwitz. lc up, 

Montrealer, The, 1075 Beaver Hill, Montreal, P. Q., Can- 
ada. (M- 10). *Short’ stories to 1500. Rosylin Watkins. Ic, Pub. 

Montreal Standard, The, Montreal, P. Q., Canada. (W-10) 
Features of Capedion interest, short stories, 1500-2500, novel- 
ettes, about 35,000. A. G. Gilbert. 2c, Acc. 

Nation, The, 20 Vesey St., New York, Sie (we 15) Articles on 
_*,,. literature, economics, up to Kirchwey. 

c, Pub 

National Geographic Magazine, 1156 16th St., N.W., Wash- 
ington, D. C. (M-50) Official journal National "Geographic So- 
ciety. Articles _on travel and geogr raphic subjects up to 7500; 
photographs. ‘ Gilbert Grosvenor irst-class rates, Acc. 

National Jewish Monthly, The, 1003 K St., N.W., Washing- 
ton, D.C. (M-15) Short stories, articles, essays, Jewish inter- 
est, 1000-3000. Edward E. Grusd. le to 2c, 

New Masses, 104 E. 9th St., New York 3. areas Progres- 
sive, win-the-war sociological, economic articles, addressed par- 
ticularly to the middle class; also short stories, reportage, 
sketches, poems, cartoons, photos. No payment. 

New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrated 
articles on New Mexico. George Fitzpatrick, $10 to $15 per 
article, Pub. Verse, no payment. 

New Republic, The, 40 E. 49th St., New York. (W-15) Gen- 
eral articles, -2500, dealing with economics, sociology, na- 
tional and international affairs. Bruce Bliven. 2c, Pub. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial up to 2500; cartoons, cartoon ideas; light verse. Good 
rates, 


Omnibook, 76 9th Ave., New York. (M) 28,000 word abri 
ments of current best-selling books. Pays up to $1500 
abridged reprint rights. (Not interested in original material.) 

Opinion, 19 W. 4lst St., New York 18. (M-25) Articles 2500- 
3000; short stories 2500; verse; fillers; Jewish interest. Dr. 


Stephen S. Wise. lec, 
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ge A Journal of Negro Life, 1133 Frosdwer 
York. (Q-25) Short articles, poetry; le 
problems. Madeline L. Aldridge. No payment. 

Our » 11 Park Place, New York 7. (M-30) Stimulat- 
ing controversial military articles; short service stories 1000 
to 1200; jokes; cartoons; regular army background. Carl Gard- 
ner. Payment based on piece, not number of words. Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston 15, Mass. 
(M-10)_S. P. C. A. organ, Animal articles, short gtoriss, prose 
up to 500; ey up to 16 lines, photos. W. A. Swallow. Koc, 

cc, 


poems $1 up, 

Our Navy, 1 Hanson PL, Brooklyn, N. Y. (2M-25) Authentic 
articles on modern naval Subjects ; action naval short 
stories; cartoons; photos. Bruce Baylor. %c, Pub. No payment 


for verse. 


Pan American, The, 103 Park Ave., New York. (M-25) Arti- 
cles on South American subjects by people who have lived 
there, or, by Latin-Americans, 1000-1500; short 
stories by tin-Americans (reprinting considered of stories 
published elsewhere by North Americans), to 1500; fillers with 
South American twist, to 150; geapenenet photography or 
qrawiess of Latin-Americans, Hal F. Lee. 1-1%c, photos $2-$5, 

Pathfinder, 1323 M St., N.W., Washington 5, D.C. (W-5) 
Human interest and local history for ‘Americana, 
World,’’ ‘‘Pathfinders,’’” and ‘‘Education’’ departments, 100-350. 
Robert West Howard. 5c a word for edited material, within | 
week of Acc. 

Popular Highton, P. O.. Box 710, Los Angeles 53, Calif. 
(Semi-M-5) Weekiy tabloid newspaper for collectors using 
stories on hobbies of well-known_ people, unusual hobbies, or 
spot news with a hobby tie-in. D. D. Livingston. Mostly no 


payment. 
P Perchelegy Guide, 114 E. 32nd St., New York. (Bi- 
M-25) Inspirational articles 1100-1200. “%c, Pub. 


Railroad Magazine, (Popular) 205 E. 42nd St., New York. 
(M-25) Technically accurate railroad material, Fact articles 
and photo stories. editor beforehand stating = and 
for handling. B. Comstock. rates, 

(Overstocked with poetry and fillers.) 

Read, 1780 Broadway, New York 19. Timely _— articles 
to interest whole family; fillers to 1600, with exceptionally 

article to 2000. No fiction or photographs. Henry Lee. 

p to 5c, Acc. 

Rayburn’s Ozark Guide, Lonsdale, Ark. (Bi-M-25) Short 
stories, features, verse, photos with Ozark slant. Otto Ernest 
oe Payment by arrangement. 

der’s Digest, Pleasantville, N.Y. sis -35) ts of pub- 
lished articles; occasionally original articl rates, Acc. 

Redbook. (McCall) 230 Park Ave., New ¥ York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Baimer. First-class rates, ‘io 

Rotarian, The, 35 E. Wacker Drive, Chlenga, | (a- 25) Authori- 
tative articles on business and industry, and 
chem, travel sketches. humor, essays, 1800-2000, Little 
ction used. Leland D. Case. First-class rates, Acc. 

Sq., 


Saturday E Post, The, (Curtis) Independence 
adelphia. (W-10) Articles on timely topics 1000-4000; s/ 
stories 2500-5000; serials 40,000 to 60,000; lyric and humorous 
vese; — cartoons, non-fiction fillers, to 500. Ben Hibbs. 

irst- tes, Acc. 

it, 73 Richmond St., Toronto, Canada. (W) 
Articles of nadian interest up 2000; light, had 
articles, satire. B. K. Sandwell. % to lc, photos $2-$3, Pub. 

Saturday Review of Literature, 25 W. 45th St., New York. 
(W) Articles, panes, verse, fact-items, on literature. Norman 
Cousins. $5 column (10 inches); poems, $10; cartoons, $10. 

Sea Power, 76 9th Ave., New York. Published by Navy 
League of U. S. (M-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; also first person stories of war 
adventures at sea. Roger Kafka. » Pub. Query. 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short 
stories, “‘novellas.’’ Whit ye Moderate rates, Pub. 

Successful Living M. 683 Broadway, New York. (Bi- 
M-15) First person health-r aM nl stories with photos, cover- 
ing food, exercise, etc. Market wide open. %c-3c. 


This Week, 420 Lexington Ave., New York. (W-magazine 
section of 21 newspapers) Romance, mystery, adventure, hu- 
morous short stories, 1200-3300; short articles on popular 
science, glamorous personalities, sports, news, sybiects mak- 
ing for a better America, to 1 torials 800- 
1000; fillers, cartoons, short animal material; appealing ani- 
mal ‘photos. William I. Nichols. 

Tomorrow, 11 E. 44th St., New York. (M-25) Articles on 
psychology, creative arts, philosophy, 1500-3000; articles of the 
day, particularly with a strong back character; short sto- 
ries of unus literary merit. Eileen J. Garrett. Articles, $50 
up, Acc. (Western Hemisphere rights.) 

Toronto Star Wi enki. The, 80 King St., W., Toronto, Canada. 
(W-10) Feature artic’ 7 Canadian appeal, to 2500. Novels, 
90,000, and serials, 18-20,000; short stories, iove- 
adventure, romantic, Western, mystery, 
themes. No _‘“‘defeatist’’ material. Evelyn M. Schran 
Ed. Gwen Cowley, Fict. Ed. Varying rates, 

Town and Country, 572 Madison Ave., New ‘York. (M-50) 
Articles with photos of personalities, sports, satire, unusual 
subjects and places, 1000-3000. Harry A. Bull. Varying rates. 

True, (Country Press) 1501 Broadway, New York. (M-25) 
Any factual subject_ of interest to men, 2500-20,000; fillers, 
500 up. Horace B. Brown. 3c up, : Acc. 

U. S. Army Review, 502 Masonic Temple Bldg., New Orleans, 
La. (Bi-M) Personal, military features, with 
art, to Ana Harry C. Ford. %c up. 

U. S. Navy Magazine, 8 E. 4ist St., New York 17. (M-25) 
Wes ruling precludes acceptance of writers’ material for dura- 
ion 

Virginia Quarterly Review, 1 West Range, Charlottesville. 
Va. (Q-75) Exceptional literary, scientific, political. essays 

5000; short. stories and verse of high standard, Charlotte 
Kohler, Mng. Ed. Good rates, Pub. 

War Doctor, The, 41 E. 42nd St., New York Pocket-size. 
Human interest side of military and civilian medical practice; 
150-word anecdotes; articles, 400-900; verse; cartoons; photos. 
Frank W. Murphy. 6c word, Pub. 


June, 1944 


Welcome News, 404 W. 9th St., Los Angeles. (Bi-M-10) Ar- 
ticles on travel. history, biography, 200-1500; essays on 
y~peratives, 1000-1200; varied verse. T. G. Mauritzen. Pay- 
ment as agreed, Pub. (Overstocked.) 

Wes' 2601 So. Figueroa St., Los Angeles 54, Calif. 
(M-20) we 1500, photos of out-of-door California, natural 
science, history, biography. Phil Townsend Hanna. ec, pay- 
ment by negotiation, Acc. 

Woodmen of the World, 216 Insurance Bldg., Omaha, Neb. 
(M-5) Short stories with appeal to male reader. Horace L. 
Rosebaum. $5, Acc. 

World, 19 W. 44th St., New York 18. First and_ third-person 
stories of general and war interest, 1500 min. No fiction or 
poetry. Ann Maher. 2%c up, Acc. 

Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on curreft political, literary, scientific, art 5000-6000. 
Helen MacAfee, Mng. Ed. Good rates, Pub. 

Yank, 205 E. 42nd St., New York 17. (W) An — 
magazine published by and for enlisted men of the U. S. Arm 

Life, The P Posies Guide to Desirable Living, 354 ath 
Ave., Slew" York. (M-25) Inspirational, helpful articles on 
living, 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

Your Mind Magazine, 103 Park Ave.. New York. Material on 
mutaghelesl subject-matter. Dr. Thomas Garrett. Up to Ic 

Your Personality, 354 4th Ave., New York. (Twice a year.) 
Helpful articles on all phases of personality, 700-2500. Good 
rates, OC. 


WOMEN’S AND HOME MAGAZINES 


American , I 258 Riverside Drive, New York. (M- 
Baby, Inc., iv a = 


15) For expectant mothers and mothers of babies 

year old. Uses in every issue an article by physician, No 
fiction. No payment for verse. Welcomes contributions of less 
than 1000 words. “ec, Pub. 

American Cookery, 110 Arlington St., Boston, Mass, Maga- 
zine for home economists, teachers, and workers in food and 
nutrition. All articles must have angle. Verse; _ fillers; 
news items; ae: and cartoon ideas. Dorothy 
Towle, Mng. lc, Pub. 

American Family, 141 W. Jackson Blvd., Chicago. (M- > 
Uses articles covering all aspects of daily life, to 1000. Joh 
W. Mullen. Ind. rates, Pub. 


Better Home, The, 161 8th Ave. N., Nashville 3, Tenn. (Q- 
12) Short stories and feature articles of interest to home and 
family groups, Christian viewpoint, 750-2250; short poems of 
lyric quality, human interest, and beauty; occasional photos. 
Howard M. Reaves. “%c average, Acc. 

Brides Magazine, 527 Sth Ave., New York 17. {9) | Ry 
trated astales. 100-1500, covering fashions, recipes, 
oration, age , of interest to brides. Marian E. urtfeldt. Vary- 
ing rates, Acc. 

ome Journal, 73 St., W., Toronto, Ont. 
(M-10) Short “stories to 5000, 4 pare serials; articles of 
interest to Canadian women, 2500. W. Dawson. Good rates, Acc. 

Charm (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Pram yg 1500-2500, on fashion, beauty, charm, budgets, 
on assignment; short stories, to 2500; cartoons. Mrs. Frances 
Harrington. Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta MacPherson, Acting Ed. Ic up, Acc. 


Everywoman’s Magazine, 1790 Broadway, New York. (M-5) 
Love and domestic stories with housewife slant, 3500-5000; 
short-shorts, 1200-1500; light articles, 1000; short verse; how- 
— it items. Joan Ranson. Approx. 2c, Acc.; short-shorts, 


Family Circle Magazine, The, 400 Madison Ave., New York. 
(W-gratis) Overbought; not in market. R. R. Endicott. 
rates. 

Fan Fare, 333 Montgomery St., San Francisco, Calif. - 
M) Fan (film and radio) domestic type story, 2 ma- 
terial, 1500-2000 and photos, and general interest, illustrated 
articles, to 2000. Photos, $5 for short, $10 for long. 


Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-20) A fashion and beauty magazine for young career wom- 
en. Feature articles, 1500; fillers 400-800. Jane Maxwell Smith, 
“aa Ed. % Acc., % Pub. 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-35) Short stories up to 10,000; short articles; verse. 
Herbert R. Mayes. Acc. 


Harper’s Bazaar, 572 Madison ag New York. (M-50) Dis- 
tinguished short stories only; not popular magazine material. 
Prefers articles in outline form. Mary Louise Aswell, Lit. Ed. 


Good rates, Acc. 
Main and 2nd Sts., 
interest to Southern women, 
1500-3500; a few short-shorts; 
‘om Mann. lc up, photos 


Holland’s, The Magazine of 

Dales, Tex. (M-10) Articles of 
000-2000; love short stories, 

10,000-30,000; verse. J. 
$2 up, Acc. 

Household, 8th and Jackson Sts., Topeka, Kans. (M-20) 
Household and general articles, short stories, 1000-3000. Nel- 
son Antrim ws 2c up, verse 50c line, Acc. 


Independent 1819 Broadway, New York. (M-15) 
(National Fesent on Business & Professional Women’s Clubs) 
Articles aaseniar woman’s viewpoint on ,social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying liv- 
ing; women’s adventures; ,woman’ s part in the war effort; light, 
humorous articles, woman’s angle, 1500-2000. Verse 2-5 stanzas. 
Short jokes. Frances Maule. $5-$35 per article, verse $2-$3, 


ce. 
Ladies’ Home Journal, (Curtis) Independence Sqa.,_ Philadel- 
phia. (M-15) Articles 2000-5000; short stories 2500-7500. oil 
ials 50-70,000; novelettes 20-40,000, short lyric verse; filler: 

cartoons. Bruce Gould, Beatrice Blackmar Gould, First- chase 


rates, Acc. 
Mademoiselle, (S. & S.) 122 E. 42nd St., New York 37. Rt 
25) Short stories for smart young women, ages 17-35 

3000, articles up to 2500; light, brisk MR Dates 


humorous sketches; cartoons. Betsy Talbot Blackwell. Acc. 
(Temporarily stocked.) 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Articles of Canadian war-time urgency and interest. J. 
Herbert Hodgins, 1c, Pub. 

McCall’s Magazine, (McCall) 23 Park Ave., New York. (M- 
15) Serials, 60,000; complete novels, 25-30,000; short stories, 
5000-6000; articles. Otis L. Wiese. First- ae rates, Acc, 

My Baby, 1 E. 53rd St., New York ( Articles to 1000 of 
interest to expectant mothers, new. mot hy and mothers of 
children up to six years. Photos. No poetry. Ic, Pub. Louise 
Gripps Glemser. 


National Home Monthly, (Home _ Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated 
feature articles; short stories, 5000; verse. L. E. Brownell. 
tates, Acc. 

National Pserent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago 5. (M). Scientifically accurate, but informall written, - 
lustrated articles on rearing and education of children, to 2 
Eva H. Grant. “%c, photos $1-$3, Acc. 


Parents’ Magazine, The, 52 Vanderbilt Ave., New York. 
(M-25) Articles on family relationships, child care, food with 
menus and recipes, etc., 2000-2500. Clara Savage Littledale. 
1%c, Acc.; jokes, shorts on childhood and teen- age problems 
each Pub. 

_ She, (Transradio News Features, Inc.) 521 5th Ave., New 
York. (M-15) Articles covering women’s everyday problems— 
romance, sex, self-improvement, etc.—1000- ; Stories, either 
first or third-person, o 4000. Self evaluation quizzes and 
questionnaires; original test- yourself ideas and other enter- 
taining features, to 1000; fillers; verse. 1-3c, 60 days from Acc. 

Vv Incorporating Vanity Fair, (Conde Nast) 420 Lexing- 
women’s war wor ; photos vo poetry, no fiction 
Edna hel exc Good rates, Acc. 


Wes 3224 Beverly Bivd., Los Angeles 4. (Semi- 
M) Alt t so o ’ interesting, readable fiction to 3000; short- 
shorts and timely articles of interest to the homemaker, to 
1 two-part serials. Zepha Samoiloff. 2-5c, Pub. 

Woman, The, 420 Lexington Ave., New York 17, (M-15) 
Non-fiction of interest to women, 1800, and articles on what 
women are doing, preferably written in narrative style. Lorna 
Farrell. 2c up, Acc. 

Woman’s Day, 19 W. 44th St., New York (M) Fiction, 2500- 
4500 with human interest appeal to American housewives and 
mothers; art-of-living and humorous articles, 1 A. 
Ed.; Mabel Hill Sou- 


Rates on arrangement. 


thony, Mng. Ed.; Betty Finnin, Fiction 
laine, Feature Ed. 

_Woman’s Home Companion, (Crowell-Collier) 205 Park Ave., 
New York. (M-10) Women’s and household interests. Articles, 
2500- ; short stories, to 10,000; novelettes, 15,000; short 
novels, to 25,000; serials to 60,000. Wm. A. H. Birnie. First- 
class rates, Acc. 

Woman’s Life, 354 4th Ave., New York. (Q) companion 
publication to Your, Life and Your Personality. Heipfal enter- 
taining articles, 400-2500, on all phases of a woman’s life. 
Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E, 42nd St., New York. (M) Dis- 
tinetive adventure short stories, novelettes. Kenneth White. 
1%e up. Acc. 

Blue Book, (McCall) 230 Park Ave., New York 17. (M-25) 
Mystery and adventure short stories, novelettes, serials; 
length novels, Real-experience contests. Donald Kennicott. Good 


rates, Acc. 

Doc Savage Magazine, (S. & S.) 122 E. 42nd St., New York 
17. (M- 15) Action adventure short stories about 4000, Ameri- 
can heroes, any locale. W. DeGrouchy. lc up, Acc. 

Jungle Stories, (Fiction House) 670 Sth Ave., New York. 19. 
(Q-20) Adventure short stories, novelettes of the African jun- 
gles. W. Scott Peacock. Ic, 

Short Stories, 9 Rockefeller Plaza, New Bag 20. (2- M- 25) 
Adventure, action short stories 6000; novel- 
ettes, 10, 25,000; serials; book lengths; fillers, 50-500. "True 
adventures to 1000. Dorothy Mcllwraith. Good rates, Acc. 

Speed Adventure Stories, (Trojan) 125 . 46th St., New York. 
Lively adventure stories. Little market for shorts; novelettes 
usually on order. Varying rates, Acc. 

Thrilling Adventures, (Thrilling) 10 E. 40th St., New York. 
(Bi- 10) Action ped and novelettes, to 15,000. For- 
eign locales; American heroes; slight woman interest. Leo 
le up, (Overstocked, not buying now.) 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Book Detective, (Fictioneers) 205 E. Py St., New York 
17e M) Stories of crime action. Shorts, 4000-5000; novelettes, 
te 10,000. Alden Norton. “ec up, Acc. 

Black Book Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Uses a 35,000-word lead novel featuring The Black 
Bat, written on assignment; several short fast-action detective- 
crime stories not over Leo Margulies. %c up, Acc. 

Black Mask, (Fictioneers) 205 E. 42nd St., New York 17. 
(Bi-M-10) Detective short stories and novels to 60,000, Kenneth 
White, Ic up, Acc. 

Crack Detective, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Bi-M-10) Detective fiction 
stressing plot and characterization;- short_ stories and novel- 
ettes, -10, Cliff Campbell, Ed., Robt. W. Lowndes, 
Mng. Ed. le up, Acc. 

Dan Turner-Hollywood Detective, (Trojan) 125 E. 46th St., 
New York. All material on contract. 

Detective Novels, (Thrilling) 10 E. 40th St.,. New York, 
(Bi-M-10) Two 20,000-word novelettes. Fast action detective 
short stories. Leo Margulies. “sc, Acc. 


. 

1 


16 


e Story, (S. & S.) 122 E. 42nd St., New York 0d6: 
y es short stories to 8000; novelettes to 12,000 
25,000. Daisy Bacon. lc up, Acc. 


Detec 
(M-15) 
short novels to 


Detective Tales, 
(M) Emotional short stories, round, up 


(Popular) 205 E. 42nd St., New York 17. 


to 4000; 
detective-mystery-menace novelettes 9000 ichael Tilden, Mng. 
we Robert Turner, Ed. Good rates. 

me Detective Magazine, (Popular) 205 E. 42nd S.. New 

a ag 17. (M-20) Mystery, action short stories 5000, empha- 

sizing menace and horror; novelettes 10-15,000. Kenneth Ww ite. 
le up, Acc. 

New York 


Double Detective, (Fictioneers) 205 E, 42nd St., 
17. (Q-15) Crime action stories of lengths up to 15,000. Alden 


H. Norton. “%c, 

Ellery Queen’s tery Magazine, 570 Lexington Ave., New 
York. (Bi-M-25) ge of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a ti- 
mate tegen crime, or detective short story has supernatural 
or hosror elements, O. K. No taboos, no angles editorially. 
“Ellery Queen.” wy for average length short story, 
Detective Fiction, (Popular) 205 E. 42nd St., New 
(M- 10). "Cries action stories, high quality, shorts 
novelettes 10-15,000; serials up to 50,000. Alden H. 
lc Acc. 
G-Men_Detec (visti) 10 E. 40th St., New York. (Bi- 
M-10) ast-action short stories 1000-6000; 
novelettes 7000-8000; word G-Man novel by arrangement. 
Leo Margulies. Ic up, Acc. 

Mammoth Detective, (Ziff-Davis) 540 N. Michigan Ave. 
cago. s -25) Fast-action detective fiction, with lot 
so true-crime stories. Wide range in 

,000. Raymond A. Palmer, Mng. Ed. 1%c-3c, Acc. 

New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New tok. 
Detective action stories to 6500; novelettes to 12,000. 


Norton. 

Phantom Detective, The, (Thrilling) 10 Ee — St., New York. 
(Bi-M- 10). Fast-action detective, crime stories 1000-5000. 
Book-length ee Margulies. Ic up, 


: novels by arrangement. 

Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi -10) Detective short stories, 1000-6000; novelettes, 7000- 

0,000. Leo Margulies. %c, A 

Private Detective, (Trojan) 125 i ten 46th St., New York. 
Short stories to 6,000, with some girl interest. Fair rates, Pub. 
(Overstocked. ) 

Speed ve, (Trojan) 125 E. 46th St., New York. Fast- 
moving detective stories to 6000. Little market for shorts; nov- 
elettes usually on order. Varying rates, Acc. 

Speed Mystery, (Trojan) 125 E. 46th St., New York. Fast- 
moving mystery stories to 6000. Little market for shorts; nov- 
elettes usually on order. Varying rates, Acc. 


Flynn's 
York 17. 
3000-6000 ; 
Norton. 


Gi- 


Shadow Mag (S. & S.) 122 E. 
(M-15) Mystery detective short stories, 1500-6000, detecti 
police heroes. J. DcGrouchy. lc up, Acc. 


Spider, The, (Popular) 205 E. 42nd St., New York 17. (M-10) 
Short stories of volunteer crime fighters to 5000; novels ar- 
ranged for. Robert Turner, Ed. lc up, Acc. 

Super Detective, (Trojan) 125 E. 46th St., New York. (Bi-M 
Short stories, 3000-5000; novels, 20,000 by arrangement. K. W. 
Hutchinson and W. E. Matthews, joint editors. 

Ten Detective Aces, (Ace Mags.) 67 W. 44th St., New York 
18. (Bi-M-10) “Dramatic detective, mystery short stories, 1000- 

; novelettes, 10-12,000; woman interest welcome. A. A. 


Wyn. lc up, 

10 Detective, (Ace Mags.) 67 W. 44th St., New York 
is -10) Short stories 1000-5000, novelettes 10-12,000. 
c up, Acc. 


Goa St., New. York 
Western novelettes, 
Robt. W. Lowndes, 


10 S Mys' » (Fictioneers) 205 E. 
17. (Bi-M-15) ri ew short stories, 5000. 
stories, 2000-5000. Cliff Campbell Ed.; 
ae Ed. “%c up, Acc. 

Detective, (Thrilling) 10 E. os St. New Ps 
chert ot tories, ; novelettes, 
7000-10,000; novels, 15-20,000. Leo veles. lc up, Acc. 
New York. 


Thrilling Mystery, (Thrilling) 10 E. 40th St., 
(Bi-M-10 Desectine-an stery stories, woman interest, 1000- 
10,000. on 12-15.000-word lead novels. Leo Margulies. 
le up, Acc. 

WESTERN: MALE INTEREST 

Ace High, (Popular) 205 E. 42nd St., New York 17. Fa 
moving, dramatic Western fiction; short stories to 5000, nov 
ettes and novels, 8-14, Michael Tilden, Mng. Ed.; Damon 
Knight, Ed. Up to lc, Acc. 


Action Stories, (Fiction House) 670 wr Ave., New York 19. 
-20) Fast_ stories of the West with good woman interest, 
-20,000. W. Scott Peacock. Acc. 


Best Western Novels, (Red Circle) 366 Madison Ave., New 
York. Western novelettes, short stories; novels up to 30, 
Robert O. Erisman. %c to 1%c, Acc. 

Big Western, (Popular) 205 E. 42nd St., New York. 
(Bi-M-15) A few short stories, 5000. estern novel 
10,000; novels 20,000, Western fact articles 1500. Michael 
Tilden, Mng. Ed.; Damon Knight, Ed. Up to Ic, Acc. 

Blue Ribbon Western, (Columbia Ruption: Inc.-Double 
Action Group) 241' Church St., New York. (Bi-M-15) Novels, 
40-50,000, rates oy, agr eement, paying promptly, Pub. hort 
stories, 2000-5000 Clif, Campbell. %c up, Acc. 

_Complete Cowboy, (Coiumbia_ Publications, Inc.—Double Ac- 
tion Group) 241 Church St., New York. (Bi-M-15) Same as 
Bl R tern. 


ue 
(Red Circle) 366 Mediooe Ave., New 


Complete tern Book, 
York. net ew Western short stories, 5000-7500; novels, 30- 
40,000. Robert O. Erisman. %c up, Acc. 


Wes Magazine, (Popular) 205 E. 42nd St., New 
(M- Vigorous, human short stories, 2000- 
,000; novels, ; emotional inter- 


_ Dime 

York 17. 
18,000 

Michael Tilden, Ed. G rates, 


6000; novelettes, 
est, realistic characterization. 
Double Action Western, (Colurabia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 


The Author Journalist 


Exciting Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Western action-packed short stories, 1000-6000; 
novelettes, 7000-10,000. Leo Margulies. %c up, Acc. 

Famous Western, (Columbia Publications, Inc.-Double Action 
Group) 341 Church St., New York. (Q-10) One novelette, to 
9000; short stories 2 ; fact articles to 1500. . Cliff 
Campbell, Ed.; Robt. W. “Lowndes, Mng. Ed. “ec up, Acc. 

Fifteen Western Tales, (Fictioneers) 205 E. 42nd St., New 
York 17. (Bi-M) Stories of the Old West, ; no novel- 
ettes. Occasional fact articles. Alden Norton. %c up, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York 17._ (Bi- 
M-10) Western short stories, 4000-6000; novelettes, 9000-15,000. 
Michael Tilden, Mng. Ed.; Damon Knight, Ed. Up to le, "Acc. 

Frontier Stories, (Fiction House) 670 5th Ave., New. York 19. 
(Q-20) Western historical short stories, novelettes, of covered- 
wagon days. Linton Davies. 1c, Acc. 
azine, (Fiction House) 670 5th Ave., New 

Fast-moving, colorful stories, ranch-and- 


Lariat St Mag. 
York 19. (HEM 205 
Jack Sullivan. 1c, 


range locale, good woman interest 15,000. 


Ace. 
Masked Rider Western, (Thrilling) ~f E. 40th St., New 
York. (Bi-M-10) Uses a 30,000-word lead novel featuring the 
Masked Rider, written by assignment; an 8000-word novelette, 
several short stories not over 6000. Distinctly Old West, with 
no modern touches. Leo Margulies. %c up, Acc. 

New Western, (Popular) 205 E. 42nd St., New York, 17. 
Colorful Western action stories; shorts to 5000, novels and 
novelettes, 8-12,000. Michael Tilden, Mng. Ed.; Damon Knight, 
E Up to le, Acc. 

opular Western, (Thrilling) 10 E. 40th St. 
Mio Western short stories, 1000-7000; nov 
Leo Margulies. %c, Acc. 

Range Riders Western, (Thrilling) 10 E. 40th St., New York. 

(Q-10) Book-length novels on assignment; short stories 1000- 


6000; novelettes 8000-10,000. %c, Acc. 

Real Western, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., > York. (Bi-M-15) same require- 
nd Blue Ribbon Wes‘ 

Western, The, et 10 E. 46th St., New York. 
Book-length novel on assignment. Pioneer and 
rontier short stories 1-6000. Leo Margulies. %c, Acc. 

Speed Western Stories, (Trojan) 125 E. 46th St., New York. 
Western action stories. Little market for shorts; novelettes 
usually written on order. Varying rates, Acc. 

(Popular) 205 E. 42nd St., New 
emotional, colorful stories of the 
5,000. Michael Tilden, Ed. le up, 


New York. (Bi- 
elettes, 8000-10,000. 


Star Western Magazine, 
York 17. (M-15) Dramatic, 
old west, girl interest, to 1 
Acc. 

0 Story Western, (Popular) 205 E. 42nd St., New. York 17. 
Ms 10) Dramatic human-interest Western short stories up to 

cae 9000; novels 15,000. Harry Widmer, Ed. Ic 
up, Acc. 


Texas Rangers, (Thrilling) 10 E. 40th &. .» New York. ie. 
10) | Fast-moving, es short ies, Western law 
man’s vii int, Book-length aoval by arrangement. 
Leo Margulies. Ic up, 

Thrilling Western, (Thrillin 10 E. 40th St., New York. 
(M-10) ery thrilling Western short stories, 1000- 
novelet 8000-10,000; novels, 10-15,000. Slight girl interest 
Leo Margulies. 1c up, Acc. 


West, 10 E. 40th St., New York. 
Book-length novels arranged for on assignment; short stori 
1000-6000. Leo Margulies. %c, Acc. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Emotional Western short stories up to 5000; novel- 
ettes 10,000 and 12,000, with strong human interest—range, out- 
etc. Ruth Dreyer. %c up, 

tern Action, (Columbia Publications, Inc.-Double Action 
aun 241 Church St., New York. (BieM-15) same require- 
Blue Ribbon Western. 


ments as 
Western Novel and Short Stories, (Red Circle) 366 Madison 

Ave., New York. “Bi-M- 15) Western short stories, oy: 

novelettes, 10-20,000; novels to 40,000. Robert O. . Erisman. ec 


Short Stories, (Red Circle) 366 Madison Ave., New 
York. ay 1%). Needs Western short stories from 1500 to 8000. 
risman. up, 

tern Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Western short stories up_ to ; complete oozes 
15,000; serials up to 65,000; articles on Western life, 1 
John Burr. Good rates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York, 
18. (Bi-M-10) Western action short stories up to 5000; novel- 
ettes 10-12,000. Ruth Dreyer. 1c up, Acc. 


SPORT 


Ave., New York. 


All American Athlete, 922 Hoe M) Factual 
sports articles, 375-1500. Michael Pawlyshyn. 1%c, ~ 


All Sport: (Columbia Publications, Inc.-Double | Action 
Group) 241 Church “we New York. (Bi-M) Short stories and 
novelettes, 2000- . Cliff Campbell, Ed.; Robt. W. Lowndes, 
Mng. Ed. = to lc, Acc. 


Baseball Stories, (Fiction House) 670 5th Ave., New York 
20) Short stories, to 4000, novelettes to 10,- 
h baseball theme. Malcolm Reiss. Ic, Acc. 


all wit 
ye Sports, (Popular) 205 E. 42nd St., New York 17. (Bi- 
M-10) Sport short stories 4000-6000; novelettes 10-12,000, 


youptes collegiate or professional players, actual games fea- 
No woman interest. Submit 3 months ahead of season. 


‘iden H. le up, Ace. 

Exciting Sports, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Uses ouly baseball and football stories up to 6000 and novel- 
ettes to 10,000. Leo Margulies. Yc, Acc. 


Fight Stories, {Fiction House) 670 5th Ave., New York 19. 
(9-2 20) Fast stories of the ring, including army-navy settings, 
Tack O'Sullivan. 1c, Acc. 


Norton. 


P Sports, (Thrilling) 10 E. 40th_St., New York. 
ap -10) Sport short stories orton 1000-6000. Book-length novels 
arrangement. _—— angle, slight woman interest. 

Acc. 


june, 1944 


Scholastic Coach, 220 E. 42nd St., New York. (M-25) Tech- 
nical articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. Owen Reed. Ic, Pub. 

Sporting News, The, 10th and Olive Sts., St. Louis. (W-15) 
Deals exclusively in sports. with heaviest emphasis on organ- 


ized baseball, 1000-1500. Feature material preferred. Edgar G. 
Brands. About Ic ne Acc. 

Sports Novels, opular) 205 E. 42nd St., New York 17. 
(Bi-M-10) Sport Rn. — 10-13,000; short stories, 5000-6000. 


Alden Norton. le up, Acc. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York. 

(Somme -An-15) Gridiron stories, woman interest allowed. Shorts 
6000; novelettes 8000-10,000; short novels 15-25,000. Leo 
Ye up, Acc. 

Thrilling (Thrilling) 10 E, 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000, novelettes 7500-10,000; 
qature angle, woman interest allowed. Leo Margulies. 1c up, 
Acc. 


2 Sports Aces, (Ace Mags.) 67 W. 44th St., New Yaak 18, 
(o 10) Sport short stories 1000-5000, novelettes 10,000. A. A. 
Wyn. Me, Acc. 


WAR—AIR—AIR-WAR 


Air War, (Thrilling) 10 E. 40th St., New York. (Q-10) 
stories of today’s war in the air. Shorts 1000-6000; novelettes 
7000- 10,000. Tae Margulies. %c up, 

Army-Navy Fly Stories, (Thrilling) 10 E. 40th St., New 
York. (Q) Fiying a ventures of both our armed services—action 
imperative; love, carantaalile. Leo Margulies. %c up, Acc. 


Battle Birds, (Fictionsers. Inc.) 205 E. 42nd St., New York 
17. (Bi-M) Modern and First World War air-war short stories, 
4000-6500; novelettes, 10,000-15,000. Alden Norton, Yc, Acc. 


Dare-Devil Aces, (Popular) 205 E. 42nd St., New York 17. 
(M-10) Thrilling Western-front air short stories, 3000-6000; 
novelettes 10-12,000. Alden Norton. Yc, Ace. 


Fighting Aces, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M) Modern and First World War air-war stories, 
4000-6000; novelettes, 10,000. Alden Norton. Y%c, Acc. 


G-8 and His Battle Aces, (Popular) 205 E. 42nd St., New 
York 17. (M-10) Closed market. Alden Norton. 


RAF Aces, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Stories of Royal ‘Air orce defending British Empire. Shorts, 
1000-6000; novelettes, 7000-10,000. 


Sky (Thrilling) 10 E. 40th St., New York, (Bi- 10) 
Stories of U. Army and Navy air forces and the RAF in 
action; of Ditties soldiers-of-fortune in the air, all over ‘ 
world; modern commercial flying; sabotage; Fifth Column ac- 
tivities in aviation industry, etc., 1000-6000; novels, 15, 
Leo Margulies. Ic up, Acc. 

Wings, (Fiction House) 670 5th Ave., New York 19. (Q-20) 
ge up-to-date war air novelettes, 15,000. Linton Davies. 
le, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York 17. 
(M-10) rills, lomsastc detective-mystery action in novels 
14,000: novelettes 9000-10,000; short stories _up to 5000; love 
a. Michael Tilden, Mng. Ed.; Robert Turner, Ed. le up, 
ce. 
Weird Tales, 9 Rockefeller Plaza, New York 20. Fn 
Supernatural, bizarre, weird, stories 
to 6000; novelettes to 15,000; verse to 30 lines. D. r Meliwraith, 
le, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 540 N. oa an Ave., Chi- 
cago. (Q) Science-fiction short stories, 000-3000; novelettes 
10-12,000; novels, 15-60,000. B. G. Raymond 
Valmer, Mng. Ed. 1%c-3c, Acc. 

Ast ating Se Fiction, (S. & S.) 122 E. 42nd St., New 
York 17 -25) Science short stories up to 6000, novelettes 
10-25,000; serials 40-60,000. John W. Campbell, Jr. 1c up, Ace. 


Captain Future, (Thrilling) 10 ms 40th St., New York. (Q-15) 
Book-length novel on assignment. Short pseudo-science stories 
1-6006. Leo Margulies. Yc, Acc. 

Famous Fantastic My steries, (Popular) 205 E. 42nd St., New 
York 17. (Q-25) Fantastic novelettes, short stories and verse 
of exceptional quality. Mary Gnaedinger. Ic, Acc. 


Fantastic Adventures, (Ziff-Davis) 540. N. Michigan Ave., 
Chicago. (Q) Pseudo-scientific short stories 2500-6000, novel- 
ettes to 12,006, 15-60,000. Definite of ht 
B. G. Ed.; Raymond A. Palmer, Mng. 
Cy cc, 


Planet Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Thrilling short stories, novelettes, of future worlds. 
ood adventure feel. W. Scott Peacock. lc, Acc. 


Startling Stories. (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) _Book-length science-fiction novels, short stories. 
Leo Margulies. ‘“%c up, Acc. 

Super Science Stories, (Fictioneers, Inc.) 210 E. 43rd_St., 
New York 17. (Bi-M) Science-fiction short shorts, to 2000; 
pane. 2500 to 6000; novelettes, 10-15,000. Alden Norton. Mc, 
Ace. 

Thrilling Wonder Stories, (Thrilling) 10 E. 40th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories to 10,000; 
— pseudo-science novels, 15-20,000. Leo Margulies, lc up, 
ice, 


WESTERN LOVE FICTION 


Northwest Romances, (Fiction House) 670 5th Ave., New 
York 19. (Q-20) Northwest novelettes, romantic flavor, 10,000, 
W. Scott Peacock. 1c, Acc. 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
love short stories 4000-6000; novelettes 10,- 
000; novels 25,000; 4-part serials to 45,000; fillers to 500; verse. 
Fanny Ellsworth. le, Acc. 
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Rangeland Romances, (Popular) 205 E. 42nd St., New York 
17. “M- 10) Emotional love short stories, old West, woman's 
viewpoint 5000, novelettes 9000, novels 15,000. Harry Widmer, 
Ed. le nae Acc. 

Rodeo (Thrilling) 10 E. 40th St., New York. 
(Q-10) ‘eee estern stories, -= irl or cowboy viewpoint 
love yarns with rodeo background, 10,000. Leo Margulies. 
up, Acc. 

Romantic Range, (S. & S. 122 E. 42nd St., New Y 
(M-15) Stories of the modern West; 3000-3500; we Ss to 
8500. Daisy Bacon. lc up, Acc. 


Thrilling Ranch (Thrilling) 10 E, 40th St., New York. 
mostly girl’s viewpoint. Leo Mar 


ROMANTIC LOVE 


All Story Love Magazine, (Popular) 205 E. 42nd St., New 
York 17. Publishes one strong, dramatic serial, which must be 
motivated by love, but can combine elements of mystery with 
one novelette to and six short stories 

more than 6000. Some verse. ort st 
demand. Ollie Redpath. 


Complete Love, (Ace Mags.) 67 W. 44th St., New York, 18. 
(Bi-M- FO) Love short stories, novelettes, up to 10,000; court- 
ship and marriage articles, to 1500; romantic verse. Kose 
Wyn. le up, Acc 


Exciting Love, (Thrilling) 10 E. 40th St., N 


Gay Love, (Columbia Publications, Inc.-Doubl Group 
241 Church St., New York. “(Bi-M) Third 
stories; novelettes to 10,000. Marie A. Park. lc up, Acc. 


deal Love, (Columbia Publications, Inc.-Double Action Group 
Church St., New York. (Bi-M) Third love 
stories, novelettes up to 10,000. Marie A. Park. lc up, = 


. (M- young love t st y 
3000-10,000; verse. Ollie Redpath. to 

Love Fic » (Ace Mags.) 67 W. 44th St. 
York. (Bi- val 10) well-written love short 
articles, 2000-7000; strongly dramatic novelettes 8000-12,000. 
prone verse. Rose Wyn. Ic up, verse 25c¢ line, Acc. 

Lov ovels, (Fictioneers) 205 E. 42nd St., New York 17. 
tories; sho 5000: 
_ Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York “7. (M) Romantic fiction, 3000-10,000. 1c, min., Acc. 

Love Story tory, Magazine, (S. & S.) 122 E. 42nd St., N 

part serials, installments 5000- : 
16 lines. Daisy Bacon; Esther J. Ford. Good rates, Ace. oilens 


New Love, (Fictioneers, Inc.) 205 E. 42nd St., N Y ‘gf 
Realistic love shorts 2000-5000; stories 
war effort; novelettes 7-12,000. Peggy Graves. lc up. 


Pope Love, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10) k-length girl angle love novels; will look at detailed 
——. Around 25,000; shorts, 1000-6000. Leo Margulies. “4c 
up, Acc. 


Romance, (Fictioneers) 205 E. 42nd St., New York “¢! (M 
Modern stories with exotic or unusual backgrounds, 3500-12,000, 
Peggy Graves. lc up, Acc. 


Ten Story Love, (Ace Mags.) 67 W. 44th St., Ys ae ee 18, 
(Bi-M-10) Love ‘short stories, novelettes, u roman- 
tic verse and articles. Rose Wyn. lc up, _— 

T Love Magazine, ay 10 E. 40th St., N 
York. (M-10) Love short stori 1080-6000 6000; novelettes, 0- 
novels 15,000, girl’s Leo Margulies. 1c up, 


Vesa Love, (Ace Mags.) 67 W. 44th St., New York, 18. 
(Bi-M-10) Love short stories, novelettes, up to 10,000; roman- 
tic verse and articles. Rose Wyn. lc up, Acc. 


TRUE CONFESSION 


Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life short stories to 5000; novelettes 
10-12,000; short shorts under 3000; book lengths 15-20,000; fre- 
quent contests for cash prizes. Hazel Berge. Good rates, Acc. 

Personal Romances, (Ideal) 295 Madison Ave., New York 17. 
(M-15) First-person romances, strong emotional problem; de- 
velopment of character through experience, 2000-5000. May C. 
Kelley. 1c-2c, 

Real Romances, 1476 Broadway, New York. (M-10) First- 

son short stories to 6500; novelettes, 10-20,000. Written 
rom 2 aga of both men and women; young; dramatic. 
Mary Rollins. 2%c to 10,000, Acc. 

Real Story, 1476 Broadway, New York. (M-10) First-person 
short stories, 6500; novelettes, 10, 000... ritten from 
viewpoint o men and wy a Mary Rollins. 2%c, to 
10,000 words; $350, for 20,000, 

Secrets, (Ace Mags.) 67 W. “a en" » New York 18. (M) Dra- 
matic, first-person stories from real life. Shorts 3000-6000, 
novelettes 10-12,000. Rose Wyn. Up to 2%c, Acc. 

True Confessions, (Fawcett Pub., Inc., and Country Press) 
1501 Broadway, New York. (M-10) First- stories re- 
flecting life today, and based on probiems of young love, rom- 
ance, marriage, 3000 to 6000; novelettes to 10,000, by-line au- 
tobiographical stories and first- -person fact articles on pr 
lems of modern living. Inspirational, self- help fillers, 500; 
to Florence N. Cleveland, Ed.; Wm. C. Len- 
ge xec. 


True Experiences, (Macfadden) 205 E. 42nd St., New York. 
(M-10) ‘True first-person short stories 5000-8000; serials 15- 
20,000. ch Lieferant. Based on 3c, Acc. 


True e and Romance, (Maciadden) 205 E. 42nd St., New 
Yor Avet 10) True first-person short stories 5000-8000; serials 
14-20.000. Henry Lieferant. Based on 3c, Acc. 
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True Romances, (Macfadden) 205 E. 42nd St., New Y 
(M-10) True first-person. short stories 5000-8000; serials 
18,000. Henry Lieferant. Based on 3c, Acc. 

True Story Magazine, (Macfadden) 205 E. 42nd St., New York. 
(M-10) True. first-person short stories to 7000; serials 14-18,- 
000. Henry Lieferant. 3c and up, 


TRUE DETECTIVE 


fying Detective Cases, (Red Circle) 366 Madison Ave., 
New Yor (BM) “Fact Ie on crime cases with myster 
and good detective work. 1500 to —_ Official by-lines preierr 
Robert Levee. $3, A 

e Cases, ‘Circle) 366 Madison Ave., 
New York. articles on crime cases with m 
and a detective work. 1500-5000. Official by-lines pr 
Robert Levee. lc up, photos $3, Acc. 

Confidential Detective Cases (Close-Up, Inc.) 60 Hudson St., 
re York. (Bi-M) Fact detective cases. 1c up, Acc.; photos, 

Crime Confessions, 1476 Broadway, New York. (M-15) First- 
person stories by persons involved in current crimes, 
pereetery convicted women criminals. Query. Hugh ‘Layne. 

1¥%c and up, photos $3.50, Acc. {No Jan-Feb. issues.) 

Crime Detective, 1476 Broadway, New York. (M-25) Fact de- 
tective stories, current, human emotion, 5000; pictures dealing 
with crime. Hugh Layne. 1%c up, photos $3.50, Acc. (No 
Jan.-Feb. issues.) 

Front Page Detective, Fae — 149 Madison Ave., New York. 
(M-10) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 

West F. Peterson. 2c to 3c; photos $3, Acc. 

Headline Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories with pictures involvi detective cases, 
to 5000. Good <r angle necessary. est F. Peterson. 
2c-3c, photos $3, Ac 

Headquarters 1476 Hue New York. (M) 
lustrated current crime stories, 5( h Layne. 1%c up, 
photos $3.50, (No Jan-Feb. issues. 

Human Detective Cases, Cae Ue nae 60 Hudson St., New 
York. (Bi-M) Fact detective cases. 1c up, Acc.; photos, : 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigations under official by-line, if 

ssible, 1000-5000, stressing mystery, detective work. West 
2c-3c up, photos $3 up, Acc. 

Mas: Detective, The, E. 42nd St., New 
York. wits 25) oy crime stories John Shuttleworth. 
2c minimum, photos $1 to $5, Acc. (Send “for suggestions and 
case cards.) 

National Detective Cases, (Red Circle) 366 Madison Ave., 
New York. (Bi-M) Fact pe oy on crime cases, with m 7 
and good detective work. 1500-5000. Official by-lines pri 
Robert Levee. lc up, photos $3, Acc. 

icial Detective, 400 N. Broad St., Philadelphia 30. (M-25) 
True detective crime-detection stories 5000-7000; photos. H. A. 
Keller. 2c, Acc. 

Real Detective, 1476 Broadway, New York. (M-25) True illus- 
trated crime — official by-lines preferred but not 
imperative. —.y yne. 1%c up, photos $3.50, Acc. (No 


Feb. issues.) 
evealing Detective Cases (Close-up, Inc.) 60 Hudson St., 
New York. (Bi-M) Fact detective cases. 1c up, Acc.; photos, 


Scoop Detective Cases, Suite 903, 114 E. 32nd St., New York. 
(Bi-M) Short detective stories under 3000; regular length de- 
tective stories, 5000. New cases pref but old cases 
will be considered. Must contain plenty of color, action, and 
suspense, New cases, $100, Acc. ; old cases, $75, Acc; photos, 

Spent Detective Cases, Suite 903, 114 E. 32nd St., New 
York. Same requirements as Scoop Detective Cases. 

Starting Detective, (Country Press) 1501 Broadway, New 
York. (M-15) Dramatic fact stories of crime, — solved 
murders, 4000-6000. supply editor, 
Sam Schneider. 2c; 5c for 1000-word shorts, Acc. $3 for every 
photograph used, Pub. 

True Detective, (Macfadden) 205 E. 42nd St., New York. M- 
25) True detective, crime stories with actual photos, with or 
without official by-line, 4000- ; serials, installments of 6000 
7000. Send for detailed instructions and case cards. John Sot. 


tleworth. 2c minimum, photos $2 to $5, Acc. 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


American Agriculturist, Savings Bank Bidg., Ithaca, N. Y. 
(Bi-W) Poems $2 apiece, Pub. rtoons. ed Eastman. 

Better Farms, Pulaski, N. Y. (Semi-M) Agricultural features 
(success type) ype) 1000-1250; stories about successful northeastern 
farmers and farm operators, illustrated. Louis Kosoff. lc, Pub. 

Canedian Countryman, 204 Richmond St., W., Toronto, Can- 
>. aw) Short stories to 3000. Daniel McKee. Varying 
rates, 

s Farmer, Topeka, Kan. (M-5) Authenticated farm 
experience articles 300-800; material of interest to —" women 
and girls; jokes. Ray Yarnell. ic up, jokes $1, Acc. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short stories 2500-5000; 3-part gtd general articles 
of interest to farm and farm-town people 1500-3000; articles for 
women; humorous sketches; jokes. Robert H. Reed. First-class 
rates, Acc. 

Country Guide, Winnipeg, Manitoba, Canada. (M-5) First or 
second rights to serials 50-80,000, short stories 2500-4500, rural 
y page items, household photos; verse. Amy J. Roe. 

¢ up, 

Fag “Herald and Weekly Box 4005, Place 
D’Armes Postal Sta., Montreal, _— (W-5) Farm and 
rural home magazine. Short stories featurettes on 


live or curious topics, 600-1500, npotoe: agricultural articles of 
interest to Canadian farmers. R. S. onnely. 
column, fiction, $20 a story, 


Non-fiction, $3.50 


The Author > Journalist 


Farm Journal and Farmer’s Wife, Washington Square, Phila- 
delphia. (M-5) Agricultural articles with photos 300-600; 
(query before sending); woman-interest short stories, 3000; 
cartoons. Arthur H . Jenkins. 2c up, fiction 10c up, Acc. 
Michigan Farmer, 1632 W. Lafayette Blvd., Detroit, Mich 
(B-M-5) Short articles of special interest to Michigan farmers, 
cartoons, photos, artwork. Milon Grinnell. $3 column, Pub. 
Progressive Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M) Short-shorts, 1200-2000, (submit to Dallas, Tex., 
office, 1105 Insurance Bldg.) Eugene Butler. 2c Min, Pub. 
Southern riculturist, Nashville, Tenn. (M-5) Articles of 
Southern rural interest; photos, cartoons, cover designs. B 
Kirk Rankin, Jr. Fair rates, Acc. for fiction, cartoons; Pub. 
for articles. 
Successful Farming, (Meredith) Des Moines, Ia. (M-10) Api 
cultural articles, jokes, news items, photos, cartoons. Kirk Fox. 
Articles, etc., 5c; verse, 25c line, Acc. 


HORTICULTURAL—LIVE STOCK—ETC. 


American Fruit Grower, Gatario St., Cleveland, Ohio. 
American Poultry Journal, 5. Clark St., Chicago. 
Breeders’ Gazette, Spencer, ae 7 
Dixie Farm & Poultry Journal, 110 7th Ave., N., Nashville, 


‘enn. 
Electricity on the Farm, 24 W. 40th St., New York. 
Poultry Magazine, Hanover, Pa. 


Hoard’s ry Fort Atkinson, Wis. 
wae” Li stock » 160 N. La Salle St., Chicago 
MISCELLANEOUS 
AVIATION 


Aircraft-Age (Columbia Pubs.) 241 Church St., New York. 
(Bi-M-15) Illustrated fact wiles material. L. Horace Sil- 
berkleit. 2c and up, Acc. 

Aircraft Maintenance, (Conover-Mast) 205 E. 42nd St., New 
York. (M-50) Articles strictly on maintenance of airplanes 
and airports, to 2500; maintenance short-cuts and kinks; photos 
and drawings to illustrate. R. C. Blatt, Technical Ed. ‘Approx. 
2c min, Acc. 

Air News, 545 5th Ave., New York. (M-20) Covers aviation 
in all branches. Phillip Andrews. Pub. 

Air Pilot and Technician, 515 Madison Ave., New York. (M- 
35) Authoritative articles on os and_ practical servicing 
and repairing of aircraft, 500- uss Brinkley. 1c, Pub. 

Air Tech, 545 5th Ave., New York. (M-25) The magazine of 
aircraft maintenance and operation. Technical articles on as- 
signment. Philip Andrews. b. 

Aviation & Yatching, 2816 Eaton Tower, Detroit 26, Mich. 
(M-25) Articles on aircraft and yacht building, yacht clubs, 
C. A. P., etc., news items and photos on mid-western aviation 
and small boat activities, short stories having a boat or avia- 
tion theme, 1000-1500; verse, 4-8 lines; editorials. Walter 
Brennan, Ed. and Pub. lc, 

Flying (Ziff-Davis) 540 N. Michigan Ave., Chicago 11. (M- 
35) Popularized, accurate non-fiction aviation a articles, 
any phase of present- -day aviation; must have good photos, 

2500. Also seeking ‘“‘scoop’’ photos. Max Karant, Mng. 
2c and up, Acc. 

Flying Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(M) Articles on military and commercial aviation, 1000 to 
3000; photographs. A. A. Wyn. 1% to 4 cents, Acc 

Flying Cadet, 420 Lexington Ave., New York. (M-10) Educa- 
tional material, informative articles, covering military aviation 
and aviation instructions, 800-2500, for young men 14-19; fillers, 
cartoons. Archer A. St. John. 1¢e-2c, Pub. 

Plane Talk, 350 Sth Ave., New York. (Bi-M) First-hand 
reports by men in AAF, etc., on consolidated Vultee planes 
in war theatres. No verse, fiction, rewrites. Hill E. Knowl- 
ton. Generous rates, Acc. 

Skyw erway (Henry Pub. Co.) 444 Madison Ave., New York. 
(M-25) Technically correct topics on aviation explained for an 
intelligent amateur adult audience. J. Fred Henry. 3c, tb. 


CARTOONS—HUMOR 


Army Laughs, (Crestwood) 1790 Broadway, New York. (M- 
15) 2- and 3-line jokes. Cartoons, gf mr nted to 4 service. 
Ken Browne. Good rates, cartoons, ; jokes, Pub. 

Gags, (M.L.A. Pubs.) 400 N. Broad St., Philadetphia. (M-15) 
Cartoons and general humor; crossword puzzles. Good rates for 
gags and drawings, Acc. Del Poore. 

Judge, Ambler, Pa. (M-15) Humorous material, under 1000; 
novelettes, articles, essays, editorials, verse, jokes, cartoons. 
W. Newbold Ely. Ind., Pub. 

Military Service News, The, Box 127, Fort Sam Houston, 
Texas. (W-5) Cartoons of Army life, especially in training 
camps. S. Deane Wasson. $1, min., Acc. 

Nifty, (Par Pub. Co.), 14 E. Jackson Blvd., Chicago. Car- 
toons with or without gags. Charles E. Rubino, Cartoons, $7. 

Pack O” Fun, 205 E. 42nd St., New York. Humorous short- 
shorts on army liie, jokes, cartoons, poetry. Red Kirby. 2c 
minimum, 25c line, poetry, Acc. 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-20) True 
stories, Alaska interest, 2000-5000; outdoor fact eee: Alaska 
sports cartoons, photos, Emery F. Tobin. %c, Pu 

American Forests, 919 17th St., N.W., Washington, a Cc 
(M-35) Articles on trees, forests, lumbering, outdoor recrea- 
exploration, 2500; outdoor photos. Ovid Butler. 
c up, 
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June, 1944 


American Rifleman, The, 1600 Rhode Island Ave., Washing- 
on, D. C. (M-25) Authentic illustrated gunsmithing, shooting, 
immunition, ballistic; military, small arms, ordnance articles, 
hunting stories, preferably 3000. C. B. Lister. About Ic, Pub. 

Field and Stream, (Warner) 515 Madison Ave. 22, New York. 
(M-25) Illustrated camping, fishing, hunting articles, 1500-3000. 
David M. Newell. 1c up, Acc. 

Fur-Fish-Game, 174 E. Long St., Columbus, O. (M-15) Fish- 
ing, travel, dog, huuting, fur-raising articles by authorities; 
and frontier stories 2000-2500. A. V. Harding. 
up, Acc. 

Outdoor Life, 353 4th Ave., New York 10. (M-25) Articles 
relating to fishing and hunti weer s interests, to 3000; 
ay shorts, etc. owent 7 rown. Up to 10c, photos $3 
up, Acc. 

Outdoors Magazine, 729 Boylston St., Boston 16, Mass. (1-15) 
Articles, stories and cartoons on outdoor life, hunting and 
fishing. H. G. Tapply. Payment by agreement. Buys 4 mos. 
ahead of publication. 

Outdoorsman, The, 919 N. Michigan Ave., Chicago. (6 times 
a year.) Illustrated articles on fishing, hunting, sportsmen in- 
terest. . L. Rarey. 

Ski Illustrated, 110 E. 42nd St., New York. (Nov., Dec., Jan., 
Feb.-25) Iliustrated articles on skiing and snow sports to 2000; 
short-shorts, E. D. Woolsey, Mng. Ed. Good rates, Pub. 

Southern Sportsman, Austin 1, Tex. (Q for duration) Illus- 
trated Southern hunting and fishing articles, 1000-2500; car- 
toons; short kinks; brief human-interest, believe-it-or-not ma- 
terial; short-short stories on hunting and fishing. O. Henry 
ending, $5. Cover photos $5, b. 

Sports Afield, 700 Phoenix Bldg., Minneapolis. (M-25) Stories 
of actual fishing, hunting trips 1500-2000, good photos. Paul 
K. Whipple. 1c to 2c, Acc. or Pub. 


PICTURE MAGAZINES 


Army Pictorial News, Haddington, Norfolk, Va. (Q-10) Il- 
lustrated Army and Military stories; cartoons, Fred L. Jack 
Robinson. Ind., Acc. 


Click, 551 Sth Ave., New York. (M-10) {Guide Mags.) 
Photos. Photo series; noteworthy persons. Andrew B. Hecht. 
$5 per picture, Acc. 


Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
photo fillers. $5 up, Acc. 

Look. 511 5th Ave., New York. (Bi-W-10) Articles and pho- 
tos of _— human interest and action. Harlan Logan. Good 
rates, Acc. 


Movie Life, (Ideal) 295 Madison Ave., New York 17. (M-15) 
Pictures of motion picture interest. Llewellyn Miller. Rea- 
sonable rates, Acc. 

Movie Stars Parade, (Ideal) 295 Madison Ave., New York 17. 
(M-15) Pictures and short articles of motion picture interest. 
Pat Murphy. Reasonable rates, Acc. 


Navy Pictorial News, Haddington } Bide. Norfolk, Va. (M-10) 
Illustrated Naval and sea stories. Jack Robinson. Pub. 

Parade, 405 Lexington Ave., New York. (W-Sunday news- 
paper supplement.) C. Philip Barber, Mng. Ed. Picture stories. 

“Pic.” 122 &. 42nd St., New York 17. (Bi-W-10) Photos on 
all subjects; one article, each issue, on contemporary,  eco- 
nomic, social, or political subjects. Helene M. Walsh. $25 per 
page, 

Scholastic Roto, 18 Journalism Bldg., Minneapolis 3. (M) 
Photos of High School activities, complete with captions; car- 
toons; cartoon ideas; no articles. $3, Pub. 

(See Pub. Co.) 10 E. 40th St., New York. (Bi-M-10) 
Photos with authentic and unusual story backgrounds. Candid 
action type preferred. All photos must be in good taste. Also, 
human interest, glamour girl and_ controversial _ subjects. 
eee cartoons. $5 up, photos; good prices, car- 
toons, ce. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Adult Bible Class, (David C. Cook Pub. Co.) Elgin, Ill. (M) 
Forceful articles, 500-800, on making adult class a dynamic 
force in life of every member; plans for timely social and serv- 
ice activities; —s class methods articles, 700-1000; articles 
on advancement of Christianity in the home, church. commun- 
ity, to 1200, and articles on Christianity in its relationship to 
life 1000-1200. 

of Good St. Anne de Beaupre, Basilica of St. Anne, 

Que cs Canada. (M-10) Articles of wide reader interest in any 
ne, not necessarily retigious. 1260-2000 ; fiction, 
little slang, 1500-2000. Rev. Alcide Bouchard, C.SS.R. 1c, Acc. 

Ave Maria, The, Notre Dame, Ind. (W-10)_ Short stories 
2800-3000; serials, 15-20 rong word chapters; artices on Catholic 
and other themes, 2000 to 3000; poems under 24 lines. Whole- 
some juvenile adventure ‘aat stories, serials. Rev. Patrick J. 
Carroll, C.S.C. $5 page (700 wds.), poems $5 and $3. 


Comin Messenger, | 2 Dale Ave., Toronto, Ont., Can- 
ada. (M-10) Short stories, Catholic atmosphere, bright, pointed, 
but not preachy, 3000; no love stories; articles, essays, Cath- 
olic interest, 1000-3000. Rev. J. Bergin, S.J. “ec, Ace. 


Carmelite Review, The, 10 County Rd., Tenafly, N. J. (M) 
Religious monthly operated for charity. Short _ stories, articles 
and pictures on current subjects. Andrew L. Weldon. Stories, 
$5-$10; articles, $10; photos, $3, Pub. 

Catholic Home Journal, merged with Poise, Salisbury, Pa. 
(M-10) Domestic and pedagogical articles on home, child 
training, as are seasonal from a religious and patriotic stand- 
point; essays of a religious nature and general interest; short 
stories that implicitly point a moral, 1800-2000. Verse about 
home, children, etc. 12-16 li Photos of children. Rev. 
Urban Adelman. 8 a story, $2-$3 verse, Pub. 

Christian Advoca The, (Methodist Pub. House) 740, Rush 
St., Chicago 11. iW 10) Religious, outdoor, rural, missionary 
short — articles, essays, 1200; verse. Roy L. Smith. 

e-le, Acc. 
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Christian Family, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
Feature articles depicting family, or member of it, putting 
Christian principles into action. Avoid preachy, eoty form 
of presentation. Rose R. Price, Mng. Ed. $8 per 1000, Acc. 

The Christian Family and Our Mi 365 Ridge Ave., 
Evanston, Ill. (M-10) Catholic family magazine using whole- 

000-1500, and suitable verse. Frederic M. 
Lynk, S.V.D. 1c, verse, 10c a line, Acc. 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, sociological articles 2500, on assignment 
only; short stories 2500; serials 50,000; verse. Pub. at no speci- 
fied rate. 

Cradle Roll Home, The, (Baptist Sunday School Board) 161 
8th Ave., N., Nashville 3, Tenn. (Q) Articles for parents of 
pre-school age children, 150-700, fact items; toys parents can 
make, with diagrams. No MSS. purchased during July, Aug. 
Agnes ama Holmes. “%c, Acc. (Overstocked until Septem- 
ber, 1944.) 

Crosier Missionary, The, Box 176, Hastings, «xy a Short 
stories to 3000; verse. Rev. Benno Mischke. $1. . Ace, 
No payment for verse. 


Daily Meditation, 941 Vance Jackson, San Antonio 1, Tex. 
(M- 25), Non-sectarian religious articles teaching power of 
prayer, or with metaphysical slant, 1000-2000; ancient mystical 
symbology, Mayan archaeology and discoveries; self-help book- 
lengths, 60,000. Wm. P. Taylor. “%c to Ic; photos $5 to $10: 
book-lengths, $150 up, Acc. 

Grail, The, St. Meinrad, Ind. (M) Wholesome, entertaining. 
net necessarily religious stories, short-shorts, of interest to 
young folks, and articles on social and 9 
day. ggpecially racial problems. Rev. Jerome Palmer, O.S.B. 
nd. cc, 


His, 64 E. Lake St., Chicago. Pictorial magazine for Chris- 
tian students on university campuses. Photos of student 
activities. Articles, 1000-1500, dealing wit ristian student 
activities, mature devotional carom biographical sk es of 
outstandi ristian leaders, etc., Diggranbic Robert Walker. 
Mec as pu lished: photos ib. 

Holy Name Journal, 141 E. 65th St., New York, Articles of 
interest to Catholic men; biographical, world affairs, human 
interest. etc. Rev. Urban Nagle, O.P $5-15 a page (1800-2700), 


Improvement Era, The, 50 N. Main St., Salt Lake City, 
Utah. (M-20) Stories of high moral character, 1500-3000; 
short shorts, 600-1000. General article material on social 
conditions, vocational problems, handicrafts, material of parti- 
cular interest to youth and to Mormon Church, 300-. . 
of striking and dramatic simplicity for frontispiece and cover 
use. Poetry to 30 lines. 1c, poetry 25c a line, Pub. 


Junior Scholar, (David C. Cook Pub. Co.) Elgin, Jt. se 
Sunday | School lesson help for children 9-12, Interest and att 
ance builders; missionary material; story approach ‘to the de- 
velopment of ——— traits; story explanations of ‘Christian 
beliefs; life stories of Christian heroes, 450-900. Acc. 

Junior Teacher, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
For Sunday School teachers of children 9-12. Class projects; 
material on eprisias children’s religious experiences; ible 
playlets related to t ye Uniform Lessons; attendance devices; 


simple, novel methods 450-900. 
Lamp, The, Rin, id St. N. Y. (M-10) Articl 
on religious t to. 2000; sh hort stones with h Cath: 


olic slant, same length. O’Conne'! Me, 

Living Church, The, 744 N. Fourth St., eecomas 3, Wis. 
(W- tie Short illustrated articles on religious and social _sub- 
jects. Episcopal viewpoint, 1000-2000. $1.50 column, Acc. Relig- 
ious verse, no payment. Perter Day, Acting 

Leutent, The (Standard Pub. Co.) 8th and Cutter Sts., Co 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1750-2000; wholesome but not Schoolish” 
short stories, 1000-1500, serials to 10 chapters, 17. a . 
Photos upright, 8x10, scenic, human interest. No 
P. Leavitt. “%c up, photos $3 to $5, within 1 mont after Acc, 


Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 

olic articles, short stories, serials, verse. Indefinite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 

Catholic human-interest articles, about 2000; verse. Father 
3: C.PP.S. %c, verse 25c line, 

the Sacred Heart, 515 E. Fordham Rd., New 

(Mel 10) catholi stories to ; religious verse. 
Rev. st ephen L. J. O’Beirne, S.J. Good rates, Acc. 

Miraculous Medal, The, "100 E. Price St., Fhiladel hia. (Q) 
Catholic articles 1500-2500, short stories 1200-2400. Josesh 
Skelly, C.M. %c, Pub. 

Missionary, The, 411 W. — St., New York 19, (M-10) 
Largely staff- written. Buys short stories with religious or 
moral lesson, but is overstocked for 1944. Rev. John Har- 
ney. lc, Acc. 

Mother’s Magazine, (David C. Cook) Elgin, Ill. (Q) Practi- 
cal material for mothers of children from birth to 11 years to 
help in development of Christian character in their children. 
department material, 100-300; fiction, 1500- 

c, Acc. 


New Century Leader, (David C. Cock Pub. Co.) Elgin, Ill. 
(M) ChaHenging suggestions on how to become a better Sunday 
School teacher, 1000; plans for building an_ effectively-organ- 
ized Sunday School ‘from the superintendent’s point of. view, 
1200, and many articles on a variety of topics for religious 
leaders and all adults desiring a general religious publication, 
$7 per M, min., Acc. 

Primary Teacher, and Beginners Teacher, (David C. Cook 
Pub. Co.) Elgin, Ili. Articles of practical help to Sunday 
teachers of children 6-8 and 4-6, 400-850 words. Acc. 


Queen’s Work, The, 3742 West Pine Blvd., St. Louis, Mo. 
(M-Oct. through June-10) bin’ $20 for authentic true stories 
to 2000. Such stories in outline at same rate, $5 for short- 
short stories of authentic true happenings. Interviews with 
outstanding Catholics, Cartoons. Photos for covers. Rev. Dan- 
iel A. Lord, S.J., Editor. 


Sentinel of os times Sacrament, 194 E. 76th St., New 
York 21. (M-20) Articles and essays centering on Eucharist, 
3000; verse of ious character and short stories, items, 


2000- 
— if centered on st. William A. La Verdiere. Ke, 
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eld, The, Crusade Castle, Shattuc Ave., Cincinnati 26, O. 
oboe Mer 15) Articles dealing with Catholic missionary work, 
> special arrangement with writers. James T. Hurley, Man. Ed 


m, The, Union City. Jp iM; 20) articles. 
Pr 5 stories to 3000, . Ralph Gorman, C.P. 1c, Pub. 

St. Anthony Fathers) 1615 
lic St., Cincinnati. (M- 25) Catholic family magazine. Achieve- 
ment articles on soigithant or unusual Catholics, also articles 
on current events having Catholic significance. Short stories 
on modern themes, slanted for mature audiences, 00. 
Extra payment for photos retained. Rev. . Blocker, O.F.M. 
1%c up, Acc. Occasional poetry on inspirational, religious and 
nature themes, 25c a line. 

Sunday Times, 325 N. 13th_St., 
Religious articles, verse. Philip E. Howard, Jr. 

Sunday School World, 1816 Chestnut St., Philadelphia 3, Pa. 
(M-10) Articles with devout and spiritual tone for teachers in 
one-room rural Sunday Schools, to 1200. %c, Acc. 

Unioh Signal, The, Evanston, Ill. (W-5) Short stories 1000- 
1500, on value of total abstinence, also on peace. About Mc, 
Acc. 


Philadelphia 15. (W) 
up, Acc. 


3CIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Fauna, Society of Philadelphia, 34th and Girard 
Ave., Philadelphia 4. (Q-35) Scientifically accurate manuscripts 
written for the layman, dealing with the natural history of 
wild animals, 1500-2500. Cartoons. Roger Conant. 1c; photos, 
$2, Acc. 

Home Craftsman, The, 115 Worth St.. New York. (Bi-M-30) 
*‘How-to-make-it’’ articles of interest to home craftsmen, 300 
to 1200: photos or drawings essential; home improvement fill- 
ers, 150. H obbs. Ic to 2c, photos $2 up, Pub. 

Illustrated, (Fawcett) 1501 Broadway, New Y 

(M-15) New, lively features and shorts on all scientific and 
mechanical subjects, also how-to-build projects for the home 
workshop and tips for photographers; action and personality 
ictures, human-interest slant, plus camera action stories. 
Bill Williams and Roland Cueva. Gi rates, Acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) Mcdel 
airplane construction arti 500. 


Zoological 


BUSINESS, ADVERTISING, SALESMANSHIP 


Age, 100 E. Ohio St., Chicago (W-5) Spot news 
only, with illustrations. 1c, Pub. 

American Business, (Dartnell Pubs.) 4660 Ravenswood Ave., 
Chicago. (M-35) Factual reports on improved business meth- 
ods. No retail articles. Query. Eugene Whitmore. $35 and up 
for 1800 words, Pub. 


Bankers’ Mon 536 S. Clark St., Chicago. (M-50) Short 
technical articles from bankers’ standpoint; 
by banker. John Y. Beaty. Good rates, (Buying little 


now.) 

Barron’s. 44 Broad St.. New York 4. (W-25) Authoritative 
business and financial articles 500-2000. George E. Shea, Jr. 
Indefinite rates, Acc. 

Burroughs Clearing House, 6071 2nd 

uery itor on cook operating and 

enry J. Boone. 3c, Acc. 

Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 
on feature pp ora articles. Alan Sturdy. Ic up. 
eneratr-creait 1 Park Ave., New York. 

meral credit and financial problems of 
manufacturers and job Chester H. McCall. 1c, Pub. 

120 ale Ave. New York. (2M-25) 
in business and finance—mana ent, selling, 

rates, ib. 


Blvd., Detroit. _(M) 
management articles. 


Credit & 
(M-25) on 


lopments 
merchandising, 
outside writers. 


Business, 917 Tracy rs Kansas City, Mo. (M-15) 
gy articles suowing that the teachings of Jesus Christ are 
the basis » By successful modern business, to 1600. Francis J. 
Gable. lc, Acc. 


Mail Order Journal, 512 5th Ave., New York. (Bi-M-25) 
Case sales promotions and appropriate sales angles, 600. if °C. 
Gerstner. No payment. 


Good 


Nation’s Business, 1615 H St., N. W., Washingtos 
(M-35) Business articles 2500. Lawrence F. Hurley, Ed.; Paul 
McCrea, Mng. Ed. Query. Good rates, Acc. 


620 N. Michigan Gis Inspira- 
tional and features with uman interest and 
inspirational appeal; fillers. Geo. F. eee Ye up, Pub. 


Printers’ Ink, 205 E. 42nd St., New York 17. (W-20) Adver- 
tiging. | management, and _ sales articles. G .A. Nichols, Ed.; R. 
‘almer, ec. Good rates, 
Purchasing, 205 42nd St., New York. (M-35) Query on 
articles methods, personalities; materials. 
Stuart F. Heinritz. 1c up. Ace. 


marketing, nationa seape. si y executive. Buys e. 
Raymond Binh le to 3c, Pub. 

Savings Bank Journal, 100 Stevens Ave., Mt. Vernon, N. Y. 
(M-50) Savings, insurance, investment articles 1500-2000. . Mil- 
ton W. Harrison. Ic, Pub. (Seldom buys from free-lances.) 

Signs of the Times, P. O. Box 1171, Cincinnati. (M- -” 
Electrical advertising, outdoor advertisi and sign 
illustrated, 1000 to 1500. E. omas Kelley, %c to Ic. Pub. 
(Buying little now because of war conditions.) 

Specialty Salesman, 307 No. Michigan Ave., Chicago 1. (M- 
10) Inspirational articles related to direct selling; a success 
articles of direct salesmen, 350 to 1200. H. J. Bligh. %ec, Acc. 

Trained 1001 ming Ave., Scranton, Pa. (Bi-M) 
Articles on lustrial and training apprentices, 
interviews 1000 to 2500. F. 


foremen, executives, 1000 to 2500; 
Acc. 


B. Foster. 


B——BUSINESS AND TRADE PUBLICATIONS 


The Author & Journalist 


Natural 7 79th St. and Central Park W.., 
New York. cane July and August) Popular articles to 
5000 ov eer science, exploration, wild life; photo series. 
Edward M. Weyer, Jr. 1¥%c, Acc. 


Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
nature articles 1000-2000; fillers with 100 
to 400, short verse. R. W. Westwood. 1 to 3c, Acc. (Query.) 


Popular Homecraft, 919 N. Michigan Ave., Chicago. (Bi-M) 
How to build articles of wood, metal, leather, etc., with de- 
tailed drawings, or at least 1 photo. R. S. Davis. Indef. rates. 

Popular Mechanics, 200 E. Ontario St., Chicago 11. (M-25) 
Illustrated articles on scientific, mechanical, industrial, dis- 
coveries; human interest and adventure elements, 300-1500; 
fillers to 250. H. W. Magee. lc to 10c; photos $5 up, Acc. 

Popular Science Monthly, 353 4th Ave., New York 10. (M-25) 
Non-technical illustrated articles on scientific, mechanical, la- 
hbor-saving devices, discoveries, under 2000. Chas. McLendon. 
le to athe photos $3 up, Acc. 


ews Mii ichigns Ave., Chicago 11. 
38) 28)” Technical nd semi-t les dealing with radio 
engineering, articles for servicemen. 
Constructional articles for amateur_radiomen and_ servicemen. 
Diagram y in pencil. Good: photos. No fiction or 
poetry; no publicity “‘puffs.’’ Any unusual application articles 
4 $> ot cartoons, $3 to $5. B. G. Davis, Ed.; Oliver Read, 
ng 


Science & Mechanics, 154 E. Erie a a (Q) All depts. 

Scientific American, 24 W. 40th a pony ‘York 18. (M-35) 
Wholly ae ge prepared. O. D. Munn. Varying rates, Acc. 


TRAVEL—MOTORING 


Trail-R-News, 8820 Sunset Blvd., Los Angeles 46. (Q-25) 
News and articles concerning trailers and trailer owners. deal- 
ers, manufacturers, to 1500. Photos. Jean Jacques. Ic, Pub. 

Travel, (McBride) 116 E. 16th St., New York, 3. (M-35) 
Illustrated travel, exploration, adventure articles 1500 to 5000 ; 
photos. Coburn Gilman. lc, $3 to $5 per photo, Pub. 


TRADE JOURNALS 


Aero Digest, 515 Madison Ave., New York. (M-50) News and 
features on the aviation industry, aeronautical engineering, 
production, military aeronautics, air travel. Carl F. Elliott, 


Ed. up, Pub. 

Coppin, Refrigeration News, 5229 Cass Ave., 
Detroit. Mich. -20) Informative articles on servicing re- 
frigerating A ing electrical appliances and air conditioning 
installations; news. F. 6c line, Pub. 


Air Transportation Magazine, (Import Pubs., Inc.) 8 Bridge 
St., New York. (M- sb wr on shipping by air, covering 
air shipping news, handling of air cargoes, air terminal facili- 
ties, air shipping costs, etc. John F, Budd. 


American 6 N. Michigan Ave., Chicago. (M-25) 
Illustrated merchandising articles on co iences in warm air 
heating and sheet metal work. J. Wilder. $3.50 to $10 


page. 

American Baker, The, 118 S. 6th, Minneapolis. (M-10) Arti- 
cles on innovations; examples of g merchandising; 
bakery management. Martin E. Newell. %c up, Acc. 

American Builder, 105 W. Adams St., Chicago. (M) Well- 
illustrated articles detailing merchandising and selling meth- 

s_ used by retail lumber, building material yards to stay in 
business during wartime; how-to-do-it articles on building 
maintenance, repairs and conversions, with step-by-step meth- 
ods, materials used, drawings, photos. Joseph B. Mason. $10 


page. 

American Druggist, 572 Madison Ave., New York 22. (M-25) 
Pictorial fe features on druggists or drug stores or on subjects 
related to pharmacy; 200-word illustrated personality sketches 
of dru = outstanding in community service. Bernard Zer 
Mng. Ed. first 
photos, 


500 words, 2c second 500, 1c over 1000: 
$3, Sut unless otherwise requested. 

American Hairdresser, 309 W. Jackson Blvd., Chicago. 
(M-35) Items of unusual interest to Reauty. shops; advertising; 
promotional emes, etc. Hazel L. Kozlay. Ic, Acc. 

American Horologist, 226-228 16th St., 2. (M)_ Iilus- 
trated articles, 500-1000, pertaining to horology, watch and 
clock repair service, unusual creations and happenings, histori- 
cal material. Orville R. Hagans. %c, Acc. 

American Lumberman, 139 N. Clark St., Chicago 2. (Bi-W) 
Ideas for building and maintaining the sales volume of lum- 
ber and building material dealers which do not conflict with 
war-time restrictions; home remodelin = within $200 limit; 
small farm building stories; successful lumber dealer advertis- 
ing ideas. . Johnson Features, $10 page; news, 


column, Pub. 
American Paint Dealer, 3713 Washington Blvd., St. 
Lous, (M) aint merchandising articles illustrated. 
W. G. Singleton. Ic, b. y reports. 


American Paper Merchant, Bldg., - 
35) News ood ten features regarding paper merchants. Sond 
ard, publisher. H. Stoakes, Mng. Ed. “ec up, Pub. 


Automotive Digest, 22 E. 12th St., Cincinnati 10. (M-25) 
Methods and management articles, write-ups of ideas of in- 
terest to independent service garage men, to improve service 
business, stimulate trade, reduce operating costs, 500-1500. J. 
A. Ahlers. Rates according to merit, Acc. 


Automotive News, 5229 Cass St., Detroit, Mich. News 
correspondents in towns and cities of importance. Pete Wem- 
hoff. 40c inch, Scones $1.50, Pub. 

jailer, Morristown, N. J. (M) News and fea- 
tures pertainia _— auto supply stores, both chain and inde- 
pendent. John Warren. Ic, Pub. 


Aviation, 330 W. 42nd St., New York. (M-50) News, fea- 
ures, on aviation activities, technical articles, photos. L. E. 
Neville. Good rates, Pub. 
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Bakers’ Helper, 330 S. Wells St., Chicago. (B-W-15) Busi- 
ness-building plans for bakers, merchandising method stories, 
personnel and maintenance articles; bakery news items, car- 
toons. C. C. Swearington. lc, Pub. 

Bakers Weekly, 45 W. 45th St., New York. (W-10) News 
correspondents in principal cities. Bakery features, selling ideas, 
window displays. Peter G. VPirrie. Space rates, Pub. 

Barrel & Box & Packages, 431 S. WVearborn St., Chicago. 
(M-25) Articles and news items ge with manufacture | 
= of wooden containers up to 2000. Frank Coyne. 25¢ inch, 
‘ul 

Bedding Manufacturer, The, 1029 Vermont Ave., N. W., 
Washington, D. C. (M-25) Articles on manufacturing and mar- 
keting problems of bedding manufacturers, success stories, etc., 
with illustrations. 1%c, Acc., photos $3. Robert P. Logan. 

Beverage Times, 480 Lexington Ave., New York. (W) a. 
store and restaurant merchandising articles, 1000-1500. 

Lefcourt. Up to 1%ec, 

Bookbinding & Book Production, 50 Union Square, New, York. 
(M) News of book printing and bookbinding trade. Cartoon 
ideas. Query on features. D. M. Glixon. “%c, news; 4c, fea- 
tures, Pub. 

Boot & Shoe Recorder, 100 E. 42nd St., New York 17. (Semi- 
M) ‘‘Success’’ stories from retail shoe stores; merchandising 
articles. Arthur D. Anderson. 

Brake Service, 31 N. Summit St., Akron, Ohio. (M) Techni- 
cal articles on brakes and brake aes — with suc- 
cessful operators of brake stations. Ed. S. Babcox. 1c, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and of brick and clay industry. Regular corre- 
“aioe J. M. Lange, Mng. Ed. 1c up, Pub. 

og Supply News, 59 E. Van Buren St., Chicago 5. (M- 
1.00) on lumber and building material, yard 
operation and management; yard handling equipment, concrete 
products manufacture; reports of conventions; 100-200 word ar- 
ticles for departments “Ringing the Register,” and “Yard 
Kinks.”” John W. Parshall. 40c iach, Pub. 

Bus Transportation, 330 W. 42nd St., New York. (M-35) 
Practical bus operation articles 1500, 2 or 3 photos. C. 
Stocks. ¥%c, Acc. News items, first 100 words 2c, hal. each 
item %ec. Pub. (Query.) 


Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel — executives, sales 
campaigns, production activity. J. J. Svec. 

Chain Store Age, 185 Madison Ave., tow York 16. (M-35) 
Feature articles. G. ay Lebhar. About 1%c, Pub. 


Church Managem 1900 Euclid Ave., Cleveland. (M except 
August) ‘articles on problems of 
church manager and pastor. , . Leach. %e up, Pub. 


Cleaning & Laundry World, 381 a Ave., New York. (M-25) 
Short, terse news items on dry cleaning, laundry, rug cleaning, 
fur cleaning and storage, business practices and management: 
news items and human interest articles on plant owners; ali 
oe by photos if possible. 25c col. inch, photos $i-$3, 


Commercial Car Journal, Chestnut and 56th Sts., Philadelphia 
39. (M-40) Articles on maintenance problems of motor truck 
fleet operators, 2000. $35 minimum, Pub. (Write for question- 
naire covering pertinent subjects.) 

Converter, The, 111 W. Washington St., Chicago. (M-35) 
Articles on’ new products, new processes, efficiency operations 
of envelope manufacturers and other paper converters, including 
manufacturers of paper containers, cartons, hoxes. P._ A. How- 
ard, og ae H. R. Stoakes, Mng. Ed. “%ec up, Pub. 

Cor: & Underwear Review, 1170 Broadway, New York. 
(M- Buyer news feature articles for corset and 
departments, specialty shops. ise Campe. %c, Pub. 

Cracker Baker, The, 45 W. 45th St., New a. (Chicago 
office, 360 N. Michigan Ave.) (M-20) Stories pertaining to 
biscuit and cracker industry; plant writeups; sales stories, 
practical or technical articles; and success 
— pertaining to baking. Query. L. M. Dawson. 30c inch, 


ty ane Glass Journal, 1170 Broadway, New York. (M) 
Illustrated articles on china and glass sales promotion stunts in 
retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos; sales training articles. John 
Regan. ib. 


Dairy World, 608 S. Dearborn St., Chicago 5. (M-10) Factual 
articles of wartime interest on milk plants as _ follows: Plant 
expansion for essential needs; lowering costs of production or 
securing greater production with available manpower or equip- 
ment; wartime solution. of manpower shortage; maintenance, 
conservation, or conversion ideas; wartime merchandising; any 
other wartime —T (alone or in group action), 500- | 
with photos or ads. E. C. Ackerman, Ic; ads, 50c up; photos, 
$1 up, Pub. 

Department Store Economist, 100 E. 42nd St., New York 17. 
(M) Articles on department stores—management, systems, op- 
erations, scarcanadielnn, modernization, to 750. Longer by spe- 
cial arrangement. Factual copy ghosted by store executive if 
possible. 1%c, photos $2.50, within six weeks of receipt. 

Diesel Power & Diesel Transportation, 192 Lexington Ave., 
New York 16. (M-35) Illustrated articles on Diesel engine 
ation and maintenance, in power generation, bus, truck, and ie- 
sel-electric locomotives, rail cars, tractors, etc.; also articles on 
economics of plant operation, 500-2000. Charles F. Foell. About 
le, average $15 per page, including photos, Pub. 

Domestic Engineering, 1900 Prairie Ave., [alengo. (M-25) 
Plumbing, heating, and air trad le 
and technical articles up to 3000. Gothard. 1c, Pub. 

Drug Topics, 330 W. 42nd St., New York. (Bi-W) Retail 
drug trade. Dan Rennick, Edit. Dir. le, Pub. 

Drug Trade News, 330 W. 42nd St., New York. (Bi-W-15) 
News of manufacturers in drug ond toilet goods fields. Dan 
Rennick, Edit. Dir. 1c, Pub. 


Editor & Publisher, 1700 Times Bldg., New_York 1 (W-10) 
Daily newspaper nw My articles, news items. Robert U. Brown. 
$2 a column up, Pub. 

Electrical Home pment Dealer, 360 N. Michigan, Chicago. 
(M-35) Sales promotions on electric appliances and home equip- 
ment, and the repairing thereof. Cartoons. John King. $10 per 
page, Pub. (Query before submitting.) 
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Electrical South, Grant Bldg... Atlantic, Ga. (M-10) News 
and features of interest to electric power companies, Southern 
contractors, dealers, wholesalers. Carl W. Evans. Ic, 

Excavating Engineer, S. Milwaukee, Wis. (M-25) ar toch. 
nical articles on excavation by power shovel, dragline, dredge, 
clam shell, bulldozers and tractor-drawn scrapers; 
contracts, open pit mining, quarry, drainage, 500-2 M. J 
Grace. lc, photos $1, cartoons $1 up, Pub. (Query.) 


Management & Maintenance, 330 W. 42nd St., New 
ver to) Oo Query editor on articles on factory management 
and ae. methods. L. C. Morrow. Good rates, Pub. 

Fashion Accessories, 1170 Broadway, New York. (M) Brief 
merchandising articles on gloves, handkerchiefs, neckwear, 
hand bags, etc., from outstandin: stores; personne! 
news. ertrude Rossiter. ec, 

Feed Bag, The, 741 N. nails St., Milwaukee. (M-25) 
Illustrated articles on outstanding merchandising ideas 8 ” 
feed dealers, 500 to 1000; cartoons. C. L. Onsgard. Ic, 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) feta on 
merchandising, cost accounting, general business practices, ap- 
“ae to the feed trade. Harvey E. Yantis. “ce, 

lm Daily, 1501 Broadway, New York. (D-10) News of the 
on industry. Chester B. Bahn. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25) IIlus- 
trated articles on all branches of commercial fishing (no sport 
fishing). Prefers preliminary outline. News correspondents in 
fishing centers, particularly Southern seaboard states. Photos 
of commercial fishing boats. with details of equipment. Carroll 
E. be sg Articles $5 page and up, news 25c inch, photos 
up to J» » 

Fleor Craft, (Continental College of Floor Efficiency) 1800 
East National Ave., Brazil, Ind. (M-10) Correspondents all 
over U. S. who handle direct assignments on maintenance of 
large floor areas with special slant for Floorcraft. D. E. Smal- 
ley %c, Pub. Up to $5, photos. 

Flooring, 45 W. 45th St., New York. (M) News and fea- 
tures of oo to flooring contractors. Good rates. 

Food Field Reporter, 330 W. 42nd St., New York. (Bi-M) 
News of the food and grocery product manufacturers; also 
illustrated articles detailing merchandising and advertising 
methods used by chains, supers, and voluntaries, 1000. Roy 
oo lc, Dept. items 8c line, Pub. 

uel Oil News, 1217 Hudson Blvd., Bayonne, N. J. (Twice 
Monthiys News and illustrated features on retailers and mar- 
keters of fuel oil. Oliver C. Klinger. %c up, Pub. 

Fueloil & Oil Heat, 232 Madison Ave., New York. (M) News 
on manufacturing, selling, installing and ration of oil burn- 
ers, air conditioning, heating fuel oil. A. E. Coburn. 30¢ inch, 
Pub. (Overstocked.) 

Furniture Age. 2225 N. Lakewood, Chicago. (M-50) Illus- 
trated home furnishing trend articles 500-12, on furniture, 
rugs, draperies, bedding; featuring outstanding promotions, 
modernized stores, model rooms, unusual merchandising meth- 
ods. J. A. Gary. le, photos $2, Pub. 

Furniture Manufacturer, 342 Madison Ave., New York. (M) 
Technical articles of interest to furniture manufacturers, par- 
ticularly on conversion of furniture industries to post war work. 
V. Edward Borges, Edit. Dir. Up to 1c, Pub.; $1-$2 photos. 


Garrison’ agazine, 110 E. 42nd St., New York 17. (M° 
Outstanding. a on department store merchandising; il- 
lustrated shorts pertaining to small retail stores especially ac- 
ceptable. Flint Garrison. Excellent rates, Acc. 

Gas Age, 9 E. 38th St., New York. (Fortnightly) Articles 
and news of gas companies; interviews with public utility heads. 
H. O. Andrews. Ic, ib. 

Gas fance Merchandising, 9 E. 38th St., New York. (M) 
Illustrated features on snaichandiaienk of gas appliances, includ- 
ing gas-fired air conditioning units. H. O. Andrews. Ic, Pub. 

Geyer’s, 260 Sth Ave., New York. (M) Brief, illustrated arti- 
cles on stationery, office equipment and furniture, allied os ag 


advertising, etc., based on actual interviews. Thos. V. Mu 
$5 each, 

Gift & st Durer, 260 pe Ave., New York. (M) Brief in- 
terviews, ‘Mestreved: on and art, home decorative acces- 


sories, greeting cards fields, methods, adver- 
tising, etc. Thomas Vv. Murphy. $5 each, . 

Glass Indus The, 55 W. 42nd St., New York. (M) Arti- 
cles covering = technol and production problems of glass 
manufacturers; news and Ipful features on glass manufac- 
turing. Good rates. 


Hardware Age, 100 E. 42nd St., New York 17, (2-M-15)_ Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c ver word), Pub. 

Hardware Retailer, 333 No. Pennsylvania St., Indianapolis. 
(M-15) Illustrated hardware merchandising features. Glendon 
Hackney. 1c, Acc. 

Hardware World, 360 N. Michigan Ave., Chicago, (M) Limited 
market for hardware stories, also sporting goods, 
housewares, china, glass, 100-1000. 1c, photos $1, after Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on men’s 
hat trade features. Ernest Hubbard. Good rates, Acc. 

Hats, 15 East 40th St.. New York 16. (M) Meschanticing 
articles about successful pelhecry promotions, under 1000, 
Steinecke, Jr. 1c, Pub., $2 photos. 

Hats and Chats, (Adam Hat Stores, Inc.) 657-655 Broadway. 
New tC ork 12. Outstanding promotion, display, and other ot 
chandising ideas u by Adam agencies or dealers, 50-700 
Good photos particularly ” needed. Joseph A. Luis. 2-3c, photos 


$2- 

Pa Conditioning, N. Michigan Ave., 
eration, maintenance, of heati ng. piping and air-conditioning 
systems in industrial plants_and large buildings up to 2000; 
mostly by engineers. C. M. Burnam, Good rates, Pub. 

Hide and Leather and Shoes, 300 W. Adams St., Chicago, III. 
(W-15) Features. on outstanding shoe manufacturers and tan- 
ners and shoe distributors; promotion campaigns by manufac- 
turers. lc, Pub. (Query.) 

Highway Magazine, Armco Drainage Products Assn., Middle- 
town, O. (Bi-M) Articles on —— operation, improve- 
ments on public highways, etc., u: roads and on 800- 
1200; cartoons. W. H. Spindler. le $1, 
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Hospital Management, 100 E. Ohio St., Chicago 11. (M-20) 
Features, news, on various aspects of ‘hospital management 
such as nursing, food service, pharmacy, special departments, 
pogeckenpine. laundry, maintenance. T. R. Ponton, M.D. Ic, 
"ub 


Hotel Bulletin, 260 Tremont St., Boston, Mass. (M) Short 
items and articles on hotel maintenance and management, food 
preparation and beverage service. V. E. Borges. 4c to le, 


Pub. 

Hotel Management, 71 Vanderbilt Ave., New York. (M-25) 
Articles on hotel financing, maintenance, operation; remodeling, 
to 2500. (Always outline in letter first.) Action photos. J. 
Warren. 1%c to 2%c, Acc. 

Hotel World-Review, 71 Vanderbilt Ave., New York. (W-5 
Mostly hotel news. Query on news and features. R. T. Hunt 
ington. % to lc, Acc. 

House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from housewares, 
bath shops and mgver appliance departments 300-700. Julien 
Elfenkein. %c, $1 for b. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) 
Ice-making, cold-storage, articles and ar- 
ticles on ice merchandising. J. F. Nickerson. %c, Pu! 

Ice Cream Field, 19 W. 44th St., a bmn (M-25) Mer- 
chandising and promotion ideas used pe for greater 
a of ice cream, wholesale or ell. oward Grant. %c, 

ub. 


Ice Cream Trade Journal, 305 E. 45th St., New York. (M-25) 
Convention reports (on order); articles on management, manu- 
facturing, distribution and sales activities of special _wholesale 
ice-cream companies, 500-2000. V. M. Rabuffo. 1c, Pub. 

Implement Record, 1355 Market St., San Francisco 3. (M-25) 
Material mostly secured direct from trade, but occasicnal news 
purchased, (Query.) Osgood Murdock. Varying rates, Acc. 


India Rubber World, 386 4th Ave., New York. (M-35) Tech- 
nical articles on rubber production and processing; news items 
on rubber program, 2500. R. G. Seaman. $5-$8 per 1000, Pub. 

Industrial iS ace 1142 N. Meridian St., Room 301, In- 
dianapolis. (M-20) Articles of interest or value to industrial 
users of finishing materials, equipment, supplies in factories, 
100-1500. W. H. Rohr. a Pub. 

Industrial M 00 E. Ohio St., Chicago 11. (M) News 
and features on etal marketing and advertising. G. D. 
Crain, Jr. ic, b. 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M- 25) Merchandising articles and success oy on ‘‘company 
store”’ omy 500-1000. Hull Bronson. %c, Pub. 

Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland. (M-Free) Constructive articles for the welder. 
Irving B. Hexter. 1c, Pub. 

Infants’ & Children’s Wear, 1170 Broadway, New York. (M) 
Articles on merchandising of infants’ and children’s garments; 
news of ers and sales promotion events in children’s wear 
field. Dorothy Stote. %c, 

nland Printer, 309 W. Jackson Blvd., Chicago. (M-40) Con- 
structive articles on uction, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, ib. 

Institutions Magazine, 1900 Prairie Ave., Chicago. (M-35) 
Articles on food, equipment, maintenance and management of 
institutions. Photos. Ernest Reveal. lc, photos $2 up, Pub. 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Edn., W-15; Fire Edn. W-25) Correspondents covering fire, 
casualty, life insurance news in all principal cities. Fred C. 
Crowell, Jr. 35c inch, Pub. 


Insurance Sal 1142 N. Meridian St., Indianapolis, _ 
News and feature articles on life insurance salesmen and t 
Pub. (Buys little from free-lancers.) 


Blue Printer, 506 S. Wabash Ave., Chicago. 
Oe "50) Illustrated technical’ articles on blue printing, photo 
copying, mechanical and constructive engineering, 2000 or less. 
C. J. Griffith. 1c, photos $1, Pub. 


Jewelers Circular-Keystone, 100 E. 42nd St., New York 17. 
(M-25) Illustrated stories on window display, “advertising. sil 
verware, watch merchandising, based on experience some 
well-rated jeweler, with special emphasis on the way he is 
readjusting to wartime conditions, 1200-1500. F. V. Cote 60. 
inch, photos $3, bh. 


Laurdry Age, 9 E. 38th St., New York. (Semi-M-25) ‘“‘How” 
articles on power laundry operation and selling; also dry clean- 
ing production and selling in dry cleaning departments of laun- 
dries; news items; photos. Howard P. Galloway. Ic, 


L man’s-Cleaner’s Guide, 161 Spring St., N.W., Atlanta, 
Ga. (M-50) Articles on merchandising, advertising, production, 
selling, management, delivery fleets maintenance, layout of 
production line, etc., in modern steam laundry aad dry cleaning 
plants, 750-1200. %c, photos 50c to $2.50, Acc. 

Linens & Domestics, 1170 Broadway, New York. (M-35) 
Trade and feature articles on linen goods. bed spreads, blankets 
and towels; interior or window dis photos. Query on any- 
Julien Elfenbein. photos $1, Pub. 

Store and ,» 205 E, 42nd St., New York. 
we 30) Illustrated merchandising articles 800, for wine and 
liquor retailers, taverns and restaurants; cartoons. Frank Har- 
ing. 1%c, photos $1.50 to $3.50, Pub. 

Luggage and Leather Goods and Handbag 
way, ~ York. (M) Successful merchandisin: plans, depart- 
ment store handbag and luggage departments. nusual window 
displays and_interior layout. News about buyers. Arthur 
Mellin. Pub. 


Marking Devices, 506 S. Wabash Ave., Chicago. (M-15) Tech- 
nical articles with photos showing various uses of marking 

vices. James Ashton Greig. le up, Acc. 

Master Shoe Rebuilder, 60 South St, Boston 11, Mass (M- 
10) Illustrated articles on modern, progressive shoe rebuilders; 
cartoons. Hatch. %c to lec, ib. 

Meat, 664 N. Michigan Ave, Chicago (M) Query on features, 
based on interviews with meat-packing officials on _— 
methods, merchandising ideas. Florence Chambers. %c, Pu 

Men’s Wear, 8 E. 13th St., New York. News, features on 
men’s wear rtments, stores. W. D. Williams, Gen. Mgr. 
Good rates, Pub. 


1170 Broad- 


ticles on selling office equipment, 1200. 


The Author & Journalist 


Mill & Factory, (Conover-Mast Corp.) 205 E. 42nd St., New 
York. (M-35) Query editor for copy of magazine and instruc- 
tions. Carl C. Harrington. lc up, usually Acc. 


_Modern Hospital, 919 * Michigan St., Chicago. (M-35) Hos- 
subjects, 750-1500 


from experts only. Alden B. Mills. 

Modern Packaging, 122 E. 42nd St., New York. (M-50) Illus- 
trated articles on package production, merchandising window 
and counter display, on assignment. W. Browne. 

Modern Pharmacy, 2 W. 45th St., New York. (M) Crack 
business longs and shorts with photos, human interest articles, 
concerning actual pharmacists. Allen Klein. Approx. 2c, 
weeks after Acc. 

Modern Plastics, 122 E. 42nd St., New York 17. (M-50) Art’- 
cles on plastic materials, plastic products, uses, adaptations, on 
assignment only. Charles A. Breskin, Ed.; Mrs. D. Martin, 
Mng. Ed. %c up, Pub. 

Modern Retailing, 250 Sth Ave., New York. (Q) [Illustrated 
short articles detailing successful sales ideas, methods and 
stunts of small stores selling office school 
needs, novelties, etc. Photos. David Manley. Ic, ib. 

Modern Stationer, 250 5th Ave., New York. (M-25) Illus- 
a dealer stories. David Manley. ic, photos, space rate, 


Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising. service and management for new car dealers, repair- 

shop operators, automotive od in tie with war con- 
ditions. Neal G. Adair. Good rates 

Motor Service, 549 W. Washington oll Chicago, (M) Ar- 
ticles and photos of interest to automotive repair shop service 
managers. Send for detailed instruction sheet. 

Motorship, 192 Lexington Ave., New York. (M-25) News 
items on Diesel powered boats and short articles on marine 
Diesel performance. L. R. Ford. 1c, Pub. 

Music Trades, 113 W. 57th St., New York. (M-25) Merchan- 
dising articles on piano and musical instrument houses, news 
of same; features. Ic, Acc. (Reserves right to cut.) 


National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features pnd photos of interest to the bottled soft drink indus- 
try. M. J. Becker, ba pg page, Pub. 

Nati 
lanta. 
production, selling, management, delivery = 
industry, wartime operation ideas, in actual use, 7 

news items 50-100. %c to lc, photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., acl he pp (M-35) 
Short detailed arti articles eo illustrations on 
and sales methods in the dry cleaning field. "Tor C. Trimble. 
Special rates. Pub. 

National Furniture Review, 666 Lake Shore Dr., Chicago. 
(M-30) Authentic home furnishings age articles, to 1800, 
well illustrated. Jack Hand. Up to 1 cent, Acc. 

National Provisioner, 407 S. seeiehingn St., Chicago, (W-25) 
News and features on ‘modern meat packing Jlants and sausage 
manufacturing. Edward R. Swem. %c, Pub. (Query on features.) 

Newspaper Management, 306 W. ene St., Mascoutah, [Il 
(M-10) Fact articles on increasing edition 
promotions, etc. Arthur D. Jenkins. %c, Pub. (Overstocked.) 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn A 
merchandising trade journal for the flour and grain industries. 
Query before submitting material. Carroll K. Michener. 1c, Acc. 

Notion and Novelty Review, 1170 Broadway, New York. News 
of notion department buyers. Merchandising features. A. I. 
Mellin. 


Office, 270 Madison Ave., New York. (M) Method articles of 
interest to office managers. Articles of interest to commercial 
stationers and office equipment dealers. 600-1800. James Gor- 
man. %c, Acc. 

Office Appl 600 W. Jackson Blvd., <n (M-25) Ar- 
alter S. Lennartson. 
2 col. pages 30c inch: 3 col. pages 20c inch, Pub. 


Pacific Drug Review, Woodlark Bldg., Portland 5, Ore. (M- 
25) Articles on drug merchandising, window and inside display, 
advertising. F. C. Felter. Nominal rates, 

Pacific Road Builder and Engineering Review, 74 New Mont- 
gomery St., San Francisco. (M) Illustrated features of inter- 
est to engineering and roadbuilding contractors and engineers, 
from Western states only. E. S. Pladwell. $25 minimum, in- 
cluding photos, Pub. 

Packing & Shipping, Masonic Bldg., Plainfield, N. J. (M-25) 
Items of interest to large industrial companies, railroads and 
other transportation agencies, on packing, loading, hapling, 
distribution, loss and damage in shipping, etc., 1000. 
Bonnell, Jr. %c to 1c, photos 50c to $1, Pub. 


Picture and Gift Journal, 537 S. Dearborn St., 2, Chicago. 
(M-20) Merchandising articles on picture shops, phot WwW. 
Raleigh. About %c, photos 50c to $1, Pub. 

Plastics and Resins Industry, 415 Lexington Ave., New York. 
(M-50) Technical and non-technical articles on manufacturing 
methods used for plastic items, 3000- ; short cuts; news of 
molding and fabricating plants and personnel. Garde Serafin. 
le-2c; photos $3, Pub. 

Plumbing and Heating Journal, 45 W. 45th St., New. York. 
(M-25) Articles covering current trends in plumbing and heat- 
ing business; unusual merchandising, management methods of 
successful contractors with pertinent high-grade human-interest 
illustrations, 1000. R. G. Bookhout. Ic, 

Plumbing and Heating Business, 2836 Grand Central Terminal 
Bldg., New York. (M-15) Articles, usually on assignment, cov- 
ering plumbing, heating contracting; trade news. 1%c, ib. 

Post Exchange, 292 Madison Ave. New York. (M) ipfoeme- 
tive material covering operation of ‘post exchanges. Maj. i 
Russell Ward. Approximately 1c; otos, space rates ($1.50- 


Power, 330 W. 42nd St., New York. (M-35) Technical ar- 
ticles on power generation by engineers or power executives, up 
to 1500. $10 $12 page, 1000 words, Pub. 

Power Plan ng, 53 W. Jackson Blivd., Chicago. 
(M-25) on power appliances and use, 
500-1500. Ralph EL 
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Power Wagon, The Motor Truck Journal, 536 Lake Shore 
Drive, Chicago. (M) Articles on war-time maintenance one 
conservation of large fleets of trucks and trailers, 1000-2 
A. W. Stromberg. To Ic, Pub. 

ical Builder, 59 E. Van Buren St., Chicago. (M-10) 
Correct technical articles on residential and smaller ypuginese 
building, with ‘“‘how-to-do-it’’ standpoint, 300. Herbert V. Kaep- 
pel, Ex. Ed. Indefinite rates, Pub. 
Printing, 41 Park Row, New York. (M-25) Printing plant 


dloying rinters and their plants. Charles Walden, 

trnest Trotter, Mng. fed. 
space, Pub. 

Progressive Grocer, 161 6th Ave., New York 13. (M-25) Il- 
lustrated idea articles, 100-2 grocery trade articles, espe- 
cially success stories, 1200-1500; photos. Carl Dipman, Ic 
to 2c, Acc, Original jokes with grocery slant, $1.50 each. At- 
tractive photos of food window and interior displays, meat dis- 
plays, $3 to $5 each. 

Publishers’ Weekly, The, 62 W. 45th St., New York 19. 
(W-15) Articles poe and of interest to book trade, 1500-2000. 
Frederic G. Melcher, Mildred C. Smith. Ic, 10th of mo. follow- 


ing Pub. 

Radio-Television Journal & Talking Machine World, 1270 6th 
Ave., New York. (M) Trade news and features. Limited mar- 
ket. Fair rates, Pub. 

Radio and_ Television 480 Lexington Ave., New 
York. (M) Illustrated features on radio and electric appliance 
merchandising, 100-500. O. H. Caldwell. lc up, Acc. 

Radio and Television Weekly, 99 Hudson st., New York. 
(W) Correspondents in principal cities provide news coverage. 
Low oo Pub. 

~~. Mechanical Engineer, 30 Church St., New York. 
3s) ailroad shop kinks, photos. Roy V. Wright, 50c inch, 


cm Estate Record, 119 W. 40th St., New York. (W-50) 
Articles on building management (office and apartment build- 
ings). Norbert Brown. Ic, Pub. 

Refrigeration, 1070 Spring St., N. W., Atlanta, Ga. (Bi-W- 
15) Name and fact stories on ice refrigeration, merchandisin 
of ice and ice refrigerators, and refrigerated locker plants, O. 
Willoughby. $4 column, Pub. 

pe tion Industry, (The Industrial Pub. oo 812 Huron 

, Cleveland. (M) News, photos, technical articles of inter- 

ae "to refrigeration mechanics, dealers, jobbers, and engineers. 
Jno. M. Cannon. Good rates. 

Restaurant Management, 71 Vanderbilt Ave., New York. 
(M-25) Articles on restaurant financing, maintenance, opera- 
tion, comogeune. Action photos. Query editor. J. S. Warren. 
to 2%ec, Acc. 

Retail Bookseller, The, 55 5th Ave., New York 3. (M-25) 
Approved articles of practical interest to booksellers and rental 
library proprietors, 1500-2500. Francis Ludlow. lc, Acc. 

Retail Management, 260 Tremont St., Boston, Mass. (M) 
Concise, full-of-fact articles on department store merchandising, 
management, promotions. V. E. Borges. 1c, Pub. 

etail Tobacconist, New York. (M-15) Arti- 
cles on business meth successful tobacconists 500-1500. 
Wm. H. Small. ¥%ec, Pub. 

Rock Products, 309 W. Jackson Blvd., Chicago. (M) Articles 
on cement, lime, gypsum quarries, sand and gravel plant oper- 
ations, ready-mixed concrete, precast concrete, etc. Bros Nord- 
berg. $15 per page, including illustrations, Pub. 

Rough Notes, 1142 N. Meridian St., Indianapolis. (M) Busi- 
ness-getting ideas of interest to automobile, casualty, fire and 
marine insurance salesmen. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M-35) Articles 
of interest to manufacturers of rubber products up to 2400. 
M Lerner. $8 page, Pub. 


Seed World, 211 W. Wacker, Chicago. (2M) Articles. on 
growing and merchandising seeds. J. M. Anderson. %c, b. 

Self-Service Grocer, 114 E. 32nd St. New York 16. (M) 
A grocery trade journal reaching managers of large-volum 
supermarkets of all kinds, Gordon Cook, Ed., Ida M. Brace, 
Mina. lc, Pub. (Write for bulletin giving full  require- 
ments, 

19 E. 47th St., New York. (M-25) Technical or 
semi-technical articles of interest to professional radio service 
man, and distributor of radio parts and accessories. Alfred A, 
Ghirardi, Adv. Ed. lc. 

Shipping Management, 425 4th Ave., New York. {M-25) Ar- 
ticles of interest to shippers of_leading manufacturing, whole- 
saling, and le, 

Seda Fountain, h Ave., New York. (M-25) Illustrated 
articles on business- se-bullding methods for_soda fountains, soda 
lunches, to 1 oynahan. lc, b. 

Southern supenive Journal, 1020 Grant Bldg., Atlants, Ga. 
(M) News and features covering the automotive trade in the 
South and Southwest. Rabun L. Brantley. ic and up, Pub. 

Southern Funeral Director, 1070 Spring St., N. W., Atlanta, 
Ga. (M-25) Articles of interest to southern morticians; mer- 
chandising in gy md rooms, collections, advertising, illustrated 
articles on new neral homes costing ,000 or more, public 
J. Willoughby. % to 1%c, b. 

Southern Hardware, 1020 Grant Bl Atlanta, Ga. (M-25) 
Illustrated articles on ae and mercha ndising methods 
in southern hardware stores. T. W. McAllister. 1c up, Pub. 

Southern Printer, 75 3rd St., ie” W., Atlanta. (M) Illustrated 
factual articles, 1000-1500, sed on actual experiences of 
printers in 14 southern states. Josiah Carter, 20c col. inch, Pub. 


relations. O. 
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BOYS AND YOUNG MEN 


Mag: Jackson at Van Buren, 
cles 100-1000, adventure, mystery, action short stories 1000- 
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Southern Stationer & Office Outfitter, 75 3rd St., N. W., At- 
lanta, Ga. (M-20) Business-building articles based on inter- 
views with Southern stationers and office outfitters. V. 
Crenshaw. Pub. 

Southwestern Baker, 542 M. & M. Bidg., Houston, Tex. 
(M-20) News and features of Arkansas, Louisiana, Mississippi, 
so. Carolina, Tennessee, Texas, Alabama, Florida, Georgia, 
No. Carolina, Oklahoma and New Mexico, baking industry. 
Charles Tunnell. % to Ic, photos $1, Pub. 

Southern Fisherman, 504 Pan American Bldg., New Orleans, 
La. (M) ende saa regular correspondents along the southeastern 
shores; specifically Texas, Maryland, Virginia, the Carolinas, 
and some points in Florida. Commercial fishing only; no sport 
fishing. Also, features with photos on wholesaling, frozen 
f merchandising, restaurant use and all other aspects of 
commercial seafood merchandising. Query. Warren Gleascn. 

Spice Mill, The, 106 Water St., New York 5. (M-50) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially dealing with practical manufacturing and merchandising 
problems. E. F. Simmons. %c to lc, Pub. 


Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo. (M3 -35) Illustrated interviews on sporting goods merchan- 
dising, store management, news. %c up, Pub. 

Starchroom Laundry Journal, 305 E. 45th St., New York 
(M-25) Short trade stories, well illustrated. Noel Grady. Spe- 
cial rates, Pub. 

Super Market M ising, 45 W. 45th St., New York. (M) 
Illustrated articles, and news items, on management and opera. 
egg super markets, 2500, maximum. M. M. Zimmerman, 

Surgical Business, 369 Lexington Ave., New York 17. (M-25) 
Articles of interest to manufacturers, wholesalers, dealers a 
salesmen of surgical supplies, instruments, equipment and or- 
thopedic appliances, to 1 Dramatic or pattern photos for 
front cover. lc up, b. 

Syndicate Store Merchandiser, 79 Madison Ave., New York 
16. (M-20) Interior and exterior photos of outstanding 5 and 10 
cent store displays; news of personnel changes, with photos; 
and new stores with soatee: also human-interest items tied up 
with variety stores. Preston J. Beil. % to Ic, Pub. 


a Delivery Spirit, 356 S. Spring St., Los Angeles. 
(M-50) Staff written except for monthly short short story 850- 
900 dealing with florist business, and one authoritative article 
tor ‘“‘Helptul Ideas Business’’ department, 50. 
J. Nevin oxen %c, Pub. Cartoons, $2.50 

Ti N. Summit St., Akron, Ohio. (M) News of 
tire trade; articles on tire and battery dealers, 
apes. vuleanizers, retreaders, etc. Edward S. Babcox. lc. 


Tires Service Station, 386 4th Ave., New York. (M-25) Mer- 
chandising and servicing articles on_tire retailers and_ super- 
service station operators, 1500-2000. Jerome T. Shaw. % to le, 
news items 25c inch, fillers. Yc, photos $2, Pub. 

Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M-50) 
Technical articles on mass manufacturing methods, new pro- 
cesses, new_types of fixtures, etc., 1500-2500; fillers; cartoon 
ideas. Roy T. Bramson. 1c up; photos, $2.50, Acc. (Query be- 
cause of censorship.) 


Venetian Blind Dealer, 431 S. Dearborn St.. Chicago. (M) 
Articles on merchandising of Venetian blinds; also photos and 
items showing interesting and unusual applications. M. B 
Pendleton. 1c, Pub. 

Voluntary and Cooperative Grocer, 114 E. 32nd St., New York 
16. (M) A grocery trade journal reaching executives and buy- 
ers in organizations sponsoring Voluntary ee Cooperative 
Groups, as well as large-volume retail members of_the various 
Group organizations. don Cook, Ed.; Ida M. Brace, Mnx. 
Ed. Ic, Pub. (Write for bulletin giving full requirements.) 


Welding Engineer, 506 S. Wabash Ave., eee (M-35) 
Technical. and practical, articles Iding depart- 
ments and shops. eee lc, Pub. 

Wes firs bution, 304 S. Broadway, Los 
An (M- ‘echnical scientific articles on brewing. 
malting etc. R. D. Roberts. 25¢ col. inch, Pub. 

Western siedehinineas Cream News, 304 S. Broadway, Los 
Out of market or J. Edw. Tufft. 
25¢ ine 


Western Construction News, 503 Market St., San Francisco 
5. (M- ‘sty Illustrated articles on all phases of Western con- 
struction engineering. 4c up, Pub. 

Western Flying, 304 S. Broadway, Los Angeles. (M) Prac- 
tical articles on aviation sales, service, production, or aircraft 
operation. Query on features. Lawrence Black, Mng. Ed. Ic 
and 

Wes! Heating Journal, 3665 S. Vermont Ave., 
Los He pers and features from west of the 
Rockies. John B eeves. Indefinite rates, b. 

Wholesaler’s Salesman, 330 W. 42nd St., New York. (M-25) 
Query editor on experiences of wholesalers’ salesmen in selling 
electrical products. O. Fred. Rost. $10-$25 article, Pub. 

Wine & Liquor Retailer, 381 4th Ave., New York. (M-25) 
Illustrated merchandisi features on wine and liquor package 
stores (no bars). Lew wartz. Yc up, ib. 

Wine Review, 304 S. ton and Los Angeles 13. (M-25) 
Articles on wine production a merchandising, etc. News 
items. P. T. Carre. 25c inch, 

Wood Comstrention, Xenia, O. om 20) News articles on re- 
tail lumber and building supply dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, 


4000, adventure novelettes 6000-12,000, ; short stories 1 
350. Robert Romack. up, photos rz $2, Pub. 
copy, 10¢ war stamp.) 

Boys’ Life, 2 Park Ave. New York 16. (M-20) Boy Scouts 
publication, ages 14 to 18. Outdoor adventure, sport, achieve- 
ment short stories 2000-3500: serials 2 to 4 installments of 
4000. Irving Crump, Mng. Ed. 2c up, Acc. (Overstocked on ar- 

llers of nature.) 
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Open Road for Boys, 729 Boylston St., Boston 16. (M-15 ex- 
cept Jan. and Aug.) Exciting, adventurous action stories on 
aviation, radio, science, sports, sea, army-navy, national or 
local war and defense efforts, about boys or foun men 15 
years or older, to 3000; also short-shorts and synopses for 
strip adventure drawings. N. B. Lincoln, Mng. Ed. lec up, 
Pub. or Acc. 


GIRLS 


American Girl, (Girl Scouts) 155 E. 44th St., New York dz: 
(M-20) Girls, to 18, Action short stories 2500-37! 
articles 1500-3000. ne Stoddard. le up, Acc. 

Calli All Girls, “Calling All Girls, Inc.) 52 Vanderbilt 
Ave., Tow York 17. (M-10) Short stories to 2500 for girls 
9-16 with chief characters girls the same age; dramatic, vivid, 
natural. Also, nonfiction, 1000-1500, on subjects of interest to 
girls of this age. Frances Ullmann, Ed. Prose, 3c, Ace. 


BOYS AND GIRLS 


Canadian Heroes, Suite 301, Medico-Dental Bldg... 1396 St, 
Catherine St., W., Montreal, Que. True stories about lives of 
governors general, prime ministers, Canadian scientists, and 
other men and women of historical and current importance, 
using technique of the comics. Detailed information inable 
from Educational Projects, Inc., above address. 

Child Life, 405 Mercantile Library Bldg., Cincinnati 2. (M- 
25) Really humorous brief stories for chil Idren up to 12: non- 
sense rhymes; picture strip continuities; children’s cartoons. 
At present overstocked with usual type of short stories, arti- 
cles and verse. Wilma McFarland. le up, Acc. 

Children’s Activities, 1018 So. Wabash, Chicago. (10 issues 
years} All types - articles and stories of interest to children 

3 to 12 up to 1800. Serials for 8-12-year-olds needed most. 
F. Marks. lc and up, Stub 

Children’s Play Mate M Cleveland, Ohio. (M-15) 
Mystery, adventure, historical, foreign short stories for boys 
irls 10 to 14, 1800 wds.; nursery stories for children 

, 500-1000; cartoons. Esther Cooper. Fiction usually 1c, 


Funny Book, (Funny Book, Inc.) 52 Vanderbilt Ave, New 
York 17. (Q-15) Short stories to 1500 for boys and girls 4-7; 
sogteey: animal stories; folk tales. Frances Ullman, story Ed. 

s 


Jack and Jill, (Curtis) 546 Ledger Bldg., Philadelphia 6. 
(M-25) Juvenile short stories, 1800; serials (installments not 
over 1 ); articles 600, verse. Ada C. Rose. Rates not stated, 

cc, 

Young America, (Eton Pub. Corp.) 32 E. 57th St., New York 
22. Wwe! 5) Young people, 12 to 16. Short stories 1200, broadly 
educational background. Julie Neal. $25 per story, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, Bogie ic Comics, (David McKay Co.) 
504 S. Washington Sq., Philadelphia 6, (M-10) Cartoon strips 
chiefly obtain from King Features Mm. 2-8 some original 
work. Florence Cooke. 2c, Acc. 

’s Best Comics (Q-10), Startling Comics (Bi-M-10, 

Lif. Thrilling Comics (Bi-M-10), The 
Fighting Yank (Q-10), Exciting Comics (Bi-M-10), Coo-Coo 

Comics, Sapey Comics, Goofy Comics. (Q-10) (Thrilling) 10 E. 

40th St., New York. ” Purchase continuities for strips. Write 

giving details before submitting. State price desired. Acc. 

Famous Funnies, 500 Sth Ave., New York. (M-10) Cartoon 

strips obtained Eo regular sources; considers original — 
work. Harold A. Moore. Action short stories, 1500. $25 each 


Feature Comics, (Comic Favorites), 322 Main pt. Stamford, 
Conn. (M-10) Comic strips, chiefly of syndicated origin. Ed- 
ward C. Cronin. 

Popular Comics, New Funnies, (Dell) 149 Madison Ave., New 
York” (M-10)_Comic-strip material, chiefly furnished by syn- 
dicate or staff artists. Albert Delacorte. 

Real ~ (Parents’ Magazine Press) 52 Vanderbilt Ave. 
New York. ‘Ny Famous and unsung heroes, past and present. 
Not necessari heroes on account of physical strength. Full 
color ‘‘comics. %, Sources must accompany all scripts, Particu- 
lars on request. Harold C. Field. 

Street and Smith Comics, 122 E. 42nd St., New York 17. 

Comi: featuring detective- adventure stories True 

Picture Stories, true sport stories (Bi-M); Super-M 
c Comics, comics (M); Air-Ace, comics with avia- 
interest (Bi-N Supersnipe ‘Comics, humorous material 

Sparkler Comics, (United Features Synd. 

220K, Ste New York (M10) cn Parade 
All staff work ‘or by special 

True Comics, (True Comics, Inc.) 52 Vanderbilt Ave., New 
York 17. (M) True illustrated stories from history and con- 
temporary affairs. Full color comics. Sources must accompany 
all scripts. Particulars on request. Harold C. Field 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 


Challenge, The, (Presbyterian Pubs.) 165 Elizabeth, Toronto, 
Canada. (W-3) Young people, 16 years up. Adventure, achieve- 
ment, moral short stories 2500-3000, articles on subjects of in- 
terest to this age group, 500-1000, fact items, fillers, N. A. 
MacEachern. Varying rates, ib. 

Classmate, (Methodist pt House) 810 Broadway, Nashville, 
Tenn. (W-5) Young people 18 and over. Seasonal short stories 
(5 months ahead), 2500-3600. —. lc, Acc, A. D. Moore. 


Forw Bd. of Christian Education) 932 
teen Idg., Philadelphia 7. (W) Young people 18 to 23 
years. Short stories 2500-3500; serials 4 to 10 chapters, 
each; religious and nature poetry; authoritative nature, bio- 
graphical, historical, popular scientific and youth activities 
articles, 1000, with 8x10 inch glossy prints. iriam Bro- 
kaw. per 100 words up, Acc. 


The Author & Journalist 


Front Rank, The, (Christian Bd. of Pub.) 2700 Pine Biva., 
St. Louis 3, Mo. (W) Young pe oo and pe ng Moral short 
stories 2500-3000; illustrated articles; poems; fillers; photos, 
Ronald E. Osborn, $3.50 per M, Acc. 

Onward, (United Church Pubs.) 299 Queen St., W., Toronto, 
(W) Young people. Short stories, articles, serials, verse 
— science material. Archer Wallace. %c, Acc. (Over- 
stocke 

w. Box. 1176, Richmond, Va. (W-3) Fresbyterisa 
young people. Character building short stories, serials, articles, 
ss s. Miss Clarabel Williams. Rates not stated. (Over- 
stocked 

Our Young Pub. House) 16-24 S, State 
Risin, in A (W) Young people 13 to 24 and older. Low ra 


Watchword, The, (United Brethren Pub. House) 240 W. 5th 
St., Dayton, O. (W) Young people. Short stories 1800-2800; 
serials, miscellany. E. E. Harris. $1.50 to $2 per M, 


Young People, (Am. Baptist Pub. Soc.) 1701-1703 Chestnut 
ae Philadelphia 3, Pa. (W) Young people over 15. Clean, 
wholesome short stories 2000-3000; serials 4-8 chapters, 2500- 
3000 each; fact, hobby, how-to-do articles, preferably illustrat- 
ed, 100- 500; news articles about young people; verse, high lit- 
erary standard, $4.50 and up per M, according to nature and 
quality of material, Acc. 

Young People’s Paper, (Am. Sunday School Union) 1816 
Chestnut St., Philadelphia 3, (W) Late teen ages. Interde- 
nominational feature and inspirational articles, short stories up 
to 2500; serials 13,000; fillers 800. All articles and stories 
- mgs eg phase of Bible truth. $4 to $5 per M, Acc, 

Weekly, (D. C. Cook Pub. Co.) Elgin, II. 

Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to — 
16 to 25 yrs. 700. F. A. Fink, Paul Manoski. %c up, 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati 3, O. (W) Boys 13 to 17. Wholesome short stories 1800- 
2400, ‘articles, miscellany. %-%c, Acc. 


Boys Today, (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W- “4 Boys 12-17. Alfred D. Moore. 

Boys’ World, C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
13-18. Entirely written. 


Canadian Boy, 
W., Toronto, age 
photos. “Wa ce. he. Acc. (Over- 


Catholic Boy, The, 25 Groveland Terrace, Minneapolis, Minn. 
(M-10) Wholesome action short stories 2500-2800; educational 
and general interest articles. Rev. H. H. Long. Ye, 


(Girl) 


Canadian (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. — stories, 
serials, verse, photos. Agnes Swinarton. %c, Acc. 

Catholic Miss, 25 Groveland Terrace, Minneapolis. (M-15, 
except July-Aug.) Articles, 1000-2500; sport, adventure, his- 
torical short stories, 1800-2500, to appeal to Catholic girls, 
-17 years. No boy-girl angles. Rev. Francis F. Denz. %c, 
ce. 


Days, Pub, Co.) 8th and Cutter Sts., 
Cincinnati Ohio. (Ww) Girls 13 to 17. Wholesome short 
stories 1300-2000; miscellany. %c up, Acc. 


Girls’ Cong, (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
14 to 1 staff-written. 


Methodist Pub. House) 810 
-_ Tenn W-2) Girls 12-17. Short stories 1 . Row 
Ferguson. Acc. 

Queens’ 2 (Presbyterian Bd. of Christian Education) 
932 Witherspoon ‘Philadelphia 7. (W) Girls 12 to 15. 
Short stories 2500- ue serials 4-8 chapters, 3000 each; arti- 
cles, 500-1200, editorials, occasional verse, cartoons. Barbara 
J. Snedeker. $5 M, photos 50c up, Acc. 


(Boy and Girl) 


Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 
ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible paaetes 
John W. Lane. $8 a story, fillers $1 to $4, puzzles 50c to $1, 


Acc. 

Friend, The, (United Brethren Pub. House) Dayton, Ohio. 
(W)_ Boys’ and girls’ moral, educational short stories 1200-2500; 
serials 2 to 8 chapters; informational, inspirational articles 
— short verse. J. Gordon Howard. $1 to $3 per story, 


iCistotion Bd. of Pub.) 2700 Pine Blvd., St. Louis 
3, Mo. Boys and girls, 12-18. Short stories not over 
2500; a i 8-12 2500-word chapters; poems up to 20 lines; 
illustrated articles 100-1000. Frances Woolery. $3.50 per M, 


cc. 

Our Young People, (Augsburg Pub. House) 425 S. 4th St., 
Minneapolis, Minn. (W) Articles, stories, photos for illustra- 
tion, é interest young folks 12 to 15 and older. John Peter- 


son. 50-$3 per 1000, 10th of month after Acc. 
“ (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
( Boys and girls 12-17. Illustrated descriptive articles; short 


pad E 2500; serials 6-12 chapters. Linda C. Albert, Assistant 
Ed. Fair rates, Acc. 

Sunday School Messenger, (Evangelical Pub. and 
Reily Sts., Harrisburg, Pa. (W) Young voume, 12 17. 
Short stories 1800; serials; nature, science, gel din: 
verse, editorials 300. W. E. Peffley. $1.25 cor M, 


*Teens, (Am. Baptist Pub Soc.) 1701 Chestnut Peg Philadel- 
phia 3. (W) Boys and girls, 12-15. Clean, wholesome short 
stories, 2000, boy and girl characters; serials, 13 chapters, 
500 each; inspirational, fact, hobby, how-to-do articles, a. 


2 
ably illustrated, 800, Short stories, $15 up; articles, 
photos). 
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Young Canada, (Presbyterian Publications) 165 Elizabeth, 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and girls. 
Short stories "2000; short articles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 500. N. A. Mac- 
Eachern, M.A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls, junior high age. Short stories, 1200-2000, 
with shorter seneee preferred; serials up to 1000 words per in- 
stallment; plays 1 Cartoon ideas; short stories, $25. le up. 

omy, Book Concern) Rock Island, 
(W) tories, ideals for 
children 11 to quarterly. 
Submit. Mss. to meroy Little 


Falls, Minn. 

Young People’s Fri (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. Moral, re- 
ligious short stories 1000-2. serials 8 to 15 chapters; verse 
3 to 8 stanzas. Ida Byrd Rows. $3 per M. Pub. (Sample copy, 
3c). 

Young People’s Standard, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. tw-s) Short stories up to 2500, ar- 
ticles up to 1200: verse up to 16 lines. fillers. Margaret R. 
Cutting. $2.50 per M, verse 10c line, Acc. 

Youth’s, Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Al = girls. teen ages. 
Short stories 2500, also 800-1000; <erial<, verse, art . re 
gy vl and out-of-door subjects. Mics Edith Lantz. $2.50 per 


JUNIOR AGE (9 to 12) 
(Boy and Gtfrl) 


Boys’ and Girls’ Conrad Gospel Trum Co.) Sth and 
Chestnut. Anderson, Ind. (W) ion 9 to 15. Stories of char- 
acter building or eer a value 1000 to 2000: serials 5 to 10 
chapters: verse 6 stanzas. Ida Byrd Rowe. $3 per M, 
photos 50c to $2, Pub. (Sample copy, 3c.) 

Children’s Friend, The, (Augsburg Pub. House—Lutheran) 
425 S. 4th St., Minneapolis, Minn. (W) Articles, stories for 
ages 9-12, religious note liked; photos to illustrate. John 
Peterson. 8 50-$3 per M, 10th of Mo. after Acc. 

Explorer, (United Publications) Queen_St. 
W.,. Toronto. Ng tis (W) Boys and girls 9 11. Short 
stories, serials, verse. howe Swinerton. %e, a. 


Juntors, 
delphia 3. wy Boys and. girls 9-12. Short stories, Christian 


2000 ; 
chanters, under 2500 words each. Educational articles 100 to 
1000. Some poetry. Approx. oo per M, Acc 

Juntor Catholic Messenger, 3rd Dayton, Ohio. 
(W) Boys and girls 3rd, 4th’ eg Sth grade age. Short stories, 
simple vocabulary 800-1000: articles , serials up to 4500: 
short fillers, jokes, verse, 12 lines. James J. Pflaum. %c min., 
photos $3 to $5, Acc. 

Junior Lite, (Standard Pub, Co.) 8th and Cutter Sts., Cin- 
cinnati 3, O. (W) Children 9 to 12. Wholesome short stories 
1200-1500: shorter articles. 

Senter World, (Christian Rd. of Pub.) 2700 Pine Blvd., St. 
Louis 3, Mo. Children 9 to 12. — up to 2000: 
serials 8 to 12 2000-word chapters; up to 20 lines: 
illustrated informative articles 100 to 1800. Hazel A. Lewis. 
3 to $4 per M, Acc. 

Olive Leaf, Book Concern) Rock Ti. (W) 
Boys and gt 2 to 11. Religious, adventure short_stories 60; 
articles 500; se 8 12 lines. Submit. MSS to Fer. Hel- 
mer Olsen, 1004 s. 4th St., St. Peter, Minn. %c, Pu 

Our Boys and Giris, (Evangelical Pub. House) 3rd aes Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. 


rates, Acc. 

Our Boys and Girls. (Brethren Pub. House) 16-24 S. State 
St., Elgin, M1. ad pave and girls 9 to 12. Stories; verse: 
photos. Low rates, Acc 

Picture World, a Sunday School aie 1816 Chestnut St., 
Philadelphia 3, (W) Children under 12. Short stories and inci- 
dents impressing moral and oll 400-800, verse. $$ 
ner M. verse 50c stanza, Acc. All Mss. must contain some 
Bible teaching or inspiration. 

wr (Lutheran Pub. House) 1228 Spruce St., 

» Ages 9 to 12. Short stories, articles Low rates 

The. (Baptist Sunday, School Board) 161 
N., Nashville, Tenn. Boys girls 9 to 14. Mystery, camp- 
ing, adventure, humorous. es 1500-2000;_ articles on 
jirds, animals, gardening. games, things to make and do, 500- 
1000: verse. Novella Dillard Preston. %c, Acc. 

Trails for Juniors, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 8 to 12. Marion 
Armstrong. 

What Te Do, C.. Cook Pub. Go.) Elgin, Ill. (W) Boys 

rusader, The, 1730 Chica cago Til. 
wert paper. Temperance short stories 
up to 1000. A. M. Langill. %c, Acc. Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Dew Drops, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Children 
6 to 9. Short stories under 1000; puzzles, games, poems, and 
very short articles. Ic up, Acc. 

United Church Publications) 299 Queen St., W.. 
a Canada, (W) Ma terial for small children. Agnes 
cc. 

Folk, (Augsbur; House—Lutheran) 425 S. 4th 
st op » is, Minn. fw) Stories up to 400-450, moral. Te- 
ligious note, Por ages 5-6; ‘oe 4, 6, 8 lines. John Peterson. 

ec to %c, 10th ns month after Acc. 

Our Children, ethren Pub. House) 16-24 S. State St., 
Elgin, Ill. (W) Childtes 6 to 8 Low rates, Acc. 

Our Little Folks, (United Brethren Pub. House) Da 
Qhio. (W) Children 4 to 9 years. Short stories 00-608. 7, 
Gordon Howard. Up to %c, Acc, 

Pictures and Stories, Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 6 to 8. Martha 
DuBerry. 
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Shining Light, (Gospe! T wet Co.) - and Chestnut Sts., 
Anderson, Ind. (W-4) Children to 9. Moral, character- 
building, religious short _ stories 500; nature, religious 
verse; photos of nature, children. Ida Byrd Rowe. $3 per M, 
Pub. (Sample copy, 


Stories for Primary (Presb: terign Bd. Christian 
Ed.) 932 Witherspoon Bldg.. 
to 8. Character-building short stories 800. Stories 


friendship_and religiou reciat t k do, 
Barbara 5: Snedeker ines. 10c line, 
cc, 
Storyland, (Christian Bd of Pub.) 2700 Pine St., St. Louis = 
Mo. (W) Children under 9. Short stories 300-1000; poems 
to 20 lines; handicraft articles 300-500 — or shoten, 
child or animal subjects; simple puzzles. Hazel A. Lewis. $3 
to $4 per M, Acc. 
Sunday School Bd.) 161 Sth 
Nashville, (Ww). Children to o 8. Short stories 
articles stiggestions p faythings children. can pane, 
100-300; verse. Agnes panaety Imes. No MSS. purcha 
(Am. Baptist Pub. ne 1701 Chestnut St., 
Philadelphia” 3 3. (W-2) Children under 9; short stories 500-700; 
=. ee story articles up to 400: short verse. Approx. 


Hospital Management, 100 E. Ohio S., Chicago 11, 
pays 1 cent a word, on publication, for articles on 
hospital management, including nursing, food service, 
pharmacy, special departments, housekeeping, laun- 
dry, maintenance. Editor is T. R. Pontoon, M.D. 


Religious News Service, 381 4th Ave., New York, 
issued by the National Conference of Jews and 
Christians, has openings for correspondents in some 
areas. Material used comprises religious features, 
religious spot news, and short stories presenting 
Christian-Jewish beliefs. 


A reader sends us a letter (mimeographed) that he 
received from Embers, published by Verservice, Ba- 
tavia, N. Y., after he had submitted a poem to the 
magazine. In the letter, Ted Snell, editor, expressed 
regret that the material submitted had been rejected, 
but asked if the writer would like to have it turned 
over to the Genesee Literary Review for constructive 
criticism and “really worthwhile suggestions,” stat- 
ing the price of the service. “While we cannot posi- 
tively guarantee that your material, when criticized 
by GLR and rewritten by you, will prove acceptable, 
we shall be more than glad to reconsider your revised 
manuscripts if resubmitted,” wrote Mr. Snell. A. & J. 
would like to receive letters from poets who have 
actually sold to Embers. 


The Lyric, Box 2552, Roanoke, Va., offers a prize 
of $50 cash for the best poem or group of poems pub- 
lished in the magazine during 1944 and the first Lyric 
number of 1945. 


AT LAST: THE KEY TO POWER: 


MOTIVATION: A Five P nia oo System of Reason and 
Creation. 


By GF Cornelius Johnson, special counsel to the U. S. 
Supreme Court in th 1d’ 


CASH REWARD 


To the first one vinces our members (who Ow 

the law; John 3: ere are more than 
uestions in any languag present _or future: (2) 
at Christ did not say. AMiotivation is THE LAW (Matt. 

7:12); (3) that with ther f f can 


irre: 
tion of that make all things _ possible 
Mark 9:23); (4) that Paul did not say that the law hath 
MINION over a so as he liveth pnd spat the 
invisible POWER be (Romans 7:1; 1:20) and 
DOMINEERED (I Cor. 4:20) 


All masters, even YOU, must and do do(mineer). con- 
sciously or unconsciously, our Five Question System to 
accomplish every aim and self-interest epoge 

is no other way than this NATURAL WA 


WE GUARANTEE TO TEACH YOU IN 30 HOURS WITH- 
IN 90 RAYS. HOW, consciously and mechanically, to dom- 
ineer the forces and to motivate wills, thereby hundred- 
folding ‘SOUR and YOUR on a mental 


parity wi any master, 


EFFECTIVE THINKING FOUNDATION 
A Non-Profit Educational Organization 
Box 404-g Hollywood, California 
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The Author & Journalist 


MARK 


Child Life, 405 Mercantile Library Bldg., Cincin- 
nati 2, is still considerably overstocked with stories 
and articles, but Wilma K. McFarland, editor, is looking 
for brief storics that are really humorous, nonsense 
rhymes, and for good continuities for picture strips 
(also for artists who are familiar with picture strips 
and interested in working them out.) Miss McFar- 
land would also like to get in touch with cartoonists 
interested in the children’s field. ‘This does not 
mean a change in policy in the magazine,” she writes, 
“but I think in these days we need as much lightness 
and humor as possible, and we are not getting our 
proper quota.” 

Outdoors Magazine, 729 Boylston St., Boston 16, 
H. G. Tapply, editor, writes: “We use seasonal 
material and buy about four months ahead of pub- 
lication. A large amount of material comes too late 
to be considered, even when otherwise satisfactory.” 


William Morrow & Co., Inc. has moved from 386 
4th Ave., New York 16, to 425 4th Ave. 


The Will Judy Syndicate, 3323 Michigan Blvd., 
Chicago, is closing out its syndicate with expiration 
of present commitments. 


Hide & Leather & Shoes, 300 W. Adams St., Chi- 
cago 6, is urgently in need of good articles from free- 
lancers for the regular acceptance of the magazine. 
“We need articles of 1000 to 2000 words on new 
developments in shoe and leather manufacturing 
equipment, materials, and methods; outstanding plant 
operations; good features about newsworthy men and 
firms in all of the manufacturing branches of the in- 
dustry; articles on leather’s part in the war; and 
articles on merchandising from the manufacturer's 
viewpoint,””. writes Lester R. Rumpf, managing edi- 
tor. No retailing material is wanted. To avoid dupli- 
cation of effort, query specifically before preparing 
articles, and Mr. Rumpf will give all possible cooper- 
ation. Sample copies of the magazine will be sent to 
writers who have something suitable for the field. A 
regular news correspondent, able to handle articles, 
fS needed in the St. Louis area. Payment is made 
monthly after publication at 1 cent a word, $1 and 
up..fgr photos. 

Movie Stars Parade;'295 Madison Ave., New York 
17, uses articles to 1500. words on motion picture per- 
sonalities, but on assignment only. Pat Murphy is 
editor. 

Movie Life, 295 Madison Ave., New York 17, an 
all-picture magazine, is limited in needs to informal, 
candid: pictures of movie stars and personalities, well 
captioned. “‘Angle’’ stories done in pictures are espe- 
cially desired. Payment is made on acceptance at good 
_ depending on type of material. Editor is Betty 

tter. 


c 

The Montreal Standard, Montreal, P. Q., Canada, 
a weekly, uses features of Canadian interest, short 
stories of 1500 to 3500 words, novelettes about 35,- 
000 words, paying on acceptance at 2 cents a word. 
A. G. Gilbert is editor. 

Canadian Poetry Magazine, Box 1007, Sta. C., To- 
onto, Ont., Canada, Amabel King, editor, uses 
poetry of high order (any form, experimental, free, 
or metrical), making no payment for poems, but 
giving prizes of $15, $10, and $5 for the best poems 
in each issue. 


Electrical Merchandising, 330 W. 42nd St., New 
York 18, is not in the market for any material. 


Hats, 15 E. 40th St., New York 16, Charles 
Steinecke, Jr., editor, pays 1 cent a word on publica- 
tion, $2 for each photo, for merchandising articles 
under 1000 words, on successful millinery pro- 
motions. 

Daily Meditation, 941 Vance Jackson, San Antonio 
1, Texas, Wm. P. Taylor, editor, a monthly with na-- 
tional circulation, uses metaphysical, success and in- 
spirational, self-help, popular occultism articles and 
essays, 1000 to 2000 words, editorials on the same 
subjects, 400 to 1000 words, book-length serials of a 
self-help nature, 60,000 words, fillers at 25 cents each, 
news items on Mayan archaeology at 1% cent a 
word, photos on Mayan archaeology and discoveries, 
$5 to $10. General rate is 14 cent to 1 cent a word, 
on acceptance. For serials, payment is $150 and up. 


Woodmen of the World, 216 Insurance Bldg., 
Omaha, Nebr., Horace L. Rosenblum, editor, pays 
$5 on acceptance for short stories, 1200 to 1500 
words in length, with appeal to male readers. 


Judy's, Judy Bldg., 3323 Michigan Blvd., Chi- 
cago 16, desires, according to Will Judy, editor, 
“anything of interest to the public in general, par- 
ticularly with a slant toward important happenings 
and trends of the day.’’ A few short stories, 900 to 
1800 words, are used.’ Payment is on publication at 
1 cent a word. 


The Crusader’s Almanac, Franciscan Monastery, 
Washington 17, D. C., a quarterly edited by Rev. 
Fr. Terence, O.F.M., is a magazine to the interest 
and benefit of the Sacred: Shrines of the Holy Land, 
and so stories are preferred with that background. 
Preferred length is from 2000 to 4000 words. Pay- 
ment is made on acceptance at about 1 cent a word. 


Catholic Miss, 25 Groveland Terrace, Minneapolis, 
Minn., issued September to June inclusive, uses 
articles from 1000 to 2500 words and stories with 
no boy-girl angle. Payment is made on acceptance at 
14, cent a word, $1 for photos. Rev. Francis Denz is 


editor, Rev. H. H. Lang, supervising editor. 


MANUSCRIPTS SERVICED 


Author of many published stories and articles will 
study your manuscripts, discover your writing faults, 
and tell you how to correct them. Complete service 
for one dollar per thousand words, fee to accompany 
each manuscript. Inquiries welcomed. 


ROBERT c. BLACKMON 
FLORENCE SOUTH CAROLINA 


SEND FOR FREE CATALOG 


High standards of performance, maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


June, 1944 


27 


$500.00 worth of fiction or 


copy in line with your talents. 


request. 


YOU’LL BE IN GOOD COMPANY 


if your manuscripts are ag oe oN by an agency from whom editors have for 

| years been buying many of the “‘big names’’ they feature in nearly every issue. 

And our broad experience in selling our clients’ work in every literary field—from Helen Hibbard 
the big slicks down through the pulps and to the book publishers—is another valu- Dau was one 
able advantage we offer you. our most consist- 
We are literary agents exclusively, interested only in developing profitable com- non EE BK ule 
mission accounts. If you are a professional, or a new writer who has recently sold also put her in a 
his first few stories, we invite you to let us prove that we can multiply your sales, few secondary 
hetter your markets and increase your writing income. slicks and believ- 


WE WILL WORK WITH YOU ON STRAIGHT COMMISSION 
of 10% on American, 15% on Canadian and 20% on foreign sales, 
articles to national magazines within the last year. If when the aa 
you ha¥e sold $250.00 worth, we will work with you at one-half reading fee charged editor of Ameri- 


beginners. Submit sample scripts, not over 10,000 words nor previously rejected, can Magazine 
together with letter about yourself and list of sales made. phoned us that 

they particularly Helen H*bbard Dau 
IF YOU HAVE SOLD LESS THAN $250.00 WORTH, OR NOTHING . . needed a ceftain 
We also work with a few beginners, worthy of our sponsorship, and will consider type of short story, we got right after 
a few sample manuscripts to determine whether we can develop you into a selling elen Dau. She came through nobly, 
writer—but we much charge you a reading fee until we sell $500 worth of your and it wasn’t hard to convince the edi- 
scripts. Our fees are $2.50 on sinpuaceiets up to 2000 words; $5.00 on ecripts tor that this was an American Maga- 
2-5000, and $1.00 per thousand on those 5-12,000, Special rates on longer novelets zine story. 
and novels. For this you receive an honest professional appraisal of your work, 
revision and replot suggestions if it can be made salable, or our rec- 


ommendation of salable scripts to editors and suggestions for new 


Booklet, ‘Practical Literary Help’’ and latest market news lett 


Now You'll Find Her in 
American Magazine 


if you have sold thine. an 


AUGUST LENNIGER LITERARY AGENCY 


56 West 45th St. New York 19, N. Y. 


KNOWING HOW MEANS DOLLARS 
Publicity 


PAYS IMMEDIATE DIVIDENDS 


My 20 years experience as newspaperman, edi- 
tor, writer and publicist are available now 
through what is perhaps the only personalized, 
up-to-the-minute specialized mail course of pub- 
licity offered to the student. This course is down- 
to-earth. It is designed to teach you to earn 
money and to function on your own as a qualified 
publicist. 

Send for free pamphlet: “PUBLICITY IS 
PROFITABLE.” No obligation. 


Streamlined Publicity Course 
Frank C. Sullivan, 1130 Sacramento Street 


San Francisco 8, California 


WRITING for the JUVENILES 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN!! If you have 
ordinary writing ability, it is easily possible to earn the 
low cost of six months’ instruction before it is finished. 
W. N. Savage, Sang Run, Md. (graduate of the course) 
averages over $50 monthly sales. My specialized course 
of instruction in WRITING FOR THE JUVENILE MAGA- 
ZINES plainly teaches how to write for this wide-open 
market. Write for terms—mention A. & J. 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 


23 Green Street Wollaston 70, Mass. 


POLIVOPE—The Envelope for Authors 
This Versatile Roundtrip Envelope eliminates the usual 
enclosed-return-envelope—saves weight and saves stamps. 
30 once-fold-mss-size Polivopes equal 60 ordinary en- 
velopes in service; flat-mss-size equal 40; 18 fold-size 
and 8 flat-size — 52. Send $1 for — group and add 
for to your zone. 
Polivope reduces costs like the dickens. 
A dime brings samples. 
G. E. POWELL, Envelopes 
2032 East 74th St. LOS ANGELES 1, CALIFORNIA 


Quick, Accurate Manuscript 
Typing 
40c per 1000 Words 
Goldie E. Wainner | 
6265 West 52nd, Arvada, Colo. 


WRITE FICTION—ARTICLES 

FEATURE ARTICLE TECHNIQUE (folio form edition, 
unbound) will show you the easy way to writing articles. 
A fortunate arrangement makes it possible for you to get 
the full writing course edition for only $1.00. This course 
is by a nationally known writer and will show you the 
quickest way to article success. 
FICTION TECHNIQUE SIMPLIFIED (booklet form) $1.00 

BOTH: $1.50 


Associated Service 
Cincinnati 19, Ohio 3109 Highland Ave. 


GET RICH 


WITHOUT STARTING CAPITAL? 
‘My copyrighted plan (guaranteed) has already helped 
thousands. Individual help. Details free. 


Dr. F. B. T., 185 W. Godfrey Ave., Philadelphia 20, Pa. 


GHOST WRITER 
Selling author with years of experience in ghosting 
po autobiographies, travelogues, articles and radio 
ow Motion Picture Studio representative for 
Nicholas Literary poe mcy to submit unpublished 


mates Please write full information 
when app ying. Soi Ss. oo Ness Ave., Los Angeles 
37, Calif. Ax. 19386 


CAN YOUR STORY BE FILMED? 


If so, Hollywood will pay off. 


The war boom has hit the studios. Producers are con- 
stantly searching for stories from every available 
source. If you can submit suitable screen stories, pub- 
lished or unpublished, for Hollywood mark: t will 
at once get them editorial consideration. 

I represent established authors as well as 
writers, and offer nae literary an Company guid- 
ance for novels pews and magazine es at reason- 
able prices. for my free booklet. 


ADELINE M. ALVORD 


Authors and Producers Representative 
(Established 1919) 


6605 Hollywood Bivd., Hollywood 28, Calif 


19th Annual Session 


BREAD LOAF 
WRITERS: 
CONFERENCE 


(Subject to War Conditions) 


Two weeks’ intensive summer study 
and criticism for writers 


Sponsored by Middlebury College 
August 14-26 


AT BREAD LOAF INN IN THE 
GREEN MOUNTAINS, VERMONT 


THEODORE MORRISON, Director 


Group discussions of manuscripts, in- 
dividual interviews for criticism, lec- 
tures and talks of general interest 


STAFF 
Robert Frost, Louis Untermeyer, Theo- 
dore Morrison, Verse 
Wallace Stegner, Novel 


Edith Mirrielees, Helen Everitt, Short 
Story 


Fletcher Pratt, Articles 
Philip Cohen, Radio Script 


Alan Collins, C. Raymond Everitt, 
Publishing 


Two Classes of Membership 


1) Contributors submit manuscript to 
staff for criticism. 

2) Auditors are free to attend entire 
lecture and discussion program, 
but submit no manuscript. 


All Inquiries: Language Schools Of- 
fice. 


MIDDLEBURY COLLEGE 
MIDDLEBURY, VERMONT 


The Author Journalist 


Hotel Management and Restaurant Management, 
both published at 71 Vanderbilt Ave., New York, re- 
port being over-inventoried at present. J. S. Warren 
is editor. 


MS., Yo Jack Hughes, acting editor, 2475 Michel- 
torena, Los Angeles, uses articles, essays, and short 
stories to 1500 words, and verse that is ‘‘modern, 
alive, vital, liberal, progressive, intelligent, intellec- 
tual, cultural, positive, etc.,”” but makes no- payment. 
The magazine is a quarterly. 


Modern Retailing, 250 Sth Ave., New York, using 
short illustrated articles detailing successful sales 
ideas, methods and stunts of small stores selling sta- 
tionery, office supplies, school needs, novelties, etc., 
is much in need of material, according to David 
Manley, editor. 


Family Herald and Weekly Star, P. O. Box 4005, 
Place D’Armes Postal Sta., Montreal, P. Q., Canada, 
states: “Our non-fiction is on space rate, pay-on-pub- 
lication basis; stories, on $20 flat pay-on-acceptance 
basis. We don’t want serials from the ordinary 
writer.” This is a farm and rural home magazine, 
using agricultural articles of interest to Canadian 
farmers, and wholesome short stories from 2500 to 
3500 words in length. Editor is R. S$. Kennedy. 


The Montrealer, 1075 Beaver Hill, Montreal, P. Q., 
Canada, pays 1 cent a word on publication for short 
stories about 1500 words in length. 


The Chicago Tribune is offering $200 in cash for 
the best account of a war-time experience, written 
by a member of the American Armed Forces, in this 
country or overseas, or on the seas, and $200 for the 
best story, on any subject the contestant may choose, 
likewise written by a member of our armed forces. 
Word length in each case is 2000 words. There is 
no entry fee. Contestants may, if they wish, submit 
entries in both competitions. No manuscripts can be 
returned unless they are accompanied by stamped, 
self-addressed envelopes. Contestants should specify 
the complete name of their service organizations. 
Essays should be sent to Mrs. Alice Manning Dickey, 
director, Midwestern Writers’ Conference, 410 S. 
Michigan Ave., Chicago, and short stories to Mrs. 
Elmo Scott Watson, executive secretary, Writers’ 
Conference of the Middle West, 824 Prospect Ave., 
Winnetka, Ill. Time limit for both contests is July 
1, 1944. 

Magazines discontinued or reported ‘Moved; left 
no address” are: 

Frosted Food Retailer, 600 S. Michigan Ave., Chi- 
cago. 

View, 1 E. 3rd St., New York. 

Independent Magazine Guide, 250 Sth Ave., New 
York. 

EveryW eek Magazine, W. 3rd and Lakeside, Cleve- 
land. 

Detective Book Magazine, 670 Sth Ave., New 
York. 

Ace Sports, 67 W. 44th St., New York. 

12 Sports Aces, 67 W. 44th St., New York. 

Sir, 103 Park Ave., New York. 

Sports Fiction. 241 Church St., New York. 


THE OLDEST WRITERS’ SERVICE 
Short stories, books, articles, essays, verse, criti- 
cized, revised, typed. marketed. Juvenile work 
skillfully handled. 


Write for catalogue. 
Dept. J. 
Agnes M. Reeve 


Franklin, Ohio 


June, 1944 


The Eighth Annual 


Western State College 


Writers’ WORKSHOP 


Gunnison, Colorado 


July 17-27 


For information write to 
H. W. Taylor, Director 


Shepherd Students are America’s biggest 
Winners in Prize Contests! You, too, can 
cash in on contests! Write NOW for a free 
copy of the newest ‘SHEPHERD CONFI- 
DENTIAL CONTEST BULLETIN,” filled with 
tempting contest offers and timely winning 


tips. 


SHEPHERD SCHOOL 


Dept. A, 1015 Chestnut Street 
Philadelphia 7, Pa. 


Friends, fans, collaborators, collectors, in any part of the 
world that this magazine may reach, will be interested to 
learn that my novel ‘‘The Day of the Brown Horde’’ is 
featured illustrated in the next (September) issue o. the 
quarterly Famous Fantastic Mysteries on sale at all news- 
stands (25c), or order direct from Popular Publications, 
205 East 42nd St., New York 17, N. Y. 


RICHARD TOOKER aris. 


Criticism, Ghosting, Revision, $1.00 each for consideration 
reading, short stories. Separate charge for detailed work. 


WANTED 
New Writing Talent 
to be trained for 
RADIO WRITERS 


Personalized, individual coaching by producer. ym oe 
izing in commercial programs, news editing and tele- 
vision. Full details and first lesson sent free. 
Paul Cruger, 5800 Carlton Way 

Hollywood 28, California 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, Ar- 
ticle Writing, Versification, and others, offer con- 
structive criticism; frank, honest, practical advice; 
real tea 
For full particulars and a sample copy of the 
ITER’S MONTHLY, write today to: 


The Home Correspondence School 
Dept. AJ, Springfield 3, Mass. 


for 1944 PRIZE 
prises, $25; Poetry Book Contest, ete. You will re- 
ceive of HELP YOURSELF HAND- 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929: 35c a copy; $2 a year) 
624 N. Vernen Ave. Dallas 8, Texas 


‘* Air Talent Times”’ 


Compiled and edited 
in Hollywood’s Radio 
Center. Chockfull of 
personalities an 

to - the - minute 
market leads. Sent 
free on request. 
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NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
Twenty years of editorial experience 
qualifies me to render that assist- 
ance. I am helping others—I can 
help YOU! Agents welcome stories 
“‘doctored’”” by me. Editors and 
clients freely commend my work. 


EXTREMELY MODERATE RATES 
READING AND OFFICE REPORT 


on one short story $1.00 if you men- 
tion The Author & Journalist. 


Special Beginner's Courses in 
Short Story Writing and writing 
TES for the Juvenile Magazines. 

MAITLAND LEROY OSBORNE 
23 Green Street——— Literary Consultant Wollaston 70, Mass. 


Typing © Revision @ Verse Criticism 
“Your work is beautifully done.” 
r 1,000 words. Revision (rear- 


Careful typing, 40c 
; correction of gram- 


ement of ineffective p . 
matical errors, unintentional repetition, faulty punctu- 
tation and unclimactic 40c r 1,000. 
Both. 75c. Verse: typing, “c per e; criticism, 2c. 

e 


carbon. 
AGNES C. HOLM 
1711-J Spring Street Racine, Wisconsin 


The Author & Journalist 


SELL IN THREE MONTHS 
OR MONEY BAC 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 

* 
AND SELL WITHIN THREE MONTHS. 


In the past three years | have sold some 3000- 
3500 stories . . . articles .. . serials . . . series. 
Now, teaching it. 


Write for terms to: 


WILL HERMAN 


Sanford, 


NEW MARKET HORIZONS 


will unfold to you under the Unified Sales Plan for 
international placement of your books, stories, articles, 
plays, photoplays and radio dramas. Circular A-64 
Free. 


OTIS ADELBERT KLINE 


507 Fifth Ave., 
New York 17 


Want to Write Professionally? 


Practical, UNDERSTANDABLE clues to selling 
may be found in 
HOW TO PLOT AND WHY, 
a pocket-size book, subtitled, THE WRITER’S BIBLE, 


by Natalie Newell, The Story Doctor, Coconut Grove, 
Miami 33, Florida. Postpaid, $1.00. 


LET AN AUTHOR HELP YOU! 


Monthly $7.50 or single criticism, ghost writing, plots, poetry. 
CHICAGO CLASS & CLUB. N. Y. Agent. $2 to 3M; $3 to 5M. 
My work and clients’ on stands. MY TECHNICAL LIBRARY: 
1—WRITERS: HERE’S HOW! (Technique). 
2—WRITERS: HELP YOURSELVES! (FORMULAS) _ $1.25 
3—WRITERS: LET’S PLOT! (Plots for everything) $2.00 
4—WRITERS: MAKE IT SELL! (Advance orders)___ $2.00 


MILDRED I. REID 


2131% Ridge Bivd., 


210 D-2 S$. 7TH ST. 


J. 


WRITER’S SERVICE 


ST. LOUIS 2, MO. 


Florida 
; 
FREE 
in ne aid oppo rtunity to preak - . 
Splemating wating A; 
you uP to $5.00 P& NO 
OBLIGATION: Postcat / 
ORT 
F 
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THE A. & J. 
MARKET PLACE 


DISCOURAGED WRITERS! Send dime for “Eas- 
iest Way To Start Selling,” with markets. Also, 
at 25c each, Formulas and Markets for the fol- 
lowing Types Stories: 1, Short-shorts; 2, Juve- 
niles; 3, War; 4, Detective-Mystery; 5, Syndi- 
cates; 6, Love; 7, Western; 8, Adventure. WE 
ALSO BDO GHOST-WRITIING. Will Heideman, 
Dept. A, New Ulm, Minn. y 


REINKED TYPEWRITER RIBBONS, 4Cc. 10c 
discount for your old ribbon. Hirsch Enterprises, 
Spring Valley, N. Y. 


WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list for appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 


BCOK BARGAINS. Catalogs free. Sterling, H-71, 
West 85th, New York. 


GET ACQUAINTED, Men 2nd Women. Friendly, 
romantic. (Stamp appreciated.) May Kennedy. 
Box 1443, Indianapolis 6, Ind. 


GUARANTEED TYPEWRITER RIBBON RE- 
NEWER, year’s supply. 50c; double strength, 
$1.00. Ribbons re-inked, 25c. Hirsch Enter- 
prises, Spring Valley, N. Y. 


‘ADD $5 to $25 a week tc your present income 
using your spare time only. Full instructions 
for 25c, postpaid. Pettis Co., Vidalia, Ga. 


DON’T BUILD A HENCOOP ON A skyscraper 
foundation. Know your I. Q. Stamp brings 
method. B, A. Applebee, North Jay, Maine. 


MY NEAT, STAPLED BOOKLETS are ideal for 
publishing Articles, Stories and Poems. The 
price is right. Send for sample booklet. P. A. 
Blackie Preston, P. O. Box 106, Tucson, Ariz. 


452 PROVEN Moneymaking Opportunities, 10c. 
Hirsch Enterprises, Spring Valley, N. Y. 


TEN BIGGEST, MOST READ MAIL-ORDER 
Magazines. All different, current issues, con- 
taining hundreds of propositions, money-making 

lans. Proof, details, how amateur writers made 
500 in 15 minutes included. All for 25c. Mon- 
mouth Publishing Co., Gloucester City, N. J. 


JOIN THE AUTHOR CLUB. Contact writers 
throughout America. Author Division, 69-33 
net St., Forest Hill, N. Y¥. (Stamp appre- 
c 


A $100 A MONTH HOBBY AT HOME! No meet- 
poo no soliciting, no manuscripts. Easy 
oyable pastime. Details, 25c. Quarter re- 
turned if not satisfied with hobby. Laura Dick- 
son, Anderson, S. C. 


GHOSTWRITER — Fifteen years experience in 
mending writing for marketing. I do not tell 
what to do. I doit for you. Reference Women’s 
Who’s Who. Correspondence requires- return 
a he Natalie Newell, Coconut Grove, 


FIFTY BEST FILLER markets, 25c. Hirsch En- 
terprises, Spring Valley, N. ¥ 


RESEARCH—CONGRESSIONAL LIBRARY, Na- 
tional Archives, Government Bureaus, etc. Odd 
jobs, simple questions, complex investigations, 
genealogy, ghost-writing, expertly handled. John 
Crehore, Box 2329-A, Washington 13, D. C. 


DISTINCTIVE STATIONERY, reasonable es. 
Sample free. Stumpprint, South Whitley, Ind. 


KANSAS CITY POETRY MAGAZINE, 1314 Waléd- 
heim Bldg., Kansas City, Mo. Cash payment for 
ee Send for sample copy. Subscription, one 

ollar @ year. 


Free! “LONELY LOVER’S GUIDE.” HIRSCH 
ENTERPRISES, Spring Valley, N. Y. 


75 BEST MARKETS, Free Magazine Sources, In- 
structions, 50c. HIRSCH ENTERPRISES, 


Spring Valley, N. Y. 
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THE PLOT BOOK. Make Your Own. hee 

lots from published stories without Paw = 

g. Solves your plot problems. Folio shows 

how. 50 cents. Also, Editors Need Short Fea- 

tures. Payment up to $150. Where to get, how 

to write, markets, 25 cents. Whitecraft, Box 
2023, Chicago Heights, 


SOMEONE TO CARE—that universal need. Join 
the FRIENDSHIP CLUB. Write Charlotte Kay. 
Box 670, Seattle, Wash. Postage, please. 


ooks; Ts @ spec y. Large 

list, 10¢. Wanted—books, courses. Thomas E. 
Reed, Plymouth, Pa. 


RECOGNIZED CATHOLIC AUTHOR with over 
300 varns and 2 books published will mend and 
slant your mss. for the Catholic market. Every 
help given to beginners. Advice free. Write 
Quentin Morrow Phillip, 5346 Newport, Chicago 
41. 


SHORT-SHORT Formula and Markets; Tips for 
Beginning Writers; Article Season Chart. 25c 
each. Box 3471, Highland Park 3, Michigan. 


POETS: 100 current, authentic markets, with 
specifications, 50c. Herrick, Rivervew St., Es- 
sex, Conn. 


GOT THCSE REJECTION SLIP BLUES? Let me 
be the bright spot in your mailbag. Send $1.00 
for summer series of six cheerful letters. Vee- 
Mail, 918 St. Charles Rd., Maywood, Il. 


SIX MONTHS’ SUPPLY, Guaranteed Typewriter 
Ribbon Renewer, 35c. Hirsch Enterprises, 


Spring Valley, N. Y. 


FREE TO WRITERS! Sample copy of THE 
WRITER’S FRIEND, containing timely mar- 
keting and valuable writing tips, etc. Request 
copy today. Postcard will do. Will Heideman, 
Dept. A, New Ulm, Minn. 


“PORTY DOLLARS A MONTH Wri Pillers,” 
Methods, Markets, 25c; “Rural ter Plan” 
ets beginners’ checks, 25c; “Pay Side of Poe 
ting,” examples, markets, 50c; GLO 
PRESS, 192644 Bonsallo, Los Angeles 7, Calif. 


YOUR Book 
in Print! 


Remarkable New 
Process Produces 
Even Smail Editions 
at Amazing Low Cost 


A brand new service to authors offers small 
editions of neatly printed, sturdily bound 
books at a remarkably low cost. As few as 250 
or 500 copies of a book can now be printed 
and bound without the usual staggering cost 
of typesetting and binding. A new patented 
plate process is the secret. Small or large edi- 
tions of any kind of manuscript can be pro- 
duced at a per-copy cost that solves the 
problem of printing limited quantities. The 
type is permanent; later editions cost even 
less. This process includes the use of halftone 
and line cuts, footnotes, charts and graphs, 
index, appendix, table of contents, etc. 
Write for Sample ard Literature 

Ask today for full details, prices, terms—and 
sample of printing. No obligation whatever. 
Just send your name and address to 


THE HOBSON BOOK PRESS 


Dept. A-10 Cynthiana, Ky. 


B00, 


; | (author of the two ever-green best sellers, Fun in 
Fr ank Scully Bed, and More Fun in Bed, and the January 1944 
Book of the Month Club Rogues Gallery) — 

“If anybody knows anything about writing for money Jack Woodford is certain- 
ly the boy. Jack himself has been writing for dough on the line so long and so suc- 


cessfully that any words of his on the subject are necessarily words of wisdom. And 
these words of wisdom in How to Write for Money are particularly worth reading!” 


(author of Ladies in the Parlor, Jarnegan, Laughter in Hell, 
Jim Tully etc., and non-stop star “ESQUIRE” contributor) — 


“Jack Woodford’s How to Write for Money excellent job. Should teach even 
pseudo-artist with words that though writer may be born, checks are made. Con- 
gratulate him.” 


America’s greatest and most successful humorist, 
H. Allen Smith ‘ 8 

author of Low Man on a Totem Pole, Life in a 
Putty Knife Factory, etc., etc.)— 


“Jack is the only man I know alee can write so entertainingly about the business 
of writing that every word of his on the subject reads like a thriller. And he knows 
how to make it pay off, too! How to Write for Money is Jack at his best.” 


HOW WRITE 


FOR MONEY 


JACK WOODFORD 


' “The greatest possible confusion exists among tyro writers because . . . and the 
goofy ones, when they get this idea, spend years going from one story-doctor to an- 
other . . . all story doctors know perfectly well... but... and the amateur, through 
that notion, can be made to pay off endlessly. . . . One of the reasons why I have written 
this book is to help you avoid the necessity of paying off any more . . . this is the 
most factual book that I have ever written . . . If you buy this book and want to 
write me... in care of my publisher . . . I have nothing to sell . . . it is yourself you 


have to lick! ... —THE AUTHOR 


The price is $1.65, including packing and mailing charges. 
The publishers are The Marcel Rodd Company 
The address is 1656 N. Cherokee Ave., Hollywood 28, Calif. 


